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Sparks 


Chrysler Corp. Aetat 15 
Engineering Pays Dividends 
Zeder’s Big Day 
Pontiac Millionairing 

Yesterday and Today 


By 
Chris Sinsabaugh 


| 
| 
| 





ENERALLY speaking, we the 


people figure the American 
automobile industry to be approxi- 
mately 40 years of age, for it was 
not until the turn of the present 
century that the making of motor 
vehicles in the United States 
really was a business. The Chrysler 
Corr. has been operating only | 
about a third of that time, yet look 
what it has accomplished in a 
decade and a half! Starting years 
after its competition, its units 
built 8,037,956 passenger cars 
and trucks from June 6, 1925, the 
date of its organization, to May 
15, 1940. This total was announced 


.| at the 15th birthday of the cor- 


poration last Wednesday, when the 
press of America helped President 
K. T, Keller and his fellow execu- 
tives cut the birthday cake. 

a * 


IT TOOK from 1925 to 1929 to 
build the first million; to 1933 to 
make the second million; to 1935 
,to turn out the third; and into 
196 for the fourth. The fifth came 
in 1986, the seventh in the early 
part of 1939 and the eighth this 
year. 

All of which proves that Founder 
Walter P. Chrysler built his cor- 
poration wisely and well, as evi- 
denced by the treasurer’s report, 
which shows that through the life 
of the corporation the wealth cre- 
ated and distributed through its 
operations had reached the dazz- 
ling total of $5,321,780,000 as of 
Jan. 1, 1940, 

ed * * 

BREAKING this down, it is 
found that 2.06 percent, or $109,- 
8,000, was retained in the busi- 
ness; 3.97 percent, or $210,970,000, 
paid to stockholders; .46 percent, 
or $24,323,000, paid for interest; 
{05 percent, or $215,733,000, paid 
for taxes; 3.86 percent, or $205,- 
58,000, for depreciation and amor- 
Wation; 5.69 percent, or $302,883,- 
©, spent for engineering, selling, 
advertising, administrative ex- 
Penses ; 18.18 percent, or $967,669,- 
mr for wages and salaries; and 

7 percent, or $3,285,235,000, for 
materials and supplies. 

_ And whereas the average price 
’id for the Chrysler-built pas- | 
“ger car of 1925 was $1,525, it | 
Was $973 in 1939. 

* a * 
ONE WHO listened attentively 

the talks of President K. T. 
ller and Vice Chairman of the | 
ard Fred Zeder at the press | 
(See SPARKS, Page 19, Col. 1) 
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| secured from Cord — 
| bodies for part of the Graham line. 


Volume Exceeds 
April Period in 


Some Instances 


War Jitters Shaken Off 
As Month’s Total Far 


Outstrips 1939 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Rallying from 
a combination of war jitters 
and sales contests conducted 
in the previous period, new 
car and truck sales came 
back strongly in the closing 10-day 
period of May, reports from vari- 


ous manufacturers indicated last 
week. No reports are available as 


|} yet on retail demand in June. 


While May’s total sales will fall 
below April’s volume, an April-to- 
May decline is seasonal although 
in this case the drop may be more 
than normal because of the upset- 
ting effects of the European war. 

Dealers and manufacturers were 
alarmed when sales sloughed off 
in the May 10-20 period, during 
which time Hitler was directing 
his blitzkrieg against the Low 
Countries and France. They feared 
that spread of the war, exerting 
a natural deterrent effect on buy- 
ing demand, might continue for a 
long period. 

Because of numerous sales con- 
tests conducted by manufacturers 
in the first 10 days of May, which 
upped sales in that period and 
caused a natural letdown in the 
mid-May period, dealers expected 
some upsurge in the last 10 days 
of the month, but actual deliveries 
during the period exceeded fondest 
hopes. 

In several cases, retail sales at 
May’s end not only topped the 
corresponding period of last year 
but even exceeded deliveries in 
the closing 10 days of April this 
year. In all cases, both the closing 
10 days and May’s total sales far 
outstripped the comparable month 
of 1939. 


Hupmobile Starts 
Shipments of New 


Cars to Dealers 


DETROIT.—The first Hupp Sky- 
lark models have been shipped to 
dealers, J. Walter Drake, president 
of Hupp Motor Car Corp. an- 
nounced last week. He also offi- 
cially disclosed for the first time 
that a manufacturing contract has 
been entered into between the Hupp 
Motor Car Corp.and Graham-Paige 
Motors Corp., under which the 
Hupp Skylark is being assembled 
in the Graham plant. 

Drake emphasized that the Sky- 
lark is Hupp-engineered through- 
out and is powered with a new 
101 - horsepower, Hupp Hornet, 
high - compression engine. 


plant. Arrangements have been 
made, he said, which permit Gra- 
ham to use the Skylark dies owned 
by Hupp many of which were 
in producing 


These | 
engines are being built in the Hupp | 





TOP OFFICIALS APPROVE. 
left, and the engineering trio of F. M. Zeder, Carl Breer and O. R. Skelton, 
right to left, look justifiably proud of the corporation’s new engineering and 
research facilities, which were opened last week in Highland Park, Mich. 






K. T. Keller, president of Chrysler Corp., 


New Chrysler Laboratories 


Seen First Line of Defense 


DETROIT. “America’s most 
important means of defense in 
modern warfare is her supply of 
great scientific research labora- 
tories,” F. M. Zeder, vice-chairman 
of the board of Chrysler Corp., 
told 300 newspapermen Thursday 





A detailed technical story of 
the Indianapolis 500-Mile Race, 
written by Chester Ricker, is on 
page 14. 





at the company’s celebration of its 
15th anniversary and the opening 
of its two new engineering build- 
ings at the Highland Park plant. 

“Modern defense and modern 
offense are mechanized and scien- 
tific, and therefore must be en- 
gineered and developed scienti- 
fically,” Zeder said. “It takes more 
than spirit to win today, it takes 
better designed machinery and 
more efficient weapons, both of 
which are the result of engineering 
and research. America has great 
laboratories in her electrical, chem- 
ical, automotive and other indus- 
tries and these are her most 
important weapons.” 


K. T. Keller, president, presided 
at the press luncheon and intro- 





The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 1939 
Pos. Make Pos. 


1—289,359 Chevrolet 208,115— 1 


2—189,269 Ford 157,459— 2 
3—147,675 Plymouth 126,979— 3 
4— 92,897 Buick 69,359— 4 
5— 73,675 Pontiac 51,025— 6 
6— 72,103 Dodge 67,710— 5 
7— 64,605 Oldsmobile 47,152— 7 
8— 34,245 Chrysler 24,126— 8 


9— 32,414 Studebaker 18,231—11 
10— 28,804 Mercury 19,287— 9 


Total All Makes 





. | 
“The manufacturing contract with 


(Continued on Page 19, Col. 4) 


1,145,844 $80,842 
For complete standings of all 
makes see Page 15, this issue. 





duced Zeder. In his introductory 
remarks he stated that, “these new 
engineering facilities suggest the 
broad reaches to which Chrysler 
Corp. engineers may extend their 
genius in the application of scien- 
tific research both to the benefit 
of the motoring public and to the 
aid and development of our na- 
tional defense program.” 

Before the luncheon the 300 visit- 
ing newspapermen took a trip 
through the new laboratories, 
finally ending up in the sixth floor 
auditorium of the corporation's 
Oakland Avenue engineering build- 
ing, where they were greeted by a 
large group of the company’s en- 
gineering, manufacturing and sales 
executives. 

“We have passed through two 
eras in the automobile industry,” 
Keller told the gathering, “and are 
now entering a third. One was the 
era of the ‘assembled car’ which 
lasted up to the time the first 
Chrysler-built car was introduced. 
The second era began when Chrys- 

(Continued on Page 11, Col. 1) 


Mechanized War 
Puts Engineers in 
Strategic Position 


Five-Day Convention Will 
Open Today at White 
Sulphur Springs 


WHITE SULPHUR 
SPRINGS, W. Va.— Because 
of the intense interest center- 
ing around the national de- 


fense program, the annual 
meeting of the Society of Automo- 
tive Engineers, which opens at 
Greenbrier here today, takes on 
added significance. Due to the part 
played by mechanized equipment 
in the war in Europe, the scientific 
laboratory and its staff of engi- 
neers are becoming more and 
more a nation’s first line of de- 
fense. 

During recent years the society 
has devoted an increasingly great- 
er part of its meetings to discus- 
sions of aviation development, and 
many of the advances which have 
contributed so much to. both 
transport and combat airplane de- 
sign have come directly from mem- 
bers of this group. 

This week’s session will con- 
tinue from today through Friday. 
There will be discussions covering 
a broad range of engineering 
topics, including passenger car and 
truck designs, automotive and 
aviation fuels, aviation designs and 
reports on progress. 

Lt. Col. Edward E. MacMorland, 


Ford Studies Planes 


WASHINGTON. — At the re- 
quest of Henry Ford, founder 
of Ford Motor Co., one of the 
Army’s latest pursuit planes 
capable of better than 400 miles 
an hour will be flown to Ford 
Airport, Dearborn, in the near 


future. The object will be to 
permit Ford and his engineers 
to study the designs, with the 
idea of producing that type of 
ship on a mass-production basis. 
Ford recently stated that in 
standard designs his company 
could build better than 1,000 
planes a day. 





secretary of the clearance com- 
mittee of the Army and Navy mu- 
nitions board, will be the principal 
military speaker at the sessions. 


Wilson Sees Normal Output 
Of Cars Despite Defense Plan 


DETROIT.— Normal production 
of cars and trucks for civilian con- 
sumption will very likely be con- 
tinued in spite of the national de- 
fense program, declared C. E. Wil- 
son, acting president of General 
Motors, at a press conference Fri- 
day noon, upon assuming leader- 
ship of the corporation during the 
absence of William S. Knudsen, 
president, who has gone to Wash- 
ington. 

Wilson stated that the magni- 
tude of the defense program would, 
of course, determine the future 
operations of industry in this 
country. He said that GM is ready 
and glad to participate in any ac- 
| tivity that the government may 


allocate to it, but that he hoped 
that such work would be limited 
to building things on wheels. Just 
at present, he said, GM has been 
engaged in the production of Alli- 
son aviation engines and that fa- 
cilities of the Allison plant are be- 
ing expanded. No other plant ex- 
pansions are being contemplated 
at the present time, he added, and 
present facilities would permit the 
absorption of a reasonable quan- 
tity of war materials without in- 
terfering with normal output. 

The new acting president stated 
that, while defense program de- 
mands may be of greater volume 
than anticipated, he did not feel 

(Continued on Page 9, Col. 1) 
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CHARLES E. WILSON 
... takes over GM command 





Wilson Dons Knudsen Toga 


Executive Vice-President to Direct Affairs of GM 
While Knudsen Serves Nation 


By Chris Sinsabaugh 
Editor, Automotive News 


DETROIT. — Bill Knudsen is no longer on the General 
Motors payroll. When the corporation’s board of directors 
last week granted him leave of absence to become the 
“nation’s production manager,” this automatically made 
him an American citizen who had “for the duration” 












voluntarily stepped out o 
the GM presidency to work 


for Uncle Sam as a dollar-a- 
year man and direct the manu- 
facture of our defense material. 
No one has taken his place in 
the corporation, but in his absence 
Charles Erwin Wilson will be the 
man to sit in the corner office and 
direct the affairs of GM as Bill 
Knudsen used to do as acting 
president, according to the formal 
announcement made Thursday by 
Chairman of the Board Sloan. 


This Wilson is not unaccus- 
tomed to this responsibility. As 
executive vice-president of General 
Motors, since May 1, 1939, he has 
been the one to take over for 
Knudsen when the latter has been 
away from his job on vacations or 
because of illness. Therefore, Wil- 
son knows the ropes and it can be 
expected that he will carry on in 
his usual quiet way and justify 
the confidence his fellow executives 
in the high command have placed 
in him by naming him acting 
president. 

Wilson has been climbing the 
GM ladder for 20 years and more 
and he became _ executive vice- 
president May 1, 1939. He had 
come out of Carnegie Tech in 1909 
as an electrical engineer, which 
qualified him as a student appren- 
tice on the engineering staff of the 
Westinghouse Electric & Mfg. Co. 

He remained in the employ of 
Westinghouse and in the Pitts- 
burgh district the following 10 
years. For two years during his 
early experience at Westinghouse, 
he was student assistant to B. G. 
Lamme, chief engineer, and he 
credits Lamme for much of the 
early training in engineering that 
brought his later successes. In his 
work at Westinghouse he was 
brought into touch also with auto- 
mobile manufacturers and learned 
the importance of costs and of| 
volume manufacturing, in addition 
to obtaining an excellent training | 
in the practical application of | 
engineering knowledge. 

In 1912 he designed the first | 
automobile starting motors made} 
by Westinghouse and in 1916 he 
was given charge of all automo-| 
bile electrical equipment engineer- | 
ing at Westinghouse. During the | 
World War he was in charge of | 
design and development of West- | 
inghouse radio generators and| 
dynamotors for the army and navy. 

Wilson joined General Motors in | 





Magee Is Re-elected 


TRENTON, N. J.—State Motor Ve- 
hicle Commissioner Arthur W. Magee 
was unanimously re-elected for four 
years by the state legislature in Joint 
session here June 3. The_ position 


carries an annual salary of $10,000 


| tions 





April, 1919, as chief engineer and 
sales manager of the automobile 
division of the Remy Electric Co., 
General Motors subsidiary, with 
headquarters in Detroit. Later he 
was transferred to Anderson, Ind., 
to become chief engineer of the 
company and initiated a redesign- 
ing program that materially helped 
in putting Remy’s operations on a 
sound financial basis. In December, 
1921, he was made factory manager 
and in February, 1925, became 
general manager. 


A year later, when the Dayton 
Engineering Laboratories Co. was 
added to Remy, Wilson became 
president and general manager of 
the newly-organized Delco Remy 
Corp., which then employed about 
12,000. 


During the next two years Delco 


Remy, under his direction, de- 
veloped the Lovejoy shock absorb- 
ers, industrial motors for re- 


frigeration and washing machines, 
automobile lamps and Delco bat- 
teries. At the end of 1928 Delco 
Remy was operating in four cities. 
The division had the production of 
electrical equipment for motor 
cars concentrated in Anderson, 
Ind.; shock absorbers and _in- 
dustrial motors in Dayton, O.; 
automobile lamps in Anderson and 
Cleveland, and batteries in Muncie, 
Ind. 


In December, 1928, Wilson was 
made a vice-president of General 
Motors and transferred to Detroit. 
The next two or three years he 
was especially interested in ac- 
quiring properties to expand the 
corporation’s activities, and in de- 
veloping its parts and accessory 
business. In this period he ar- 
ranged for the purchase of the 
properties and businesses of the 
Winton Engine Co. and Electro- 
motive Co. of Cleveland; North- 
east Electric Co. of Rochester; 
Allison Engineering Co. of Indian- 
apolis; Sunlight Electrical Co. and 
Packard Electric Co. of Warren, 
O. He also assisted in arranging 
for the purchase of minority in- 
terests in the Bendix Aviation 
Corp. and North American Avia- 
tion Corp. 

Wilson has been especially in- 
terested in the operation of the 
parts and accessory companies, 
labor problems and the business 
planning of production. In his po- 
sition as executive vice-president, 
Wilson maintains executive rela- 
with all the corporation’s 
operating divisions. 

In addition to being a member 
of the board of directors of General 
Motors, he is a member of the 
Policy and Administration 


mittees 


| 


| 
| 


com- | 
‘general 


Exports Decline 29.2 Percent in A 


_| War Brings Shift 


In Car, Truck, 


Parts Demand 


WASHINGTON. — Automotive 
exports during April were valued 
at $21,882,712, a loss of 29.2 percent 
from March, which aggregated 
$31,158,805, the U. S. commerce de- 
partment disclosed last week. 


A shift in demand as the result 
of hostilities is evident from a 
comparative study of shipments for 
the first four months of the year, 
says P. R. Mattix, chief of auto- 
motive-aeronautics trade division, 
bureau of foreign and domestic 
commerce. 


In the January-April period last 
year passenger cars represented 38 
percent of automotive exports; 
trucks and buses account for 26 
percent, and parts and equipment 
36 percent. During the same months 
of this year passenger cars repre- 
sented only 25 percent, trucks and 
buses 34 percent, while miscellane- 
ous automotive products accounted 
for 41 percent. 


Shipments of passenger cars de- 
clined from 10,736 units, valued at 
$6,646,187, in March to 8,041, worth 
$5,245,130, in April. Canada and 
Argentina were the leading pur- 
chasers, followed by Brazil, Union 
of South Africa, Venezuela and 
Egypt. 

Truck demand accounted for 
7,591 units in April, valued at 
$5,488,765, against 15,606 units, 
worth $13,743,671, during March. 
Belgium, France, Argentina, British 
India and Netherlands Indies were 
the chief countries of destination 
for shipments in this category. 

Exports of parts and equipment 
were well maintained, having a 
valuation ‘of $11,148,817 in April, 
the largest total of the year for 
this group, against $10,768,947 in 
March. Assembly parts, garage 
equipment, motorcycle parts and 
international combustion marine 
engines recorded improved de- 
mands. 





Sales Managers 
Say: 


PONTIAC.—D. U. Bathrick, gen- 
eral sales manager: “Pontiac sales 
bounded up sharply in the last 10 
days of May, topping the final 
10 days of April, to give May a to- 
tal of 22,516 sales, a gain of 42.6 per- 
cent over May, 1939. Used car sales 
set a new high for any month in 
the company’s history, reaching 
44,569 units which compares with 
33,104 units in the same month a 
year ago.” 

a. 2 as 

WILLYS. — M. J. Golden, sales 
manager: “Our factory sales of 
ears and trucks to May 31 totaled 
22,346 units, a gain of 131.5 percent 
over comparable 1939-model period 
and 99.4 percent higher than our 
domestic sales for entire 12 months 
last year. Export shipments during 
May showed an increase of 36 
percent over April.” 

Ds SOTO.—C. E. Bleicher, gen- 
eral manager: “De Soto’s retail 
sales established an all-time high 
for the week ending June 1, show- 
ing a 35 percent increase over the 
previous week. In addition, dealers 
reported the biggest week of used 
car sales in the company’s history.” 

a * Oo 


BUICK.—W. F. Hufstader, gen- 
eral sales manager: “Rising sharply 
in the final 10-day period, Buick’s 
May sales totaled 26,072 units, a 
32 percent increase over May last 
year. The company entered June 
with 5,000 unfilled orders on hand. 
Used car sales in May hit 48,707 
units, a new high for the year.” 

aK a a 


CHEVROLET.—William E. Hol- 
ler, general sales manager reports: 
“Chevrolet's new car. sales for 
May totaled 92,764, a gain of 20.1 
percent over May, 1939. In the 10- 
day period at the close of the 
month, dealers sold 37,751 new 
ears and trucks, a gain of 33.8 
percent over the second 10 
of May. Used car sales reached 
187.755 units.” 

* * * 

OLDSMOBILE. D. 
manager: 


E. Ralston, 


sales “Reaching 


days | 
18,465 being an increase of 74 per-| 
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View Chrysler Laboratories . . . 






































WALTER P. CHRYSLER JR., director, left, and B. E. Hutchinson, chairmay 
of the finance committee, of Chrysler Corp., inspect the newest equi ment for 
special carburetor studies, in the corporation’s new engineering laboratorie 
opened last week in Highland Park, Mich. See story on Page 1. 


LIGHT WITHOUT WIRES. D. S. Eddins, Plymouth president, lights 1 
bulb without connections, by induced current flowing through his body, at 
Chrysler Corp.’s new electro-physical laboratory. Watching the experiment are 
Hil F. Best, of Editor & Publisher, and M. C. Smith. 


LEFT TO BIGHT, W. B. Hastings, of Canadian Motorist; C. W. Churchill, 
vice-president, Chrysler Corp. of Canada, Ltd., and H. W. Pollard hear J. B. 
Macauley, Chrysler Corp. engineer, explain details of a special cooling system 
test at the company’s new engineering and research laboratories. 





HARRY CHESBROUGH, Chrysler Corp. engineer, explains details of a test 
in the new body and structures laboratory to Rex Cleveland, New York Times; 
Bert Pierce, New York Herald-Tribune; F. C. Davies and Ben Etter, Detroit 
newspaper representatives. 


CHEMISTRY AND THE CAR. Left to right, George M. Slocum, publisher, 
Automotive News; Walter P. Chrysler jr., Carl Breer, and Malcolm Bingay, 
editor, Detroit Free Press, inspect a chemical phase of automotive research at 
Chrysler Corp.’s new engineering laboratories. 





the largest monthly sales volume | sales during the month totaled 
since June, 1937, May deliveries of 56,956 units.” * * 


Oldsmobiles totaled 20,930 units, a} CADILLAC-LaSALLE. D. E 
gain of 60 percent over the 13,107; Ahrens, general sales manager: 
units sold in May, 1939. Sales were | “Domestic deliveries by Cadillac- 


particularly strong in the final 10/| LaSalle in May totaled 3,318 units, 
days of the month, the total of/a less-than-seasonal decline from 
the 3,407 units sold in April this 





| cent over the corresponding period | year. Our May sales this year were 
of last May and 43 percent above | 97 percent of the April, 1940, figure 

lthe sales recorded in the second| while in May, 1939, deliveries were 
10 days of this May Useg@mcar'only 89 percent of April.” 
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L. POLK & CO. reports that 
R Oklahoma, under a recently- 
nacted law, has forbidden the 
viblication of automobile registra- 
pub“‘vithin that state. Whether 


et this law applies to new 
car registrations is still in doubt, 


put I would say that if it does 
not its sponsors probably have 
foxed themselves. A_ similar law 
was enacted a few years ago in 
Wisconsin. Reason given for its 
tment was that factory field 
men use registration figures to put 
ressure on dealers on the old 
a of “percentage of price class. 
This probably is true, but on the 
other hand, as I pointed out at 
that time, if the dealer can pro- 
duce figures compiled by an un- 
biased source to show just where 
his community stands in the mat- 
r of registrations, he certainly 
cannot be hoodwinked into believ- 
ing other figures presented to him 
ty a factory representative. If, as 
now appears to be the case in 
Oklahoma and Wisconsin, publi- 
cation of such reports is forbidden, 
the dealer would have no authori- 
tative answer to the field man and 
would have to accept whatever 
s a field man might want to 
present to him. 
s = 6 
There can be little question 
that these figures do form a 
valuable indication as to market 
possibilities, based upon opera- 
tions in the past. There probably 
is no doubt that in some cases 
these figures have been used to 
the disadvantage of the dealer. 
On the other hand, with actual 
figures available the dealer can 
make his own decision. There is 
likelihood that there will be as 
many times when the figures are 
helpful to the dealer as there 
are times when they are harmful. 
Facts never hurt anyone, since 
if we know the facts, we can 
be guided accordingly. If a 
dealer is doing a bad job in his 
community this will be revealed 
in his registration report and he 
will gain little by asking that the 
report be suppressed. It would 
be much the same as a school 
boy demanding that his teacher 
stop issuing a report card merely 
because his pappy promised to 
woodshed him if his marks were 
not good. 


* * ~ 


Used for Criticism 

the other hand, I think that 

the factory folks could use 
these figures both ways. At the 
present time dealers tell me fac- 
tory use of registrations is con- 
fned to criticism of dealers who 
fl to keep up with their per- 
centage of price class. No study 
is made of the operations of a 
dealer whose sales skyrocket way 
above the normal market to de- 
termine what practices on the part 
of the rising dealer contributed to 
his gain. That is, if such a study 
§ made, no criticism is forthcom- 
ing if the acts of the volume dealer 
are detrimental to other dealers 
in the community as a_ whole. 
Backing a volume dealer, whose 
blicies are unsound, from a dealer 
standpoint only helps to undermine 
tther dealers who are forced to 
compete with him. 

* x x 


True, the factory enjoys the 
Momentary gains, but the posi- 
tion fundamentally is much the 
same as a general who supports a 

offensive to win a battle 
at the expense of losing a war. 
Personally, I feel that all statistics 
shout this industry are of extreme 
value to everyone engaged in it. 

effort to shut them off is 
‘qually as short-sighted as an 
‘fort to misuse them when they 
are available. 


* * * 

\ADA-ATAM Parley 

| MEETING of the policy and 
. Planning committee of the Na- 
‘onal Automobile Dealers Assn. 
and the directors of Automotive 
tade Assn. Managers, Inc., was 
— in Detroit last week. The 
"POse was to develop a_ series 
.ecommendations to be submit- 
““ to the board of directors of 


De ers toll me.. 


By William C. Callahan 

















NADA, upon which a_forward- 
looking program of activity for 
the future can be developed. Just 
what steps have been taken are 
hidden still behind a veil of gen- 
eralities, but perhaps this is just 
as well since none of them prob- 
ably can be acted upon until after 
the directors have first had a 
chance to study them. It is a 
foregone conclusion that efforts 
will be made to resume factory- 
dealer discussions, which were in 
progress last fall, with Donald 
Richberg representing the dealer 
interests. 
* + * 

In this connection, I cannot 
help but feel that results are 
more important than reports of 
progress. During the next few 
months it is hoped by NADA 
that Richberg will be able to 
contact various factory leaders 
to discuss action that can be 
taken by them to aid dealers. 
What discussion takes place in 
these meetings will be of less 
importance to the dealer than 
the final results of such discus- 
sions. Under the present plan, 
there probably will be less bally- 
hoo on the part of NADA as to 
what is being said and done. I 
cannot help but feel that this is 
the proper approach, and Rich- 
berg’s record in the past should 
convince dealers of his ability as 
an advocate and this same record 
we hope will gain him access to 
offices that previously have been 


closed. 
am cm * 


Only Effective Way 


HERE probably will be some 

criticism on the grounds that 
dealers are not being taken into 
his confidence and given day-to- 
day reports of progress. I think 
that such critics might also con- 
sider that such discussions involve 
other parties in addition to Rich- 
berg and his dealer supporters, and 
that this third group is entitled to 
have its confidence observed. Only 
in this way can Richberg function 
with any degree of effectiveness. If 
he were to report each conference, 
it is quite likely that the results of 
today’s session might seem very 
unfavorable, whereas tomorrow the 
picture might change. Reports of 
this sort would be in violation of 
the confidence which manufac- 
turers would necessarily have to 
impose in him when agreeing to 
meet with him, and such violations 
would bring the conferences to an 
end. 

* * cs 

Letters to the editors of vari- 
ous newspapers indicate a con- 
siderable degree of misunder- 
standing in regard to current In- 
dustrial Mobilization Plans. This 
misunderstanding in many cases 
is translated into mistrust. Dur- 
ing the past few weeks I have 
been reading a book on “Mobiliz- 
ing Civilian America” by Harold 
J. Tobin, professor of political 
science at Dartmouth, and Percy 
W. Bidwell, former professor of 
economics at the University of 
Buffalo. This book discusses and 
analyzes not only the mobiliza- 
tion plan itself but the back- 
ground of such efforts in the 
past. It is extremely interesting 
and informative and takes much 
of the mystery out of the entire 
program. It is interesting to note 
that in past mobilizations the 
people of the United States have 
foregone many dearly-held liber- 
ties and that, when the emerg- 
ency had ended, returned to the 
fundamental policies by which 
our nation has been guided to its 
present high position in the 
world. The book is published by 
the Council on Foreign Rela- 
tions, 45 East 65th St., New York 
City. I would recommend that, 
before anyone completely con- 
demns the government program, 
a study of its provisions might 
be worth reading. 


x * * 
HAT I consider a new de- 
parture in trade association 


activity is the recently inaugurated 
business management department 
(Continued on Page 16, Col. 5) 


NADA Maps Fut 


NADA Committee Confers .. . 
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PLANNING AND POLICY committee of National Automobile Dealers Assn. ’ 
met in Detroit last week to formulate future popes. Among those attending | rectors of the Automobile Trade 
o 


were, left to right, W. A. 


(Cap) Williamson, 


Texas Automotive Assn. and a 


director of Automotive Trade Assn. Managers; Sam Shapiro, of Chicago Auto- 


motive Trade Assn. and a director of A 


AM; Stanley Horner, president of 


ure Course 


‘Planning Group 


| Program Awaits 


| OK by Director 


DETROIT. — Recommendations 
designed to improve dealer 
opportunity, remove unfair trade 


practices and build a _ stronger 
membership for the organization, 
will be transmitted to officers and 
board of directors of National Au- 
tomobile Dealers Assn., following a 
meeting of the Policy and Planning 
committee here Monday and Tues- 
day. The meeting was attended by 
a 100 percent representation of the 
committee. 

At the invitation of the Policy 
and Planning committee, four di- 


Assn. Managers were present, and 
consideration was given to the 


NADA; John E. Raine, of Maryland Automobile Dealers Assn. and president | proposal of giving them represent- 
of ATAM; Herman Goodin, chairman of NADA’s policy and planning committee, 
and Palmer Hansen, of Milwaukee 
of ATAM. 


Automobile Dealers Assn. and a director 





OTHERS ATTENDING the NADA session last week included, left to right, 
T. B. Attmore, of Washington, N. C.; William L. Mallon, of Newark Automotive | porated in the recommendations. 


Trade Assn.; Harry Sommers, of Atlanta; A. 


L. C. Cargile, of Texarkana, Ark. 


H. Jones, of Hastings, Neb., and 





LEFT TO RIGHT, at the NADA meeting in Detroit, 
Park, Ill., and Lynn Timmerman, Columbus, O. 
of Milwaukee. 


Lynn S. Snow, Oak 
In center is Palmer Hansen, 





Pennsylvania 





Dealers Set 


Program for Convention 


PITTSBURGH. — The following 
tentative program has been set for 
the annual convention of the 
Pennsylvania Automotive Assn., to 
be held here June 16-18: 

June 16—Golf tournament, High- 
land Country Club, 10 a. m-2 p. m.; 
Sunday evening dinner, awarding 
of prizes. 

June 17, 10 a. m.—Address of 
welcome, appointment of commit- 
tees, report by President Jones; 
10:30 a. m.—Walter E. Blanchard, 


S. C. Dealers Set 


For Convention; 
Johnson to Talk 


SPARTANBURG, S. C. Plans 
have been completed for the third 
annual convention of the South 
Carolina Automobile Dealers’ Assn. 
at Ceasars Head June 17-18, which 
is expected to be one of the largest 
gatherings of automobile dealers 
ever held in the state. 

Speakers include General Hugh 
Johnson, former NRA administra- 
tor; N. C. Dezendorf, vice-president 
of General Motors Acceptance 


Corp., and Harry Sommers, Na- 
tional Automobile Dealers’ Assn. 
executive committeeman and 


Chrysler distributor in Atlanta. 
Planning and entertainment com- 


mittee includes Eugene B. Smith, 
Greenville, chairman; C. M. Clay- 
ton and B. M. Kilgore, Greenville; | 


Russell B. Lentz, Spartanburg, and 
Theo. Eskew, Anderson. 


manager, National Automobile 
Dealers Assn.; 11 a. m—F. J. 
Maxted, assistant to advertising 


manager, Collier’s; 11:45 a. m. — 
Russell W. Varney, director of pub- 
lic relations, Standard Brands, Inc. 


2:30 p. m.—James Dalton, editor, 
Motor; 3:15 p. m—Dr. Howard T. 
Hovde, University of Pennsylvania, 
Wharton School; 4 p. m.—Report 
of nominating committee; 4:15 p. 
m.—Convene in specially reserved 
rooms for discussion of subjects 
pertinent to particular franchises; 
7:30 p. m.—Annual banquet and en- 
tertainment. 


June 18, 10 a. m.—Edward Pay- 
ton, market analyst; 10:45 a. m.— 
Col. Lynn G. Adams, commissioner, 
Pennsylvania motor police; 11 a. 
m. — Representative, Pennsylvania 
department of revenue; 11:30 a. m. 

Inspection quiz. 

2:30 p. m.—Maurice J. Eldridge, 
safety engineer, Bear Mfg. Co.: 
3:15 p. m.—John J. Schumann jr., 
president, GMAC; 3:45 p. m.—Open 
forum on time sales financing; 
4:15 p. m.—Open forum, general: 
4:45 p. m. — Report of resolutions 
committee. 


| Truckers Drop Fight 


LINCOLN, Neb. 


The vigorous fight 
|} that has been waged before the Ne- 
braska state railway commission by 
} truck haulers of petroleum to prevent 
| the reduction of oil freight rates which | 
the Nebraska railroads have been try- | 
jing to get on intrastate shipments, 
|has been dropped. Some of the cuts 
|are as large as 50 percent, but after 
railroad representatives showed that | 
the new low rates would be compen- 
satory, the truckers withdrew thei: 


protest. 


ation on the board of directors 
and the executive committee of 
NADA, in an advisory capacity, as 
a means of unifying the interests 
of both organizations toward a 
solution of dealer problems. 
Donald R. Richberg, special coun- 
sel of NADA, conferred with the 
committee and discussed at some 
length the problems of dealers and 
how they can be best approached 
to obtain a measure of relief. 
Special attention was given to a 
large volume of replies from asso- 
ciations and dealers to the request 
recently made by Herman Goodin, 
chairman of the committee, for 
suggestions on which to base fu- 
ture activities of NADA. The sug- 
gestions were studied and incor- 


In reviewing results of the meet- 
ing, Goodin stated that if there 
ever was a time for a strong na- 
tional dealer association that time 
is here. “With a war threatening 
to upset our internal economy, au- 
tomobile dealers are particularly 
vulnerable and the need is apparent 
for a potent central organization 
like NADA to represent them in 
the mobilization of industry.” 

The meeting was attended by 
Goodin, of Huntington, Ind.; Presi- 
dent Stanley H. Horner, Washing- 
ton; L. C. Cargile, Texarkana, 
Ark.; Harry Sommers, Atlanta; 
Lynn S. Snow, Oak Park, IIL: 
A. H. Jones, Hastings, Neb.; Lynn 
B. Timmerman, Columbus, 0O.; 
William L. Mallon, Newark, N. J.: 
T. B. Attmore, Washington, N. C.; 
Walter E. Blanchard, manager, and 
Charles W. Bishop, general counsel. 

Representing the Automobile 
Trade Assn. Managers were Presi- 
dent John E. Raine, of Baltimore; 
Sam Shapiro, Chicago; W. A. 
Williamson, Dallas, Tex., and 
Palmer Hansen, Milwaukee. 


Texas Dealers’ 
Conclave Studies 
Wage-Hour Tests 


HOUSTON, Tex.—Searching dis- 
cussion of the dealers’ position 
under the provisions of the wage 
and hour laws characterized the 
annual meeting of the Texas Auto- 
motive Assn. here. 

Texas has more or less become 
the guinea pig of the wage-hour 
administration enforcement group, 
since a decision reached in a 
state where the question of inter- 
state or intra-state commerce 
could be so clearly defined, would 
simplify enforcement in other 
states. 

Several test cases were planned 
in Texas and at a recent meeting 
of the National Automobile Dealers 
Assn. “Cap” W. A. Williamson, 
vice-president of ATA, won the 
support of the national body in 
combatting the activity in the 
state. 

At the meeting the following of- 
ficers were elected: 
| Earl B. Hunt, Beeville, president; 
|W. A. Williamson, San Antonio, 
first vice-president; H. B. Ransom, 
| Fort Worth, second vice-president; 
|H. H. Bryant, San Antonio, third 
vice-president. 

Directors: I. D. Polk, Beaumont; 








J. R. Holley, Brownwood; E. B. 
3aker, Corpus Christi; E. B. Al- 
ford, Henderson; H. L. Pollard, 


| Houston; John Scarborough, Paris; 
J. N. Mitchell, Waco; W. Steve 
|Cooke, Ft. Worth; W. R. Allison, 
} Lubbock. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
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of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
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wholly through the dissemination of NEWS which 
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Science and Security 

HILE probably unintentional, the opening of the 

Chrysler engineering laboratory, dedicated to Walter 
P. Chrysler, in Detroit last Thursday could not have occurred 
at a more opportune time. It is laboratories of this type that 
in any future conflict in which the United States may be- 
come involved, will give assurance to our armed forces that 
our tools of war will be the equivalent or better than any 
they will have to combat in the field. 

To the layman, this new Chrysler unit so fully equipped 
and so neatly arranged, would seem fantastic. It seems al- 
most unbelievable that the so-called unromantic business- 
man heading this giant corporation would spend thousands 
of dollars to develop machinery designed for no other pur- 
pose than to tear apart the products that someone has 
proudly built. Yet that is among the chief purposes of this 
new hall of magic. 

There are cold rooms that impose temperatures as low 
as 60 degrees below zero. There are door-slamming devices 
that really slam doors until they fall apart. Seat rubbing 
and pounding devices that hammer and push seat cushions 
out of shape. There are body vibrators that literally shake 
an all-steel body apart. Spring testers, valve testers, fuel 
pump testers. All sorts of devices that simulate in every 
possible way everything that could possibly happen to an 
automobile in the owners’ hands under all conditions. 

It is an unfortunate circumstance that these laboratories, 
designed originally to serve mankind, may of necessity be 
turned to man’s destruction. But it is comforting to know 
that if we ever are forced to take that turn, we will have 
science on our side in a scientific war. 


Wilson Steps In 

OLLOWING the appointment of William S. Knudsen, 

president of General Motors, as production manager 
under the national defense program and the appointment 
of C. E. Wilson in his place as acting president of GM, a 
natural question might be what will this mean in regard to 
GM policies. At a press conference in Detroit Friday, Wilson 
indicated that no changes were contemplated. 

During the entire session with the press, Wilson answered 
all questions with the frankness and candor that was 
characteristic of Knudsen’s press sessions in the past. He 
indicated that so far as GM is concerned the corporation is 
proceeding with its 1941 model plans on the same basis as 
though the national defense program and the war situation 
in Europe had never developed. In the matter of sales during 
the remainder of this year, he said, he felt confident that 
there would be no abrupt change. 

National defense requirements, he said, would probably 
have less effect on general business than is expected. What 
will happen in 1942, he added, would depend largely upon 
the degree of our warlike activity. If, as now, we are merely 
engaged in an armament program at that time there would 
be little need to forego model changes even then. The auto- 
mobile industry, he said, can absorb considerable armament 
work without upsetting normal output. 

From his remarks, it was evident that he sees no cause 
for alarm, nor reason for hysteria. We have a job to do and 
the ability to do it. The more quietly we approach it, the 
sooner and better it will be done. That seems to be his atti- 
tude—and that is the attitude that is needed now—as much 
in Paducah, Ky., as in Washington, D. C. 


AUTOMOTIVE NEWS 


By GEORGE M. SLOCUM 





A MODERN If both houses of 
EVANGELIST! Congress in joint 
session with the 
members of the cabinet and the 
President himself could have 
listened to Fred Zeder, engineer- 
ing genius of the Chrysler Corp., 
when he talked Thursday at the 
opening of the new Chrysler engi- 
neering laboratories, there would 
be a less jittery feeling in Wash- 
ington. In an inspired address that 
had his listeners agape, on the 
edge-of-their-chairs and in “he- 
man” language that left no doubt 
as to his meaning, Zeder traced 
the part which science, as ex- 
pressed in modern machinery, is 
playing in the present European 
war. “It is,” he said, “the internal 
combustion engine which on land, 
in the air and under the sea is 
earrying the full weight of the 
conflict!” 
* * * 

He stressed the point that no 
longer were mere humans depend- 
ent on their five senses as they 
groped into the phenomena of 
chemistry, science and mechanics. 
A millionth of an inch can be 
easily measured and instruments 
so delicate they will register the 
heat of a candle five miles away 
are available! What goes on inside 
of the engine, at all speeds and 
under all loads and under all con- 
ditions, is no longer a matter of 
speculation because it is as easy 
for the engineer to look through 
the casting of the cylinder block 
as it is for the surgeon to examine 
the human body by X-ray. 


He paid tribute to all of the 
other automobile, electrical and 
chemical laboratories which are 
each contributing daily their bit to 
human progress. He regretted the 
net results of all the advancement 
in science and engineering were 
now being applied to the destruc- 
tion of human beings and material 
wealth. His listeners were re- 
minded that less than 40 years ago 
the Wright brothers first con- 
quered the air at Kitty Hawk, but 
that this great advancement in 
human progress, intended as a 
great boom to mankind, was ac- 
tually being used for his destruc- 
tion. No longer were _ nations 
separated by days, weeks or 
months of travel but now rubbed 
elbows in minutes or hours. It is 
a changed world for which scien- 
tific engineering can either be 
credited or blamed. : 


One could not go through the 
new Chrysler engineering labora- 
tories, without feeling that here, 
as Zeder says, is “the front line of 
defense for these United States.” 
Fortunately, I was taken on a 
personally conducted tour with 
Carl Breer, director of engineering 
research, and one of the “three 
musketeers” who designed the first 
history-making Chrysler line. He 
has had a finger in the design and 
building of every Chrysler product 
from that day to this. I was 
baffled by the ends to which our 
automotive engineers have carried 
the testing of every component 
part which makes up an automo- 
bile. That is the sole purpose of a 
laboratory such as we visited—to 
determine by the most exacting 
tests the strength and life of every 
part. Every testing machine has 
for its primary objective the ac- 
celeration of wear to determine the 
life of the part. In a week’s time 
(in some cases in a single day) a 
more gruelling test can be given 
than the average owner would 
give the same part in five years 
or 100,000 miles of driving. 

* ” ea 


One or two testing machines 
particularly impressed me. For ex- 
ample, the outfit through which 
you can actually see the strain 
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placed on say a connecting rod or | 
a clutch pedal at its different sec- 
tions as clearly as you can view a} 
color photograph. Yet this machine 
is so delicate that the pressure of 
a finger on the pedal indicated 
strain and showed where it began. 
Another, the silent room in which 
the slightest sound in a motor is | 
traceable; even the sound of the | 
human heartbeat could be made to’ 
































































































































































































































—Thomas in the Detroit News 


‘I Know I Can Count on You’ 







In This Corner— 


‘Half and Half ..... .° 






The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 






it is quite likely that the majority 
of these were turned in by the 
original owners, so that it may be 
fair to conclude that the average 
owner keeps his somewhere be- 
tween two and one-half and three 
and one-half years. Cars indicated 
as one-year-old may have included 
carry-over stocks from the previous 
year and a certain percent of re- 
possessions. Those indicated as two 
years old probably represent cars 
turned in by owners who buy a 
new car each year. 


On the question of the number 
of cars sold in cities above 10,000 
population as compared with those 
sold in cities of less than 10,000, a 
survey made by R. L. Polk & Co. 
about three years ago showed the 
market about evenly split. Cities 
over 10,000 accounted for 50.8 per- 
cent while those under 10,000 ac- 
counted for 492 percent. This 
percentage probably still holds true. 


Coming Events 


JUNE 
9-14—White Sulphur Springs, W. Va. 
SAE Summer meeting (Greenbrief 
Hotel). 
10-13 — St. Louis (Jefferson Hotel). 
Automotive Engine Rebuilders 
Assn. annual convention. 


17-18—Pittsburgh (Wm. Penn Hotel). 


Turn-In Ratio 


We are trying to get some in- 
formation on sales of new cars. 
Frank Chance, of our office, sug- 
gested that you might be able to 
give us some of this information 
or tell us where we could get it. 


We should greatly appreciate 
any information that you can give 
us on the following points: 


1. How long does a man keep a 
car before trading it in on a new 
one? What percent of the trade-ins 
are one year old, two years, etc., 
up to five years and older? 


2. What is the distribution of 
new-car sales by city size group? 
What is the percent sold in towns 
under 10,000 population as against 
the percent sold in towns of over 
10,000? — Richard G. Werner, Ar- 
thur Kudner, Inc., New York, N. Y. 

Epiror’s Note: No very definite 
figures have been developed on the 
actual number of years a car owner 
keeps his car before trading it in. 
National Automobile Dealers Assn. 
has compiled figures on the ages 
of used cars sold during 1939, which 
may give a fairly accurate key. 
Cars referred to as one-year-old in 
the 1939 sales were, of course, 
1938 models. It is quite likely that 
the percentage has not changed 
greatly this year. 
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Pennsylvania Automotive Assn. an- 

The 1938 percentages of used cars nual conclave. fo: 
sold are distributed as follows: | 11-18—Caesar’s Head, S. C. South Caro- 
One-year-old, 1.4; two, 7.9; three, lina Automobile Dealers Assn. an- 

nual conclave. eS 





25.7; four, 22.8; five, 14.6; six, 13.2; 
seven, 8.1; eight, 6.2. 

Since the highest percentage of 
cars coming into the market during 
1939 were three and four years old, 


24-25—Syracuse, N. ¥. (Onondaga Ho- 
tel). Empire State Automobile Mer- 
chants Assn. annual convention. 
27-28—Chicago (Edgewater Beach Ho- 
tel). Automotive Trade Assn. Man- 
agers meeting. 
SEPTEMBER 











9-13—Detroit. American Chemical Sv- 
boom as loud as a cannon. One ciety, 
could go on and on into thousands 30-Oct. i—Chicago (Stevens Hotel). Na- d 
f th ade to i ve tional Lubricating Grease Institute a 
oO tests at are made to impro annual meeting. 
and increase the life of the modern OCTOBER Cc 
automobile. I came away with a/ 7-11—Chieage (Hotel Stevens). Na- ‘ 
little of the same feeling I had tional Safety Congress and Expv- 





sition. 


12-19—New York (Grand Central Pai- 
ace). National Automobile Show. 


when I first looked into Grand 
Canyon—it was all beyond me! 
























sills 12-19—Detroit (Convention Hall) Auto- | fe 
* mobile how. 
> s actually : 
ore, = thougnt, © foc why | 12-19—Rochester, N. ¥. Thirty - third f} 
America’s answer to ony tgp ll the Annual Automobile Show. 1 
may attack our boundaries or the | 19.26—pittsburgh (Hunt Armory). An- 
American way of living. No nation nual Automobile Show. Se 
on this planet can match us in| 19-26—Buffalo. Automobile Show. (Ten- 
engineering knowledge and mass | tative.) 
production. Thank God that wars | 19-26—Newark. Automobile Show. ve 
| will be decided on the amount of | 19-28—Washingtea. Automobile Show 
fuel consumed rather than the | Louis. Annual Automobil qu 
antity stricta’ life bleed. Teej... a; ; 
og Se A sagan Mec and to | 3—Chicago (International Am- 
ae ‘other engineer and chemist | Epiteatee). Chicago Automobile of 
in this country I bow in abject _ NOVEMBER 
humility to their contribution to 1-9—San Francisco. Automobile Show re 
the world in which we live. It} , _. DECEMBER 
‘e “ts | 9-l4—Chicago (Navy Pier). Annual 
seems so much | more important | Sulanatien Moretce inieume itt 
than my own.-G.M.5 Show. 
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Confidence 


THAT HELPS CLOSE SALES 








With C.I.T?s one complete financing service 
you get the extra advantage 
of a name known and preferred by millions 


Your customers and prospects are familiar with the C.I.T. 
Budget Plan. It has served Buyers-on-time all over America 
for more than 30 years. Today, more than ever, this long 
established, dependable sales financing service wins confi- 
dence for dealers who offer it. And it’s the kind of confi- 
dence that actually helps close sales. 

But this is a benefit over and above these other specific 
advantages offered by C. I. T.’s one, comprehensive plan. 
C. I. T.’s service includes the financing of floor models, 
demonstrators, used cars and new cars. It is designed to 
relieve you of distracting worries while you concentrate on 
the essential business of selling cars. Moreover, with ©. 1.T.’s 
service, you are assured of prompt, on-the-spot credit in- 
vestigations; friendly, considerate consumer contacts; ade- 
quate insurance, nationally serviced; immediate purchase 
of acceptable paper by office near you; ample funds for all 
tequirements. C. I. T. is not subject to local or regional 
conomic disturbances. 


C. I. T. is the world’s largest independent sales 
financing institution, established in 1908, and serv- 
ing dealers and purchasers everywhere through 


more than 200 local branch offices ...each a self- 
contained, fully-functioning unit. 


CLT 


CORPORATION 


Sales 
Financing 


A Unit of Commercial Investment Trust 
Corporation... Branch Offices in more 


than 200 principal cities 


NEW YORK * CHICAGO ¢ SAN FRANCISCO 
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Americas Seen Abl 


Production Being Pushed 
On Natural, Synthetic Types 


By William Ullman 
Staff Correspondent 

WASHINGTON. —- Federal agen- 
cies, working independently, have 
determined that in an emergency 
grave enough to eliminate cost 
considerations, the western hemis- 
phere could supply enough rubber 
to meet national defense demands, 
it was disclosed here last week. 
A planned program, probably in- 
volving subsidies to producers, 
eventually could make the S. 
independent of the Far Eastern 
supply sources, now menaced by 
war developments. 

Government officials do not mini- 
mize the fact that sudden loss 
of natural rubber supplies now 
coming from the Dutch East Indies 
and Malaya would be a serious 
blow to industry, particularly the 
automotive, as well as the pre- 
paredness program. They admit the 
cost of rubber self-sufficiency in 
the Americas would be high and 
readjustments in the industry diffi- 
cult, but they believe the transition 
could be achieved. 

Two facts stand out 
conclusions: 

Natural rubber can be produced 

in greater quantity in Brazil 
and the northern coast of South 


Firestone Starts 
to Produce Buna, 


Synthetic Rubber 


AKRON.—Regular production of 
buna, a synthetic rubber already 
tested and widely used abroad, has 
just started in this country. Fire- 
stone Tire & Rubber Co., pressed 
by the demands on its mechanical 
rubber goods division for products 
to withstand hazards too rigorous 
for tree-grown rubber, has just 
consummated the necessary licen- 
sing agreements with the Standard 
Oil Development Co. (N. J.), United 
States patent holders. 

Buna’s high resistance to swell- 
ing and deterioration when in con- 
tact with oil or gasoline, makes it 
ideal for hose, gaskets, and other 
widely varied products in many 
fields of industry, it is claimed. 
With a minimum of susceptibility 
to the deteriorating effects of age 
and heat, it is said to be ideal 
for insulation purposes, especially 
where natural rubber would break 
down. 










































America, in Central America and 
even in Florida. Present production 
is small but helpful. 


2 Synthetic rubber already has 
been proved practicable. None 
of it can be used for all purposes 
but already there is a synthetic 
rubber that can be adapted to 
specific uses. 

Fifteen years ago the commerce 
department began to study expan- 
sion of the Latin American rubber 
industry and several companies, in- 
cluding Ford and Goodyear, estab- 
lished plantations. President Roose- 
velt now has asked Congress for a 
$1,000,000 appropriation for further 
surveys and four experimental 
nurseries. ° 


The hevea tree, from which most 
plantation rubber comes, is a na- 
tive of South America and was 
transplanted in the East Indies 
when systematic cultivation there 
was begun. Experts of the Federal 
Bureau of Plant Industry say that 
the soil and climate in the tropical 
parts of the New World are as 
good for rubber growing as the 
East Indies. 


But rubber trees do not produce 
overnight, so the real key to the 
growing problem is synthetic rub- 
ber. Many types of it are in actual 
use today and it has been proved 
that in some instances it meets 
industrial demands better than 
natural rubber. It costs more but 
can be produced in quantity, easily 
and quickly, and from such avail- 
able raw materials as coal, petrol- 
eum, limestone, sulphur, natural 
gas, soda, salt, water and air. 

The National Bureau of Stand- 
ards has just completed an exhaus- 
tive study of the manufacture and 
use of synthetic rubber and has 
demonstrated that even experts are 
often unable to distinguish it from 
the natural product without labora- 
tory test. 


German buna, of all the syn- 
thetics, has been submitted to the 
most conclusive testing. It was 
largely on buna tires that Hitler’s 
trucks have rolled through the 
conquered areas of Europe to 
England’s very gates. Before the 
war German experiments showed 
the wear on buna was less severe 
than on natural rubber tires. Buna 
is made in Germany from coke, 
limestone and water, and latest 
reports are that the Nazis are 
manufacturing tires from a combi- 
nation, using synthetic rubber for 
the treads and natural for the 
sidewalls. 


None of the synthetics now 
available can be called a_ substi- 
tute for rubber, for each has 
deficiencies. For national defense 
purposes that is not as important 
as having a_ substitute for the 
various uses of rubber, so that all 
types put together would consti- 
tute a substitute for natural rub- 
ber, producible in large quantities 
and at not too great expense. So 
in a few years the combination of 
South American natural rubber and 
domestically produced _ synthetic 
could make this country independ- 
ent of the Far East. 

Output of synthetic rubber is 
growing in the U. S. Commerce 
department reports show that just 
two years ago only 814 tons were 
produced. Last year output was 
more than doubled. 


Britain to Aid 
In Assuring U.S. 
Rubber Supply 
WASHINGTON. — Federal offi- 
cials revealed last week that Sir 


John Hay, member of the Inter- 
national Rubber Regulation Com- 
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BEND, TWIST 


BUT “‘WHALES” DON’T BREAK 





The familiar screwdriver must be 
made of stout stuff when used in 
production and on maintenance 
tasks where it is frequently subject 
to abuse. This focuses attention 
upon “Whale” brand screwdrivers 
made by The Forsberg Company. 
Sample Whale tools in process 
must stand severe bending and 
twisting tests before acceptance. 
For example, the 5/16 inch drivers 
must withstand an 800-inch-pound 
bend and a 90-inch-pound twist 
without deformation. Such results 
are possible only by using high 
grade alloy steels which are gener- 
ously employed in Whale tools. 
The standard material used by 
Forsberg is a nickel alloy steel 
corresponding to SAE 3260 plus 
molybdenum. This tenacious Nickel 
alloy steel is cold-formed into 
blades, heat treated all over to a 






hardness of Rockwell C-52-55, de-| mittee, is on his way here to 
veloping a tensile strength of more | qiscuss means of assuring the 
than 260,000) United States of an adequate sup- 
pounds pe?| ply of rubber. 
square inch. He is coming at the invitation of 
THE this government to canvass “ 
,0ssible schemes of taking care o 
INTERNATIONAL US. needs for strategic a indus- 


NICKEL COMPANY | trial purposes in case ready access 


to the main sources in the Far 
INC. New York, N.Y. East is cut off. 





Hailing the 2,000,000th Pontiac 





2,000,000TH PONTIAC was sto 
last week in Pontiac. Left to ri 
ager; H. J. Klingler, 
manufacturing manage 


g 
r, all of Pontiac. 
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e to Supply Own Rubber Needs 
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’ on the assembly line and grected by General Motors and Pontiac executives 
general manager of Fisher Body; D. U. Bathrick, general sales man- 
Anibal, chief engineer, and 


P. H. MacGregor, general 





OLDTIMERS GREET TWO MILLIONTH PONTIAC CAR. Three milestones in the progress of Pontiac — Car No. 1, 


Car No. 1,000,000 and Car No. 2 
2,000,000th 


car came off the assemb 


company since long before the day in 


Omans, 
(1909); Charles H. 


000,000 
ly li 


whose service dates back to 1903; Newman Hetherington, (1908); 
Bonswer, (1905); Jose 
David Enos, (1908); Orman L. Thorpe, (1 


— are pictured above, 
ne. Pictured with the cars is a group 
1926 when the first Pontiac made its 


; John D. 


(1908); Alex Rayner, (1907); Leroy Stewart, (1907). 


Goodrich Begins -|2,000,000th Pontiac Comes 
Off Line Amid Ceremonies 





Making Tires of 
Synthetic Rubber 


NEW YORK.—Announcement 
that the B. F. Goodrich Co. has 
begun manufacture of automobile 
tires made of a new _ synthetic 
rubber developed after 14 years of 
research was made by John L. 
Collyer, company president, and a 
demonstration of the new process 
and product was given at a re- 
ception to 500 industrialists, scien- 
tists, military experts and _ the 
press here Wednesday at the Hotel 
Waldorf-Astoria. 


Hailed as the key to American 
self-sufficiency in a vital material, 
the tires are produced by the same 
manufacturing process used for 
natural rubber, from a_ synthetic 
with a petroleum base, which the 
company calls, “Ameripol,”’ signi- 
fying a polymer, or recombination 
of molecules of American mate- 
rials. 


“Ameripol” is said to be an ex- 
clusive Goodrich product not in- 
fringing on any existing patents. 
It is derived from American pe- 
troleum, as is another new syn- 
thetic rubber, “Butyl,” which was 
announced a day earlier by the 
Standard Oil Co. of N. J. 

Dr. Waldo L. Semon, discoverer 
of Koroseal, said that his group, 
seeking a relatively low-cost ma- 
terial, had produced through years 
of research a synthetic which, in 
many important properties, was 


equal or superior to natural rub- | 


ber for tire manufacture. 

“By the cracking process,’ he 
explained, “petroleum is’ broken 
down to a mixture of simple mole- 
cules and from this mixture can 
be separated a gas which, under 
pressure, liquefies to give buta- 
diene. This is mixed with other 
ingredients prepared from natural 
gas and air and then made into a 
milky emulsion, using soap pro- 
duced from American agricultural 
sources. 

“Upon heating and_ agitation 
these ingredients react to form an 
emulsion of synthetic rubber 
which is similar to the latex ob- 
tained from rubber-producing trees. 
From here on the process of ob- 
taining a sheeted rubber is quite 
like that used for natural rubber.” 


PONTIAC. — The two millionth 
Pontiac — a Torpedo Eight sedan 
came off the assembly line 
here Wednesday and, with appro- 
priate ceremony, joined the first 
Pontiac of 1926 and the one mil- 
lionth Pontiac of 1935. 

Present as guests of Pontiac’s 
president and general manager, 
Harry J. Klingler, were top rank- 
ing officers of General Motors 
Corp., more than 300 veteran Pon- 
tiac employes who worked on the 
first Pontiac in 1926, Pontiac city 
officials, executives of Pontiac Mo- 
tor and metropolitan automobile 
editors. 

“I hope the day will come when 
Pontiac can have a million car 
celebration each year — an annual 
affair,’ Klingler said. “Indeed, we 
are closing the gap between such 
pleasant occasions here. It took 
nine years to get the first million 
and just five years to produce the 
second million. As for the third 
million — who can tell? 

“All of you must take pride in 
the completion of another step in 
a job well done. We can’t take all 
the credit ourselves. This has been 
no one-man job but the culmina- 
tion of the efforts of many people 
the result of hard work and 
clear thinking on the part of all 
of us. The result of good engineer- 
ing, good manufacturing and good 
workmanship. It is likewise the 
result of bigger and better sales 
efforts and of better service to 
Pontiac owners.” 

A hush dropped over the assem- 
bly line as the two millionth rolled 
past final inspection and Joe 





Frechette, Pontiac’s veteran em- 
ploye of 40 years, stepped up and | 
attached a license-like tag labelling | 
the car “Pontiac 2,000,000.” 


the triumvirate being completed June 


5 when the 
of employes who have been with the 


bow. Left to right they are, Ernest S. 
i, Daniel Kinney, (1902); Fred J. Dawson, 
Bee C. Frechette, (1901); George H. Thrall, (1908); Louis A. Herdener, (1904); 

) McCracken, (1902); Alfred E. Porter, (1906); Frank Jankowski, 


shipment to New York, where it 
will be placed on display at the 
Pontiac exhibit in the General 
Motors Building at the World's 
Fair. 

Pontiac No. 1,000,000, which was 
the highlight of a citywide cele- 
bration in 1935, was found by 
Byron Webb, manager of Pontiac 
retail store in Pontiac, after search- 
ing through registration records of 
Michigan, Ohio and Indiana. It 
was found back in Michigan after 
having passed through the hands 
of four owners since it was pre- 
sented to the local Community 
Chest in 1935. 

General Motors guests invited for 
the occasion included C. E. Wilson, 
executive vice-president; R. H 
Grant, vice-president in charge of 
sales; L. P. Fisher, vice-president; 
F. O. Tanner, vice-president in 
charge of labor relations; E. F. 
Fisher, general manager of Fisher 
Body; Harley Earl, director of the 
styling section, and O. E. Hunt, 
vice-president in charge of engi- 
neering. - 

Pontiac Motor division executives 
at the ceremony included D. U. 
Bathrick, general sales manager: 
P. H. MacGregor, general manu- 
facturing manager; B. H. Anibal, 
chief engineer; R. H. Ahlers, gen- 
eral plant manager; W. H. Vann, 
chief inspector; S. W. Ostrander, 
general superintendent; H. J. 
Schmidt, comptroller; F. J. Mc- 
Laughlin, purchasing director; J. 
W. Brophy, industrial relations 


director, and W. J. Mougey, adver- 
tising manager. 





New rooms and baths, 





Mayor Booth of Pontiac presented 
a resolution of the Pontiac city 
commission, paying tribute to the 
part Pontiac and its executives had | 
played in the welfare and growth | 
of the city of Pontiac and of 
Oakland county. Congratulatory 
messages from Gov. Luren OD. 
Dickinson and Alvan Macauley, 
president of Automobile Manufac- 
|turers Assn., also were read. 
| Following the ceremonies, the 
2,000,000th car was made ready for! 








new furnishings, 
Everything for your 
comfort. Delicious 


meals at popular prices 
“Old England”’ tal 
room. 






‘ Rates 
THM Single, $2.50 
z ouble, 
$7.00; park 
$6.00 up. 
Write for free AAA 
road map and foide 
containing handy maP 
of downtown Buffalo 


“James C. Miner, Mor. 


140 North St. 
near Delaware 


BUFFALO-NY. 
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A SINGLE MARKET that buys 135,000 new cars 
a year would rank as one of the automobile industry’s biggest outlets. It would top Chicago. 
Buffalo and San Francisco COMBINED.\And any profit-minded automobile manufacturer 


who found such a market would make it a keystone in his sales and advertising plans. 








HERE'S JUST THAT KIND OF A MARKET. The Recording & Statistical Corporation has just found such 
a market. Conducting a survey among new car buyers in New York City, it discovered that 
most of them are readers of The New York Times—that one out of every six Times readers 
in New York City bought a new car last year. Do a little figuring for yourself, and you'll see 
how much this means to you. If readers of The New York Times buy new cars at this rate 
in New York City alone, the TOTAL country-wide\ audience of The Times bought 135,000 


new cars last year, spent for them considerably more than $100,000,000. 


HERE'S HOW TO SELL THAT MARKET. Decide for yourself how much sales and advertising effort you 
would put into a new car market as big as Chicago, Buffalo and San Francisco combined. 
Whatever you decide, bear in mind that this is the kind of program you should plan also for 


the $100,000,000 automobile-buying market of The New York Times. 


When the Recording & Statistical Corporation asked New York City new car buyers, 


“Of the New York newspapers you read, which one do you ‘prefer above all others?” 


twice as many said The New York Times as named any other newspaper. 
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Che New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT” 
GENERAL MOTORS BUILDING « DETROIT + MADISON 3880 
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Wall Street Bides Time Awaiting Further War Move; 


N. Y. Show Sets | gue Dividends in First 5 Months 
Allotment of Well Ahead of a Year Ago 


Accessory Space 
Special to Automotive News : a 


NEW YORK.—Space will be al- TOCK PRICK AVEPR:A 
lotted June 17 to accessory, parts, NEW YORK. — Although the EUs PRICE AVERAGES 
shop equipment, motor and trailer greater part of interest in the do- Period Period Change \e 
manufacturers who desire to ex- mestic situation continues to be} o4 motors ... sees 27.14 27.69 +058 ant 
hibit at the New York Automobile centered in the national defense = —* "Bees 28.43 29.05 
show Oct. 12-20. program, war news from abroad | ‘yf hibbers ooo... 15.00 15.00 

A section of the third floor has remains as the dominant factor in | —__ —— emeeehionad 
been set aside for the accessories the movement of security prices| would bring a further decline, 4 
exhibits, according to Alfred in this country. agree, however, that it will ta, 
Reeves, show manager. To be in- It is maintained in some quarters | Allied victories to lift prices, or t 
cluded in the first allotment, that the stock markets already | least a checking of the Germg 
applications should be filed in have virtually discounted a Ger- advance. It also is the gener 
duplicate before June 17, accom- man ig co Gg ne sg opinion — “ i ae P 

i by 25 percent of the value for the fact that news advers many investors to the sidelines ; 
yy senile space applied for.| _NEW FRONT SURrEs treatment, developed experimentally by George a the Allies has failed to depress | the past week reflects a tendens 

Space rates for the third floor, dotrent fom sles an caheneos “the style “of eedera ‘moter ease. ills prices as it did earlier in the war |to await action by Italy and ty 
where light trucks, accessories, | objective is to perfect “design-Unity” with the front grille-work — incorporat-| and also for the fact that news | direction and success of ne 
parts, shop equipment and motors | ing shock-absorbing mechanism for the bumper rather than rigid mountings | favorable to their cause usually is | moves by the Nazis. 
will be shown, are $1.50 per square |*Tom the car’s frame, ———LH——____| scoompanied = ‘'. vi ' oe og . course, ; 
foot, which includes suitable floor ‘ i This is simply the view of some | what some in Wa reet call th 
covering, divisional rails, furniture, Will Close Sundays egg yy Be og ime oy ins quarters. In other circles, it is|trend to war in this country. It; 
signs, placing of exhibits and| CHICAGO. — Sunday closing during|ASsn. The latter organization pam held that the decline has not fully| reported that some Wall Stre 
police, watchman and janitor] June, July and August has been| POyneg? that its and een will close | discounted a German victory and | houses are advising caution on th 
service. decreed by the Cicero New Car Dealers! departments on Sundays. that a new blow to the Allies| grounds that the United Stats 
may enter the conflict on the sij 
of the Allies. Many believe thy 
because of the controls that wow! 
be set up in case of war, the 
would be limitation of industri: 
profits and that is said to be a 
other reason for the cautious 
titude of investors at this stage. 

Dividend declarations by th 
automotive industry in May agai 
pushed well ahead of the cor 
sponding period of last year. 
and truck companies declared diy; 
dends last month calling for pa 
ments totaling $51,100,000 agai 
$1,355,000 in April and $35,300; 
in like month of last year. For 
first five months, car and tru’ 
companies declared $93,472,000 ; 
dividends against $82,812,000 in lik 
1939 period. 

Parts and accessory compani¢ 
in May declared $7,800,000 in diy 
dends against $1,771,000 in preceé 
ing month and $3,200,000 a ye#* 
ago. For first five months thi 
group declared $24,091,000 cor 
pared with $15,456,000 in like 
riod of last year. 

Total declarations by both grou 
last month were $58,900,000 agains 
$3,126,000 in April and $38,500, 
a year ago. For first five mont 
total declarations were $117,563, 
against $98,268,000 a year ago. 


Chicago’s Sales 
Decline in May 


But Exceed 193! 


CHICAGO. — Cook county ne 
car registrations tapered off | 
May, as compared with the year 
peak set in April, but were wephas 
ahead of May, 1939, it is reveale to t 
in the Bureau of Motor Advi¢ T 
compilations. a} bee: 

Last month’s total was 133% con 
units, as against 14,881 for Aprjit ¢ 
and 11,793 for May last year. j/gen 

Chevrolet maintained first pla stri 
with 2,906, followed by Plymout 
with 1,885; Buick with 1,305; uM 
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with 1,281; Pontiac with 1,14 
Dodge with 1,062, and Oldsmobi 
with 932. These seven makes * 
ished in the same positions the 
held the previous month. 
Hudson with 433 advanced fro! 
13th to eighth place. Next in ordé hoa 
was Packard with 414. Chrysle Sall 
nosed out Studebaker for 1008 vice 
402 to 401, after which came Dy Lin, 
Soto with 371; Mercury with ~The 
Nash with 258; LaSalle with eo 
Lincoln-Zephyr and Cadillac w' , 
85 each; Willys with 45, an} T 
Graham with 10. — 
a eral bobt 
Mo. Denies 10% Boos job 
In Common Carrier Rates mat 
ST. LOUIS.—Missouri’s public se") Con 
vice commission has denied re | 
application by 50 motor truck 60") sho, 
panies, operating as common © 
riers in Missouri, for a readjustme! 0 
of intrastate rates which involved | u 
proposed general rate increas¢ ” 
| 10 percent. The commission author) M 
ized some modifications of exist? spec 
rates, involving some increases = truc 
some reductions, which make ? dep: 
change in the existing rate leve the 
In denying the proposed increé Con 
the commission held that the eo will 
panies had not made a snow?" cial 
justifying a general readjus™"") o¢ | 
'of the motor carrier rate struc” 


P 
»son 
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Wilson ar marae 
Normal Output 
Despite ‘Defense’ 


(Continued from Page 1) 


that requirements would entail ma- 


jor additions to the present work- 
ing staff of 220,000 men _ and 
women now on GM's payroll. Much 
depends, he pointed out, upon the 
type of work which GM will be 
called upon to perform, and he is 
now assuming that such work will 
be allocated to plants best able to 
perform the task. 


While basically the same, he 


‘} pointed out that present machine 


tool equipment used by automo- 


al tive companies in engine produc- 


tion would require considerable 
adjustment to make it suitable for 


iy aviation work. This, he said, was 


ig due to the closer limits required 
in aviation designs and the fact 


¥ } that the equipment now in use in 


automotive plants, probably due to 


, wear, would not be _ adaptable 
} quickly to other uses 


Present srmament demands, he 


“said, would not interfere with 
production of 1941 models and 


so far there is no indication of 


“interference with plans for new 
‘§ models for 1942. The corporation at 
{present is basing its plans for the 
remainder of this year and next on 
“the expectation of a normal con- 


tinuation of sales during that pe- 


'Y riod. Under present circumstances, 


he said, it would be difficult to 


‘make any predictions but he felt 
“that the car buying public is less 
“sensitive to war talk than are the 
“FE stock markets. In substantiation of 
"this statement, he pointed out that 
car sales in Canada, which has 


been at war since last September, 


/ were 15 percent higher in May this 


year than in May a year ago. 
Regarding General Motors’ pres- 


ent labor dispute, Wilson said that 


the whole subject has been re- 
turned to negotiation and that it 


ie would not be right to say that the 


corporation would or would not do 
something when the something in 
question was still under negotia- 


“| tion. From a general standpoint of 
‘Epolicy in connection with the union 


demands for blanket wage _in- 


pcreases, he said, the corporation 
)}has for years adhered to the policy 
of permitting its local plant man- 


17,563, 
ago. 
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agers to decide such questions in 
their own way. For this reason a 
blanket action by the corporation 
becomes difficult, and the present 
negotiations probably are delaying 
raises that could be made in local 
cases. In general, he added, he did 
not feel that this was the proper 
time to start inflationary action 
either in the form of increased 
prices or increased wages. He felt 
also that the union leadership is 
fully cognizant of its responsibili- 
ties under present conditions and 
has the right viewpoint in regard 
to them. 


The corporation and union have 


| been operating under a continuing | 
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contract for years, he said, so that 
it cannot be said that any emer- 
gency which would warrant a 
strike has developed at this time. 


Moody Heads 


Peoria Dealers 


PEORIA, IIl.—Carl Moody, Hud- 
son dealer, has been elected presi- 
dent of Peoria Automotive Dealers 
Assn. Rollen Travis, Cadillac-La- 
}Salle-Pontiac dealer, was elected 
vice-president; H. D. McCullough, 
Lincoln Zephyr - Mercury dealer, 
treasurer, and H. I. Wallace, job- 


ber, corporation secretary. 


The Peoria association will ope- 


‘rate as a “line of business” asso- 
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ciation with car dealers, automotive 
jobber, tire dealer and other divi- 

ns of the trade meeting on 
hatters pertinent to such lines. 
Considerable interest is shown in 


re - establishing the automobile 
| 


Show early next fall. 


Quebee Truckers Seek 
Limitation on Licenses 
MONTREAL. Establishment of 
Special license rates for heavy 
trucks and creation of a _ police 
department, for maintenance of 
the Quebec Transportation and 
Communication Board regulations, 
will be requested from the provin- 


Sie cial government by the Province 


f Quebec Truckers Syndicate. 
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Firestone 


GUM-DIPPED TIRES 


WIN INDIANAPOLIS 500-MILE 
ee Ee ee SWEEPSTAKES 


FLASHING down the straightaways at 
speeds as high as 160 miles an hour, Wilbur 
Shaw streaked to victory in this great race to 
become a three-time winner and the only man 
ever to win two consecutive victories at 
Indianapolis. 

500 miles of grinding, pounding, 
torturing speed — and not one tire failed! 
Here’s proof of Safety — Proof of Blowout 
Protection — Proof of Tire Superiority — 
| backed, not by claims, but by performance. 

Patented construction features in the 
Firestone Tires used by these great drivers on 
the speedway are incorporated in the Firestone 
Champion Tires car owners buy for the 
highway. 

Turn the nation-wide publicity of this 
Firestone victory and the universal preference 
for Firestone Tires to your advantage. For 
greater safety and dependability—specify that 
your new cars come equipped with Firestone 
Champion Tires. 


Copyright, 1940, The Firestone Tire & Rubber Co. 


WILBUR SHAW 


1940 Winner 
Indianapolis 500-Mile Race 
Three-time winner and only driver to win 
two consecutive victories in this great 

speed classic. 


THE ONLY TIRES MADE THAT ARE SAFETY-PROVED ON THE 
SPEEDWAY FOR YOUR PROTECTION ON THE HIGHWAY 


Listen to the Voice of Firestone with Richard Crooks, Margaret Speaks and the Firestone Symphony 
Orchestra, underthe directionof Alfred Wallenstein, Mondayevenings, over NationwideN. B.C. Red Network. ° 


See Firestone Champion Tires made in the Firestone Factory 
and Exhibition Building at the New York World’s Fair. 
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Transportation Takes 8.3% of Family Expenditures 


CATA to Elect | 


5 Directors at 


Meeting Monday 


CHICAGO.—Election of five di- 
rectors, along with rendering of 
a report on activities and the out- 
lining of plans 
for the coming 
year, will high- 
light the annual 
Chicago Automo- 
bile Trade Assn. 
meeting in the 





By William Ullman 
Washington Correspondent 
WASHINGTON. — Surveys con- 
ducted by the Federal Bureau of 
Labor Statistics last week disclosed 
numerous facts concerning auto- 


come families in American cities. 
The study shows that transporta- 
tion outlays rank next to food, 
shelter and clothing in family 


ON BUSINESS TOUR of the Pacific Coast, 
director of advertising, Fisher Body, was greeted in Los Angeles by Hal Tuttle, 


William S. McLean, right, 


eteiden, cease ane -sL ae ee Buick distributor, and Joe 
Hotel Knicker- supervised installation of the Fisher Body exhib ‘s- “ino Genoa "letowe —— 
bocker Monday. Building at the Golden Gate International Exposition in San Francisco. The new figures are based on 
A luncheon,|—o— ———$ $$ mai aceaniamene data collected from 14,469 families 
starting at 12:15 of employed wage earners and 
p. m., will pre- clerical workers in 42 cities. They 
cede the business show an average annual expendi- 
ture of $125 for transportation, 


first appearance before the dealer 
group of J. B. Van Tassel, who 
has just been appointed as busi- 





Sign Reciprocity Pact 


LINCOLN, Neb. — A 





reciprocity 


J.B. Van Tassel S€SSion, over agreement, covering trucks and buses ? t 
which Lynn’ S.|ness management consultant of ound in Nebraska and apereting in | against $82 for purposes classified 
° ; bate chigan, and vice versa, as been i i i - 
Snow, CATA president, will pre-| the association. signed by Nebraska and Michigan’ it under recreation, including amuse 


mw U.S. Finds Average Family 
| Spends $125 Yearly on Car 


mobile expenses of moderate in-’ 


reational expenditures account fo; 
13.7 percent of total family ¢,. 
penses, which averaged $1,512 fo 
all the families surveyed, it 
stated. Transportation alone a. 
counted for 8.3 percent of the tota, 
and within the income limits 
$500 to $3,000 approached but dij 
not exceed expenditures for cloth. 
ing. 

The survey shows that both 
transportation and recreational ex. 
penditure increases at higher jp. 
come levels, the former showin 
the greater elasticity. Automobik 
purchase, operation and mainte 
nance was 10 times as great at th 
income level $2,700 to $3,000 »& 
at the $600 to $900 level, while th 
average income at the former ley! 


































Ci 


ler 1 
public 
estab! 
struct 
engin 
this 
new 
labors 
third 
car,’ 
upon 
prove 
Fur 
point, 
tion 
profe: 
clear] 
progr 
the <« 
with | 
coates 
specie 


side. Sam Shapiro, general man- 
ager, is scheduled to give the an- 
nual report. 

The occasion will also mark the 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired. 


is announced by R. F. Weller, assist- 
ant Nebraska director of motor ve- 
hicles. Operators in both states will 
pay a filing fee of $10, a fee of $1 
for a reciprocity plate and cab card, 
and an annual renewal fee of $5. 


ments, games and sports, for rec- 
reational supplies and equipment, 
for nontechnical reading, and for 
tobacco. 

Combined transportation and rec- 








was almost four times that at th 
later. Expenditure for transport, 
tion other than by automobile faile 
to keep pace with the change jp 
income and was only three time 


cases 
scient 
the f 
cardi 


“Lil 





HOUDAILLES win 


at Indianapolis... 


Gas year finds Houdaille equipment on the winning cars at the annual 


Memorial Day classic at Indianapolis. 


When safety is so vitally at stake, it is significant that Houdailles are 
selected for the task of cushioning the punishment which the world’s 


fastest racing cars must survive. 


Meeting extreme tests is an old story for Houdailles. They have proved 
themselves in many fields—on the race track, on the highway and in 


aviation. 


Whenever and wherever shock control is a problem—automobiles, 





machine tools, airplanes—Houdaille-Hershey engineers gladly colla- 


borate in applying the world-famous Houdaille principle to its solution. 


HOUDAILLE HYDRAULIC SUSPENSION 


¢ A DIVISION OF HOUDAILLE-HERSHEY CORPORATION 





HOUDE ENGINEERING CORPORATION, BUFFALO, N. Y, 

















as great, showing that as incom 
rises outlay emphasis swings no. 
ticeably automotive. 


Proof that moderate-income fan. 
ilies usually buy used cars rathe 
than new is found in figures 
the average net expenditure (gros 
price, minus trade-in allowance 
of $300 per family purchasing ; 
car. Of the cars bought by th 
10.8 percent of families makin 
purchases in a year, only one 
fourth were new cars. The propor 
tion of families buying new auto 
mobiles increased very marked 
however, at high economic levek 
while the proportion buying use 
ears also increased, but not s 
sharply. 

“At low economic levels,” th 
bureau report says, “a family ca 
manage to have a car only b 
buying a used one at _ seconé 
third-, or fourth-hand. As their pe 
capita resources increase, more ca 
buy used cars and they buy some 
what less ancient models in : 
better state of repair. Increasing} 
at higher levels more families ar 
able to buy new cars, almost un 
versally on the installment plan’ 

The report said that expenditure 
for transportation other than bf 
automobile account for an averag 
of 2.5 percent of the total expendi 
tures of the families surveyed. 


Sales in Ahewan 
Hold Up in Mar 


AKRON. — Both new and us¢ 
ear sales in Summit county cor 
tinue to show increases over 19% 
according to Akron District Aute 
mobile Dealers Assn. May figure 
show registrations of 1,426 passer 
ger cars and 119 trucks. In Ma 
1939, 1,104 passenger cars and 1 
trucks were sold. 

May sales of new vehicles wé 
only slightly under April this yea 
which provided 1,588 new unit sal 
for Summit county dealers. A tot 
of 2,512 used cars were sold durit: 
May this year, an increase of 2 
cars over the same period in 19% 
Sales of used cars also improve 
over April, 1940, when 2,456 unit 
were sold, an increase of 56 caf 





























Obituaries— 


Walter R. Morse 


DETROIT. — Funeral services f° 
Walter R. Morse, 45, special repr 
sentative of Plymouth Motor _ Cor 
for the Detroit area, who died su? 
denly June 2 at his home were he 
here Tuesday afternoon. The bod 
was taken to Minneapolis for burs) 

* * & | 
Jerry Duggan 

CHEYENNE, Wyo. — Jerry Dugeé) 
58, vice-president of Wyoming Ault) 
mobile Dealers Assn. and owner ¢ 
Duggan Motor Co. (Hudson), is deaé 
Born in Buffalo, in 1918 he mor 
to Denver where he was in the - 
mobile business until 1924 when | 
moved to Cheyenne. Since 1928 
had been owner of Duggan Motor “ 
which he established. 

* * * 
George G. Wentworth 

PORTLAND, Ore.—George G. Wet: 
| worth, 70, president of Wentwort? | 
Irwin, Inc. (Nash distributor), 18 © 
following a six-week illness. 








chani 
‘guess 
has b 
ginee 
spect 
is nov 
assun 


“La 
possit 
and « 
omica 
free 
with 
subst: 

Ho. 
emplc 
to sci 
was 
he sa 
of re 
the X 
struct 
scope 
whicl 
comp 
stress 
cars 
appal 
to 50 
beyor 
the } 
perim 
room: 
catho 
plicat 
tomic 
photo 
with 
the o 
for a 

“In 
ing, s 
diesel 
will 
giant 
may 
just » 
unde1 
room: 
peri 
low 
Fahri 
equip 
salt ; 
condi 


“In 
ter | 
spent 
engin 
ment 
these 
‘new 
desig: 
huma 
norm 
touch 
pledg 
progr 
autor 
In 
the «¢ 
squar 
alrea 
voted 
This 
engin 
new 
Office 
Sin 
ginee 
have 
labor 
build 
and s 
more 
With 
build 












jer 15 years ago first gave the 
public an ‘engineered car’ and 
established the design and con- 
struction of automobiles on sound 
engineering principles. Now — and 
this is the significance of these 
new engineering and_ research 
laboratories — we are entering the 
third era, that of the ‘scientific 
car, in which the automobile calls 
upon ‘pure science’ for the im- 
provement it brings to the public.’” 

Further emphasizing this same 
point, Zeder said, “The contribu- 
tion of science to the medical 
profession is well known and is 
clearly exemplified by the great 
progress that has been made from 
the days of the country doctor 
with his satchel of hope and sugar- 
coated pills, to the status of a 
| specialist who can diagnose his 
‘| cases correctly with the aid of such 
scientific instruments as the X-ray, 
the fluoroscope, and the electro- 
in} cardiograph. 

“Likewise, the automotive me- 
chanic, with his kit of tools and 
‘guess and be damned’ methods, 
has been supplemented by the en- 
| gineering specialist with the X-ray, 
spectograph and oscilloscope, who 
is now able to differentiate between 
assumption and fact. 


‘Deal With Facts’ 

“Laboratories make developments 
possible through endless _ testing 
and experimentation for an econ- 
omical design that will be trouble- 
‘} free in service. Laboratories deal 
with facts for which there is no 
substitute.” 

How these new laboratories will 
employ almost every means known 
to science to carry on their work 
was emphasized by Zeder when 
he said: “Among the many means 
t} of research we shall use will be: 
the X-ray tube to study the atomic 
structure of metals; the spectro- 
scope to ascertain the elements of 
which an experimental part is 
composed; polarized light, to study 
# stresses in working parts of our 
cars and trucks; electro - physical 
apparatus to produce voltages up 
to 500,000 or radio frequencies far 
‘| beyond normal broadcast bands for 
the most exacting electrical ex- 
perimentation; cork suspended 
rooms for vibrationless weighing; 
cathode tubes to measure the com- 
plicated or simple vibrations; pho- 
tomicrography to enable us_ to 
photograph through a microscope 
with magnification up to 5000 times 
the original; and the wind tunnel 
for aerodynamics research. 

“In our new dynamometer build- 
ing, single cylinder, multi-cylinder, 
diesel and other kinds of engines 
will be made to strain against 
giant dynamometers, so that we 
T may know, among other things, 
just what power they will develop 
under specific conditions. Cold 
rooms will be maintained for ex- 
perimentation in temperatures as 
-low as 60 degrees below zero 
Fahrenheit. Other rooms will be 


Ww 

yea’ equipped to reproduce heavy rain, 

sale salt spray, and other atmospheric 

tote conditions. 

urin: ‘Progress on March’ 

f x . ‘In the interest of creating bet- 

1931 ‘ef products Chrysler Corp. has 
| spent more than _ $57,000,000 in 


engineering and product develop- 
ment during the past 15 years and 
} these new facilities, dedicated to 
‘new worlds in engineering’ and 
designed to extend the range of 
human perceptions beyond the 
normal gifts of sight, hearing, 
touch, taste, and smell, are its 
pledge to the motoring public that 
Progress is on the march in the 
Corr} 8utomobile industry.” 

su} =6In opening these two buildings 
ne the corporation has added 162,000 
uri’) SQUare feet of floor space to its 
already extensive facilities de- 
voted to engineering and research. 
ggat) This almost doubles its previous 
Auto} engineering equipment. In _ these 
new buildings are 94 laboratories, 
nove} Offices and test rooms. 

Since 1924 Chrysler Corp.’s en- 
») Sineering and research facilities 
ave grown from a_ three-room 
| laboratory into a small wooden 
| building, into a four-story building, | 
| and successively up through two or | 


Chrysler Labs Seen 
First Line of Defense 


(Continued from Page 1) 


establishments and more buildings 
are already planned. 

Friday the corporation held an 
open house preview for society 
and business friends from Detroit 
and many other cities. More than 
5,000 people including four of the 
corporation’s directors, three from 
New York, Jules S. Bache, Nicholas 
Kelley, and Walter P. Chrysler jr., 


Edwards. 


Pete Wemhoff's Fourth Dimension 
offers news of automotive advertising. 


SURVEY SHOWS WHERE TO PLACE 








vent | more floors that were added to it. | 
th‘) With the opening of these new} 
*| buildings it is now installed in one’ 


the world’s great scientific 


by 
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Detroit Reports 
May Sales Up 
24% Over 1939 


DETROIT. — New car sales in 
Wayne county during May totaled 
11,712 compared with 9,495 units in 
the same month a year ago. 


Ford continued in the van of 
individual car makers, totalling 
2,816 units as against 2,705 in May, 
1939. Following in order were Chev- 
rolet with 2,437; Plymouth, 1,290; 





“MISS DE MOLAY 1940” a a be recy cea Hey yor agre Dodge, 992; Buick, 869; Pontiac, 
a trip to Lansing to present to Gov. Luren ckinson a special invitation . ‘ mobile, 408; 
attend the dance at Dearborn Inn, Dearborn, Friday evening which concluded 825; Mercury, 527; Oldsmo y 
‘ “De Molay Week” — proclaimed by Detroit’s Mayor Jeffries in reeognition of ; ; 5 é 
and one from Detroit, Allen F. the work of the De Molay organization. At right is L. F. Van Nortwick, Dodge ard, 230; De Soto, 218; Cadillac 
regional manager, Detroit, who furnished “Miss De Molay” with Dodge Luxury | LaSalle, 116; 
Liner and driver to enable her to keep up with her busy one-week round of | Nash, 102; Lincoln, 81; Willys, 16; 


official engagements. 


Chrysler, 343; Hudson, 326; Pack- 
Studebaker, 105; 


Graham, 11. 


YOUR PHILADELPHIA ADVERTISING 


1,778 motorists who drove 
in during one day to 34 
outstanding Philadelphia 
service stations were asked 
this question by Ross Fed- 


eral Research Corporation. 


QUESTION: 


“Check the one newspaper in 
which you are most likely to 
see the advertising of auto- 
mobiles, tires, gasoline and 
other automotive products.” 





This modern service station at Lancaster 
Ave. and Girard Ave., Philadelphia, is one 
of the 34 outstanding stations where The 
Bulletin was named by more motorists 
than any other two newspapers combined. 


THIS 1S HOW THEY ANSWERED: 


‘ 


b 


Newspaper No. 2—453 Motorists 


No. 3—316 Motorists 
} 


No. 4—139 





THE EVENING BULLETIN. . . . . 870 Motorist 


oh Citi odie ie Saas 


* 


3 
i 


| 
aiid 


The Bulletin was named by more motorists 
than any other two newspapers combined ! 


The Evening Bulletin, with 94.9% of its 
circulation within the Philadelphia retail 
trading area, will take your advertising 
message into the majority of homes in the 
nation’s greatest City of Homes at one of the 
lowest costs per reader in America. 


Liellelin 


Copyright 1940, Bulletin Co., Philadelphia 
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True Story Poll 
Shows Man’s Role | 
In New Car Sales 


NEW YORK. Released last 
week by True Story magazine, are 
completed findings in the second 





azine Readership Among New Car 
Buyers. This second study, “What 
About the Men,” contains an addi- 
tional step beyond the inventory 
as published last year by the same 
publication. 

The extra step consists of identi- 
fication of each magazine’s con- 
tent by the person who actually 
bought the new car. The study 
was conducted in 11 carefully 
allocated cities by the Consumer 
and Trade Relations Service of 
William J. Burns International De- 
tective Agency. 

The technique employed — that 
of actually buying back magazines 
from new car buyers in the 11 
centers — was adopted after years 
of research experience had con- 
vinced the publishers that answers 
obtained by orthodox mail ques- 
tionnaires were so affected by the 
natural tendency of people to ex- 
aggerate their reading habits that 


Is Now Available To 


RODUCTION is under way. The original 
OF ric Skylark— powered with the new 
Hupp Hornet, 101 horsepower engine—is 
being shipped to Hupp dealers in rapidly 
increasing numbers each week. Orders for 
this sensational new car have been piling 
up for months. But now, within a few 


weeks, Hupp 


the profitable Skylark franchise to a few 
additional dealers in open points. They 


AMERICA’S MOST 


Designed by Hupmobile ¢ Engineered by Hupmobile ¢ 


annual “Buy Back” Study of a 
' 
| 


land Everett R. Smith, director of research for Macfadden Publications, listen 
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Service 
Pontiac’s service department has 


tion campaign, aimed at the an- 
ticipated record touring season and 
designed to attract Pontiac owners 
preparing for a vacation trip and 
also owners en route. 


Direct mail will provide the 
backbone of the drive to 
promote service from owners 
preparatory to vacation tours. 
Mailings will include _ specially 
designed postcards, a vacation 
letter with special prices for 
certain service jobs, which can 
be chosen by the dealer, and 
vacation blotters to be included 
with letters and monthly state- 
ments. 

In an effort to direct transient 
Pontiac owners to local Pontiac 
dealerships, a new road sign has 
been designed. The sign will be 
erected a few miles outside towns 





CARROLL RHEINSTROM, advertising manager of ‘True Story’? magazine, 


attentively as A. S. Bennett, head of the marketing division of Burns Detective 
Agency, points to the “evidence” secured by the Burns investigators in “True 
Story’s’’ study of magazine readership in the homes of new car buyers. 


zines during the past year. In 
the 1939 survey, this increase can 
be attributed, to a certain degree, 
|to the general increases in circula- 
tion during the period. Also, better 
retail conditions have probably re- 
sulted in freer spending among 
normal magazine readers. 


they did not present an accurate 
picture. 

Foremost among the findings was 
the substantial readership of wom- 
en’s magazines by men. 

It was evident from this survey 
that magazine readership has 
slightly increased among all maga- 
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A Few More Dealers 


will be added only as their orders can be 
promptly filled. Remember! The Hupp 
line is confined to the fast-selling, dis- 
tinctively different Skylark models omly. 
Complete details will prove of exceptional 
interest to motor car merchants with a 
quality clientele. Write or wire W. A. 
MacDonald, Vice-President in Charge of 
Sales, for full information. Hupp Motor Car 
Corporation, Detroit, Michigan. 


will be in a position to offer 


DISTINGUISHED LOW-PRICED CAR 


Powered by Hupmobile ¢ Built to Hupmobile Standards 


*Four-door Sedan prices $895 to $1145 Delivered in Detroit Including Federal Tax 








the 4th Dimension 


Adrive on Summer Travel; 


Willys’ Testimonials 
By Pete Wemhoff 


(on heavily traveled highways ani 


released a summer service promo- | 

















AFA Session 


| Lodge. 









= | 









indicate the name and location 9; 
the local dealer. 
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Campaign 


Willys-Overland Motors, Inc., 
releasing testimonial advertising 
based on the results of a surve 
of more than 50 percent of gj 
new Willys owners, according 1; 
Darrell C. Roberts, promotion, 
manager. 

Advertisements will make use 9 
owner’s reports on gasoline mile. 
age and service. United States Aq. 
vertising Corp. handling. 


















Circulation 

Circulation increases over the 
preceding year were shown ip 
1939 by 211 of 375 trade ani 
technical publications covered by 
a circulation study of class, trad 
and technical publications a). 
nounced by Assn. of National 
Advertisers. Circulation decrease 
were shown by 164 and one re. 
mained unchanged. 

It was further shown by the 
study that last year 31 paper 
raised rates and six lowered 
them; 339 made no change. For 
173 papers, the cost per page per 
thousand was higher, for 1% 
lower and for seven unchanged, 
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Versatility of direct advertisin 
in association with other media wil 
be stressed in the Direct Advertis 
ing “departmental” meeting to & 
held in conjunction with the 36t 
annual convention and expositior 
Advertising Federation of Americ: 
June 23-27, at Hotel Sherma 
Chicago. 

L. Rohe Walter, ad manager, 
Flintkote Co., New York, as pro- 
gram chairman for this meeting. 
conducted a poll of 21 leading 
national users of direct advertis- 
ing to obtain their preferences a 
regards speakers and subjects. 

“Direct Advertising — Versatik 
Sales Mate,” is general theme ¢ 
the all-day session. Morning pre 
gram includes a talk on “How: 
national magazine builds circuls 
tion and sells space by direct ad 
vertising” by William R. Pelku 
circulation direction, Newsweek 
“How to merchandise radio pre 
grams and radio stations by dire¢ 
mail” by Emmons C. Carlson, pre 
motion manager, central division 
National Broadcasting Co.; “Hor 
to build better employe, trad 
stockholder and public relations b 
direct advertising” by Walter, an’ 
“Advertising’s relations with Wash 
ington” by Eugene S. Robb, Wash: 
ington representative, Hearst Er 
terprises. 

Speeches scheduled for afternoo 
session include “Buick — its sale 
setup — the part played by dire 
mail” by A. H. Belfie, director ¢; 
merchandising, Buick. B. V. Jone: 
ad manager, Link-Belt Co., ani he 
president of Direct Mail Club ¢ 
Chicago, will preside at the mor 
ing meeting, and Mrs. May 
Vander Pyl, president, Advertisini 
Letter Service, Inc., Detroit, wi 
preside in afternoon. 


Publicity 

Karl Helm, of Arthur Kudne} 
Inc., has been elected president °| 
Publicity Club of New York, In‘ 
Helm is first president of the clu! 
formed recently with a_charte 
membership of 125 _ profession 
publicity men and women. Beatri¢ 
Mabry and Bill Maloney wer 
named vice-presidents. 

Board members are Rober 
Demme, of Erwin, Wasey & Co. 
Athos Leveridge, of Leveridge & 
Associates; Eleanor Rowlands, ° 
Rowlands Associates; Mary Tomb) 
Edwards, of Brown Vintners ©) 
Jim Moran, Rose Marie Mourdillo®| 
Clare Ogden Davis and Rober) 
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Equipment Sales Index Continues to To 


AUTOMOTIVE NEWS, JUNE 10, 1940 


fo av omorive News, SUNT 10,1940 00 


All Branches Show Gains 


Over March, MEMA Reports 


NEW YORK. -— Manufacturers 
co-operating in the Motor and 
Equipment Manufacturers Assn. 


monthly business statistics report 
increased shipments for April over 
the previous month in all branches 
of the industry. With the exception 
of accessories, all indices continue 
higher than for the corresponding 
month last year. 

The grand index for all branches 
of the industry in April rose to 
170 percent of the January, 1925, 
base aS compared with 164 per- 
cent for March and 136 percent 
for April, 1939. 

Shipments to vehicle manufac- 


De Soto Dealers 


Win Plymouth 
Sales Plaques 


DETROIT. — Official recognition 
of outstanding Plymouth sales per- 
formance last year has highlighted 
De Soto dealerships in all parts of 
the country and given the James 
F. Waters De Soto dealership, San 
Francisco, the title of National 
Champion Plymouth dealership. 

In addition to the national cham- 
pionship, De Soto dealers won 18 
state and 18 city championships 
for Plymouth sales in the calendar 
year 1939, according to Plymouth 
division of Chrysler Corp. City 
championships were awarded only 
in metropolitan points where six 
or more Plymouth dealers are 
located. Plaques emblematic of 
their achievement are being pre- 
sented to winning dealers’ by 
Plymouth officials. 

In acknowledging the honors won 
by his dealer organization, L. G. 
Peed, sales vice-president of De 
Soto, gives credit equally to the 
service and sales departments. 

“In such a highly competitive 
market as the low-priced field,” 


he says, “I believe the factor of 
service excellence carries great 
weight with prospective purchas- 


ers. The fact that nearly 400 De 
Soto dealers rate 100 percent 
perfect in the 10 points on which 
service is judged, and the general 
average of all our De Soto dealers’ 
service department is 80 percent 
perfect, cannot help but be a 
tremendous influence in their sales 
successes.” 

The 10-point service program, in- 
stituted three years ago, rates 
dealer service departments’ on 
cleanliness, freshly painted floors 
and walls, appearance of employes’ 
garments, tool and_ lubrication 
equipment, inventory of essential 
parts, and other items which are 
basic in the rendering of cheerful 
and efficient service. 


Jonas Buys Dealership 

NEW YORK.—Harold S. Jonas, who 
has heen engaged in selling and servic- 
ing Ford cars for the past 28 years. 
has just become president and acquired 
the entire business of the Ford dealer- 
ship operated by Kroger-Jonas, Ince.. 
at 1828 First Avenue, here. Jonas. who 


wehas been general manager of Kroger- 


Jonas, 
eight 


since it was established 
ago, will continue’ the 
present operations on 
between 94th and 95th 


Inc., 
years 
‘orporation’s 
First Avenue, 
Streets. 








Be sure to see historic Philadelphia 


—stay at the Bellevue—one 


of the few world famous hotels | 


in America. The Bellevue IS 
Philadelphia. Reasonable rates. 


A BELLEVUE 


couiiond STRATFORD 


Restaurants 
wrens IN PHILADELPHIA 


CLAUDE H. BENNETT, General Manager 
SEE racic cee ie OS SIE HEA: ae en CTEM 





turers for original 
April advanced to 178 percent of 
the base, which compares. with 
174 percent registered in March 
and 129 percent for April last 
year. 

Service parts shipments to 
wholesalers for April increased to 
174 percent of the base as com- 
pared to 158 percent in March. In 
April, 1939, the index stood at 
150 percent. 

Accessories shipments to whole- 
salers in April advanced, standing 
at 91 percent of the base index, 
which compares with 82 percent 
in March and 132 percent in 
April, 1939. 

Service equipment shipments to 
wholesalers in April rose to 140 
percent of the base, which com- 
pares with 139 percent in March 





equipment in | 








“FAIR’S FIRST honored citizens’? was the title accorded Charles Soderquist, 
left, and Jimmy Rooney, right, co-pilots of Ford car No. 28,000,000, which was 
welcomed at ceremonies marking the ‘kick-off’? event in opening activities on 
Treasure Island, San Francisco. Clem Powell, center, is presenting them with 


scroll memorializing the event. The affair took place in the Court of 
and was attended by entire cast of ‘‘America! Cavalcade of a Nation,” 


| ments from the British consul general and Mexican consulate, and lead 


and 105 percent in April, 1939. | officials. Powell is manager of the Ford Building on Treasure Island. 





Pacifica 
detach- 
ing fair 


13 


p Year Ago 


AERA’s Conclave 
To Open Today; 
Speakers Listed 


ST. LOUIS.—Annual meeting of 
the Automotive Engine Rebuilders 
Assn. gets under way here today 
(June 10) and will run through 
June 13. Speakers listed are: 


E. R. Michener, president of 
AERA; R. G. Patterson, executive 
vice-president, AERA; R. R. Tatnall, 
Wickwire Spencer Steel Co.; William 
O. Hebler, consulting engineer; B. 
R. McConnell, Sunnen Products, Co.; 
John O. Wharton, first vice-presi- 
dent, AERA; Harlan M. Splawn, 
Arrow Head Steel Products Co.; 
George Krieger, Ethyl Gasoline 
Corp.; Harry Barrett, Barrett 
Equipment Co.; J. R. Riley, second 
vice-president, AERA; Charles T. 
Collins, American Bosch Corp.; C. 
L. Fisher, Oakite Products Co.; 
Frank Haske, Commercial Credit 
Corp.; Francis P. Healy, Van Nor- 
man Machine Tool Co. 


1S BIG PROFIT 


You're not through when you’ve taken the order for a new car. There’s the 


“add-on” equipment still to sell in order to make the car a perfect jewel 


=~ eal 


a, 


—_ 


for you... you can add as much as 30% 


in the eyes of its owner. That means good, clean profit _2=x 2 


to your net profit on the 


car sale by selling him a set of GOODYEAR LIFEGUARDS. And you can do it in five 


minutes by your watch. 


A Those five minutes may save his life some day 


...or the life of someone near and dear to him. Remember that a new car cus- 





lower change-over prices on LifeGuards to make them more desirable than ever. 


Thousands of car dealers are considering no car sale complete that doesn’t in- 


clude LifeGuards...and neither will you when 
you've tried it. So Better write today for 
our new, simple, profitable deal for car dealers 


...now, while you have it in mind. 






Very sim 
. ple, y 
on LifeGuard ch, 


The Goodyear Tir 
Name Be 


Address 


A SPECIAL LIFEGUARD 


R. Ss. Wilson, Vice-Pre 





© & Rubber 


DEAL FoR 
profitable, can DEALERS! 


sident in c 





With new Io i 
w 
For full Particulars cr 







harge of Sales, 
Company, inc, 






» Akron, O, 





LIFEGUARD is a trademark of The Goodyear Tire & Rubber Company 
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Indianapolis Grind 


Annual 500-Mile Classic 
Still Holds Laboratory Status 


By Chester S. Ricker 
Director of Timing and Scoring 

INDIANAPOLIS.—There is a lot 
more to victory in the Indianapolis 
500-mile race than appears on the 
surface. Wilbur Shaw’s victory for 
the third time, an honor shared 
only by the retired veteran Louis 
Meyer, was a great tribute not 
only to the 37-year-old pilot, but 
to the design of the car and its 
careful preparation under direction 
of “Cotton” Henning, master me- 
chanic of the Boyle team. 

Mike Boyle, owner of the team, 
came down to the Speedway from 
Chicago on the first day of quali- 
fication trials. Henning had the 
cars all ready to run. Shaw got 
second position on the starting line, 
Horn fourth position and Wearne 
ninth that day. 

The cars were ready and per- 
formed superbly. Good design is 
the first fundamental necessity, 
proper grooming the second and 
experienced drivers backed up by 
heady pit generalship are necessary 





Causes of Car Elimination 


Car 

No. Driver Laps Cause 

29 Riganti 24 Spun on southeast turn, went 
through inner rail, wrecked, 
all tires O.K. 

27 Hinnershitz 32 Broke clutch shaft, locked 
rear wheels on main straight- 


away—hit outside wall op- 
posite pits, stopped finally in 
southwest turn. 


Broken water pump. 


> 


Snowberger 38 


an 
Dp 


Al Miller 41 Engine trouble. 

54 Hepburn 47 Front drive car — universal 
joint seized, spun on main 
straightaway, stopped at in- 
side rail just above starting 
line. 

38 Russo 48 Lost all oil due to oil leak. 

5 Bergere 51 Broke oil pressure gauge line, 
lost all his oil. 

19 Connor 52 Threw connecting rod. 

36 Williams 61 Lost all oil. 

24 Stapp 64 Oil tank filler cap broke, 
allowing all oil to run out. 

17 Robson 67 Broke both rear shock absorb- 
er arms, could not fix and 
continue. 

21 Nalon 120 Threw connecting rod. 

35 Petillo 128 Burned out rear main bearing. 


Rest of cars, 20 in number, were still running 
when Shaw finished and they were flagged on 
account of rain. 





to win a race. That this combina- 
tion is pretty nearly right is 
evident from the fact that Shaw, 
under Boyle management, is the 
only driver to win twice in a row. 
Furthermore the Boyle team took 
first, fourth and seventh places 
against one of the hottest fields 
that have ever started the race. 
Seven foreign-made cars were 


entered — four Maseratis and 
three Alfa-Romeos. First and 
tenth places were attained by 


Maserati cars of practically the 
same design, both eights with dual 
superchargers. This is where the 
Italian-designed cars had an ad- 
vantage over U. S.-made cars. 
Supercharged Cars Outstanding 

Half of the first 10 cars were 
eight-cylinder jobs. Half of the first 
10 were also supercharged. The 
fastest cars were all supercharged. 
Ten years ago superchargers were 
banned on the Speedway because 
they were so unreliable and 
caused the elimination of so many 
cars. In the last race there was 
no supercharger trouble; the cars 
which finished first and second 
both had them. 

What superchargers do in in- 
creasing performance is evident 
from an analysis of the time trials. 
The most important fact is that 
it is possible to obtain almost 
unbelievable power from_ these 
engines. According to reports at 
the track, Rex Mays got 375 horse- 
power at 6,500 revolutions per min- 
ute from the Bowes eight-cylinder 
engine using 100-octane gasoline. 
Shaw was getting fully as much or 
more from his Maserati engine of 
equal displacement. ; 

The Riganti Maserati engine is 
a later design with a square cyl- 
inder, 31/16 inches bore and stroke 
and four valves per cylinder. It 
is claimed to deliver 420 horse- 


power at 6,800 revolutions per min- 

ute with alcohol fuel. 

Two Horsepower Per Cubic Inch 
It is evident that both the Mas- 

erati and Bowes engines develop 


two horsepower or more per cubic 
inch piston displacement, the 
Bowes almost exactly two horse- 
power and the latest Maserati 2.34 
horsepower per cubic inch. This 


doesn’t mean much until you start: 


to compare it with unsupercharged 
race engines and current passenger 
car engines. The best four-cylinder 
Offenhauser engines of 270 cubic 
inches displacement deliver only 
about half as much per cubic inch 
or 250 to 270 horsepower. Regular 
passenger car practice varies from 
0.32 to 0.50 horsepower per cubic 
inch displacement. 


That is one-third to one-half as 
much as is available in an un- 
supercharged race engine, but only 
one-seventh as much as the best 
possible performance. 


Double Horsepower 

If we take a leaf from the 500- 
mile race experience, our engineers 
ought in the next five years to 
be getting twice as much horse- 
power from the engines we have 
now or the same horsepower from 
half-size engines. That is one les- 
son that is very obvious from the 
Indianapolis laboratory. 


Fuel Laboratory 

Since there is no restriction on 
fuel, engines can be developed to 
run on special blends. This is 
something which would never be 
considered or tested in a commer- 
cial laboratory because there is no 
distribution of such special fuels 
for public consumption. However, 
it brings them to the engineers’ 
and public’s attention in a drama- 
tic and suggestive way. 

It is also significant as to what 
may be in store for aviation en- 
gines if the speedway lessons are 
applied to their design. It also 
points out how engine efficiency 
can be stepped up by the use of 
alcohol-blended fuels in super- 
charged engines. The latent heat 
of evaporation is such that alcohol- 
blended gasolines give cooler mix- 
tures and get a larger charge into 
the cylinder. Consequently more 
power per cubic inch can be 
obtained. 

Compression Ratios 

Unsupercharged engines are be- 
ing operated with these special 
fuel blends at compression pres- 
sures that are phenomenal. Good 
diesel engine practice is to use 
16 to 18 to 1 compression ratios. 
In these unsupercharged racing 
engines compression ratios of 8 to 
1 are common, 10 and 11 to 1 
quite common and 14 to 1 reported 
on a couple of cars. 

Supercharged engines are a dis- 
tinctly different problem. The 
compression ratio is as low as 
possible, so that a large charge of 
mixture can be packed into the 
combustion chamber. Usually 6.5 to 
1 is about the top compression 
ratio. 

Then with a 16 to 25 pound 
supercharger pressure at top speed, 
the effective ratio is really much 
higher. Two types of superchargers 
are used — the Rootes blower run- 
ning at engine speed or the centri- 





At the 500-Mile Race... 


ba 





STUDEBAKER CHAMPION sets the pace. 
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Ab Jenkins, mayor of Salt Lake 


City and holder of more speed records than any man alive, drove the Stude- 
baker Champion on its pace-making lap at the Indianapolis Memorial Day race. 
Immediately following the 500-mile classic, the Champion sedan was presented 


to Wilbur Shaw, winner of the race. 





CELEBRATING 21ST consecutive victory of Firestone tires in the Indian- 
apolis race. Left to right, Russell A. Firestone, general manager of mechanical 
goods division; J. E. Trainer, vice-president in —- = production; E. BR 

t 


Jackson, vice-president in charge of ares William A. 
u 


roducts plant, of Firestone Tire & 


er, manager of steel 


bber Co.; Capt. E. V. Rickenbacker, 


‘ormer Indianapolis driver and now president of the Indianapolis Motor Speed- 


way Corp. an 


and Chester Ricker, official timer. 


olutions per minute at top speed. 
Closely Matched Field 

The Maseratis and the Bowes 
cars seemed to have the edge in 
speed, but only Shaw and Mays 
seemed to know how to handle 
them to advantage and safely on 
the track. 

The Argentinian Riganti’s Mas- 
erati was reputed to be much 
faster than Shaw’s but he did not 
have the feel of the track well 
enough to take advantage of it. 
Some drivers think he tried to 
use it when he lost the car during 
the race. 

Never before have we had such 
a closely matched field. In quali- 
fications, two cars did over 127 
miles per hour; three over 125; 
three over 124; five over 123; 


Eastern Airlines; Harvey S. 
Firestone; Seth Klein, official starter; J. 


Firestone jr., vice-president of 
W. Thomas, president of Firestone, 


average was 123.039 miles per hour, 
at 25 miles, 122.452 miles per hour, 
at 50 miles 122.331 miles per hour, 
at 75 miles, 121.655 miles per hour 
in spite of several minutes during 
which the cautionary yellow flag 
held the speed down while the 
Riganti wreck was removed. 

At 100 miles the average was 
121.203 miles per hour. Around 175 
miles Mays’ pit crew slowed him 
down to a 120 miles per hour pace, 
and Shaw held his position plan- 
ning to take the lead when Mays 
stopped for fuel at the half-way 
point. Mays came in on the 100th 
lap and Mauri Rose took the lead 
but had to come in for gas at 
105 laps which let Shaw out in 
front again, since he was the first 
of the leaders to stop for fuel. 
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Tests Products of Parts Maker) 


minutes before coming into the Dit 
for his final refueling. Mays. ,, 
the other hand, did not haye , 
stop again and so kept a steas, 
pace which he thought would bi 
him ahead of Shaw when Wij}, 
stopped. Rex was playing safe, p, 
had speed enough to catch Shay: 
he did not pass him while refueli;, 
at the pits. However, he misjudg.| GEN 


both Shaw's speed and the quia} Ch 
ness of pit work. | Bu 

Shaw stopped on the 144th || Po 
after opening up a lead of 9.) Ok 
between the 105th and 144th laps Ca 


He was regularly lapping at 122,}CHR 
123 miles per hour and raised th Ply 
average from 118.089 at 110 |j,| Do 
to 118.958 at 140 laps. Shaw cap} Ch 
out of the pits with a 57 secoyj De 
lead and by top speed drivi,j FOR! 


opened up this lead to 1:08 ,| Fo. 
the 145th lap, 1:18 on the 146th),| Me 
and 1:23.66 at the 150th when thy} Lin 


yellow flag went out — locking tj STUI 
field in this position to the {PACI 
of the race. HUD 
At the end of the race the «{NASI 
ference between the ears y, 
1:14.14, or Mays had gained 1 GRAI 
seconds on Shaw despite the yx 
low flag. As Mays was two mij HUP! 
behind Shaw, this difference | MISC 
time shows how little the f 


closed up during the 125-mile nr TO 
“under wraps.” oo. 
; enn 

The last lap was run at 941 Inter 


miles per hour and the averg 
for the 125 miles under the yelly 
flag was 104.6 miles per hour 
faster than any race ever }y 
been won on the _Indianapi 
Motor Speedway up to 1934, 


Honors Divided 


In superchargers there is p°?*'* 
much to be said as to type. YOI 
Rootes-type blower was used q ‘istric 
the winning car, but a centrifugg? PO” 
type was second, besides being 4'25t | 
the car that qualified fastest, 4 ‘rou! 
for ignition — the magneto w 
supreme — Scintilla got first a 
tenth positions — Bosch the re 
Champion spark plugs took : 
positions except second and Bow 
plugs made the grade there. 


Speaking of plugs, let me 
you one of the best developmea 
stories I heard at the race. Th 
LeBegue Maserati, which finish 
10th, would not run on the stan 
ard plugs with which it w Dod 
equipped. These plugs, which a, 7 
entirely successful and reliable ff oat 
road racing in that engine, woil “ae 
burn out in a few laps on 
Speedway. Two degrees coli 
plugs had to be used to ins 
complete reliability. There is: 
relaxation, no relief for an engil 
in the 500-mile grind such: 
there is in road racing. That 
why the 500-mile race conditic 
test the breakdown point of af —<— 
material or equipment as nowhe 
else in the world. 


Piston rings were also well ¢ 
vided this year; first and five oth 
positions went to Perfect Circ! 
third and ninth to Burd; Americ 
Hammered got sixth on _ the 
Speedway debut and Bole rit 
made tenth place. 

It seems like the first 500-m 
races to find Oilzum crystal cast 
oil in use again. Eight of the fi 
10 used it, including the winne 
“Ring Free” was second and G 
ninth. Houdaille shocks swept 
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fugal type running at 4% to 5/eight over 122; six over 121 and Then was the opportunity Shaw 
times engine speed. Thirty-five | four over 120. had been waiting for. He grasped | field. eaten 
thousand revolutions per minute | Early Pace Terrific it and won the race as a result.| Four cars ran on alcohol fuel, if Xentuel 
for a centrifugal rotor is readily Mays took the lead and held it Knowing that he had to make an-| cluding the winner. Shell took # Rision 
possible with these engines as|for 33 laps. Shaw was second by |other pit stop Shaw had to gain a| ond and third places, “DX” four 
they turn over 6,500 to 7,000 rev-'a few car lengths. At 10 miles the ‘lead over Mays of at least two and Gulf the rest. Tennes: 
° ° °¢e ° ° *Tota 
Brief Technical Specifications of First Ten Cars oe 
nie $e ell 
| i | ae he | | re ~— “oDat 
| a | | 2 ae is eas | = | = a 
ee 2. |6| . | ¢| & (#8! et |: | 8] 82] | gs | 7) a} 8 BE: 
$ = es ;| 8 5 | 2 |s$ 55 es 33 S32 /z2)|8f |=! ¢ 1S e | ro 
a | 6 us 2 2 a a 2% ro == ae Za | co! Ge = s e| &€ s | F a 
“1+ ~Shaw Maserati 8 268 3.94 1781 2 Rootes S C 2010 RPC OZ A TT H 2M 6.00x19 ti} —— 
2 Mays Bowes. 8 2.968 3.25 1798 1 Centr. B B 2110 R PC RF S§ TT HW 6.00x18 7.008 
3 Rose. Offenh’ser 4 4.312 4625 270 No... BC —«1900 RB OZ S TT H 2W 600xi6 7.0 
4 Horn Miller 8 3.375 3.750 268 No ....... BC 190 F PC OZ DX SH 4L 7.50x16 —_75(s! ‘ 
5 Thorne Sparks — 6 353 4.625 272 No- cents B . C_ __1974 R - ‘PC OZ A TT HH 6W6.00x18 7.00" 
~§ Swanson Sam’s'n-M 16 2.1875 3.00 183 2 Centr. BC 2216 R AH OZ ATA HH ow 6.00x18 __1.00¢ 
7 Wearne. Offenh’ser 4 4265 4.50 255 No... BC 179 R PC OZ G TT HH 2W 6.00x16 1.5007) ANUA; 
8 Hansen Miller 8 2875 3.50 182 1 Centr. BC 191 F PC OZ GS H 1S 7.00x18 tia 
9 Brisko  Brisko 6 3.625 4375 271 No... BC 19883 F BG GSH 3w _750x16___ 1500] FEBRU, 
10 Lebegue Maserati 8 2.72 3.94 179 2 Rootes S C196 RA OZ A TT F 2M 600x19 ‘™<)MaRcy 
1 j ‘=< ‘intilla; B, Bosc Spe ma: ¢ E i : we foes ie 7 . ne eee gt ais ; orfe ee 
Gi Pg Fag eas wa ines ese AHL A eta ‘Mammered. ¢ vit: “OZ, Crystal Oitnien Ceneae RF. Ring’ Seee, 7 tae’ trot moet ., Piston Rings: PC. Fi ) APRIL 
DX. DX: G, Gulf. Drive: TT, torque tube; TA, torque arms; S. Dual 14 elliptic front springs. Shock Absorbers: H, Houdaille; HH, Houdaille — 
Hartford: F. own friction type. Carburetors, number and make: M, Minimi; W, Winfield; L, Miller: S, Stromberg. ° Total 
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tyWeek’s Production Rises to 93,496 Cars, Trucks 














he pi: 
jf % - . 
Y8, AN’s Production Estimate 
steas: (U. S. and Canada) 
ld py WEEKS ENDED JUNE 8, JUNE 1 
Wilby Jan.1 Jan.1 
ife. ki, Week Same Week to to 
haw Ended Week Ended May Junel0 June8 
fuelin; June8 1939* Junei* 1940* 1939* 19407 
judg] GEN. MOTORS ........ 44,375 30,741 27,501 187,629 750,485 958,289 
quick} Chevrolet? ........... 27,000 18,200 16,140 113,885 466,910 576,668 
PEE, 6 06 804 vee riLTENS 6,500 4,786 4,192 27,412 109,357 146,924 
ith || Pontiac .............. 5,400 4,136 8,488 28,401 81,113 114,020 
of 92) Oldsmobile ........... 4,800 2,919 8,071 19,859 74,245 102,081 
h lap, Cadillac-LaSalle ..... 675 700 660 8,622 18,860 18,596 
-122,,}CHRYSLER ........... 19,075 8,040 14,078 83,620 388,386 494,713 
sed ty) Plymouth? ........... 9,650 4,150 7,123 40,772 194,970 251,830 
10 lay Se ina. cnowe vee 5,350 2,950 4,210 25,168 128,560 160,516 
r cml Obrysler ............. 2,550 560 1,522 10,651 35,966 39,115 
secon De Soto .............. 1,525 380 1,223 7,029 28,890 43,252 
GI POMEED. ccccccccccccscece 16,400 20,225 11,870 82,892 441,532 476,785 
208 4) MEE Seeec si 8eeeee tae 14,400 §=18,500 10,420 72,881 383,942 413,797 
6th hj Mercury_............. 1,600 1,575 1,150 7,650 44,860 48,331 
en tj} Lincoln-Zephyr ...... 400 150 300 2,361 12,730 14,657 
ing tj STUDEBAKER} ....... 2,520 2,656 1,945 10,375 45,863 55,743 
he gf PACKARD ............ 1,750 250 1,050 7,078 22,010 37,923 
ee oe 1,300 1,100 1,236 6,952 29,805 36,593 
he 4 PASO eee ree Ce 1,536 1,041 1,150 6,454 35,746 31,569 
— EEL 845,605 0.06500% 200 ¢ 150 3,572 8,466 13,943 
d 11 EEE, 66s 60 bsdeus ews 70 56 V7 602 2,512 1,381 
he ye RO RPEIET, 6550000 s%00%s $ 85 $ t 1,582 899 
> mi HUPMOBILE ......... 70 $ 11 65 770 135 
nce MISCELLANEOUS; . 6,200 4,200 3,740 26,595 132,391 159,402 
ile 7 DP ROMEEY 6.05.6.6)0:65.0 60 b42 93,496 68,394 62,808 415,834 1,859,548 2,267,375 
‘Revised. tIncludes trucks. tClosed. Miscellaneous includes Crosley, 
Henney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 
saad International, Mack, Reo, Sterling, White, etc. 
yell l © e * 
««/§teel Operations Rise Again 
Napo A e e 
s Buying Pace Quickens 
is » Special to Automotive News area reporting good buying of steel. 
ype. | YOUNGSTOWN, O.—Youngstown| Steel production at the Lorain 
sed qiistrict steel plant operations rose/(O.) plant of National Tube Co. 
trifug? Point to 59 percent of capacity | last week will go on a near-capacity 
ing gst week, with major operators | basis, with four blast furnaces and 
est. throughout the Mahoning valley/11 open hearths working. In the 
tow | finishing department, it is reported 






















Plant Activity 


Week Ended June 8 
OUTPUT UNITS WORKING 


ba siaweaner rise; 6,500, five days 


_)Cad.-LaSalle. steady; 675, three days 


Chevrolet. .... rise; 27,000, five days 


sChrysler........ rise; 2,550, five days 


bas eiacenevacd rise; 1,525, four days 
picawtdass rise; 5,350, four days 
TO ee rise; 14,400, four days 
based aire cabo rise; 70, five days 
peace steady; 1,300, four days 
adiwtd steed rise; 400, four days 
Platncas ete cters rise; 1,536, four days 
pasaant rise; 4,800, five days 
Pepe re tres rise; 1,750, five days 
errs rise; 9,650, four days 
Sepanecavelene rise; 5,400, five days 
areas rise; 2,520, five days 
steady; 200, three days 









six pipe mills are scheduled while 
the rail mills, idle for sometime, 
will resume operations. 


In summing up the steel making 
situation in this area, major opera- 
tors revealed that general buying 
in the best volume since last fall, 
would continue the upswing which 
started late in April. Mounting 
needs for warring nations and the 
United States’ plans for defense 
were credited for the advance. 

“Domestic steel consumption and 
increasing demand for export com- 
bine to bring the district’s steel 
mills heavy bookings, most of 
which carry requests for immedi- 
ate delivery,” operators said. 

Steel makers believe armament 
requirements and export steel will 
take precedence over domestic in- 
dustrial needs and seek to protect | 
consumers now. 
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‘Output in May 
Is Estimated At 
415,834 Vehicles 


By Pete Wemhoff 
Associate Editor 
DETROIT.—Car and truck pro- 
duction zoomed last week, following 
the previous week’s holiday - cur- 


tailed opera- 

Automotive News’ tions, but aid 
not quite reac 
Production Estimate the level attain- 
ed in the week 
prior to Memor- 
ial Day. The 
past week’s out- 
put is taken as 
an indication 
that operations 
for the next sev- 
eral weeks will 
show a gradual 
decline as_ the 
1940 model sea- 
son draws to a 
close. 

AUTOMOTIVE 
News estimates 
the past week’s 
production at 
93,496 cars and 
trucks, which 
compares’ with 
only 68,394 units 
in the compar- 
able period of 
1939 and with 
64,808 vehicles in 
the holiday-cur- 
tailed previous 
week. 

Total assem- 
blies for May 
are estimated at 
415,834 cars and 
trucks, which contrasts with 313,- 
248 units in May a year ago and 
with 458,423 vehicles in April of 
this year. It is likely that June’s 
output will be considerably under 
May’s total. 

With five days the rule in most 
divisions, General Motors group 
total for the past week is esti- 
mated at 44,375 cars and trucks. 
This compares with 27,501 units in 
the previous week and with 30,741 
vehicles in the corresponding pe- 
riod of last year. 

Chrysler Corp.’s total assemblies 
last week rose to 19,075 cars and 
trucks. In the previous week Chrys- 
ler divisions turned out 14,078 
units, while a year ago the total 
was 8,040 units. 

Assemblies at Ford likewise 
climbed last week, the total reach- 
ing 16,400 cars and trucks. In the 
previous week Ford _ divisions 
assembled a total of 11,870 vehicles, 
whereas in the comparable period 
of 1939 a total of 20,225 units were 
turned out. 


«2 
= 





Fifty 


snfotuts 


© 
= 





New Passenger Car Registrations 


Three Months, plus 48 States for April 








April April 1940 1939 Unit 
toDate Pos. 1940 Pos. 1939 Pos. Gain 
GOVEOIES Ses verevsees 88,615 1 289,359 1 208,115 1 81,244 
DON ose vcevrevredives 55,753 2 189,269 2 157,459 2 31,810 
Plymouth ........e00. 46,082 3 147,675 38 126,979 3 20,696 
SPEGEE Aves cs ersevewes 28,181 4 92,897 4 69,359 4 23,538 
PENS. 6.64. Chev tee ees 22,633 5 73,675 5 51,025 6 22,650 
DOGND so i60sevecveniee 21,567 6 72,103 6 67,710 5 4,393 
GCPASTIGDIIS ois vscsvare 20,051 7 64,605 7 47,152 a 17,453 
Chrysler .....cscseees 10,721 8 34,245 8 24,126 8 10,119 
Studebaker .......... 9,782 9 32,414 9 18,231 11 14,183 
BEOTOREY ck ccc crevecve 8,623 10 28,804 10 19,287 9 9,517 
ED Abs Soca 0a ae sa 7,926 11 25,939 11 16,051 13 9,888 
PEE boc vecccevees 7,185 13 24,075 12 13,831 14 10,244 
Se PIGS 608s vsevesves 7,255 12 23,816 18 17,728 12 6,088 
DE. Nae Riedie deed es §,822 14 19,034 14 18,585 10 449 
Cadillac-LaSalle ..... 3,447 15 11,678 15 11,942 15 264* 
BMMIOOE sce ceicscevses 2,078 17 7,475 16 6,881 16 594 
WUHYB occ cccccescscces 2,096 16 1,327 17 3,869 17 3,458 
GINO <b a vice evevdas 114 18 199 18 1,471 18 1,272* 
Hupmobile ........... 2 19 18 19 371 19 353* 
Miscellaneous ........ 699 1,237 670 567 
ME e8eeNerxtusees 348,632 1,145,844 880,842 265,002 
*Loss. 





April Sales 31% 
Over °39 and 12% 
Ahead of March 


DETROIT. — New passenger car 
registrations in the United States 
in April were 31.72 percent greater 
than in the same month of 1939, 
R. L. Polk & Co. reported last 
week on the basis of complete 
figures from every state except 
Oklahoma, which has banned issu- 
ance of registration figures because 
of a recently-enacted law. 


The aggregate registration total 
for the month is reported at 348,594 
units as compared to 264,650 in 
April last year. The mark for April, 
1940, is also 12.95 percent better 
than that for March, 1940, accord- 
ing to Polk records which show 
the total for that month to be 
308,605. 


With April figures complete, 
total registrations for 1940 up to 
May 1 are tabulated at 1,145,844, as 
compared to 880,842 in the first 
four months of 1939 — a gain of 
30.07 percent. 


April, 1940, figures on truck reg- 
istrations show corresponding, 
though smaller, gains. There were 
54,831 new truck units registered 
in April this year, this mark sur- 
passing the 45,084 registrations in 
April, 1939, by 21.62 percent and 
surpassing the March, 1940, figure 
of 52,219 by 5 percent. 

Truck registrations in the first 
four months of 1940 total 194,910 
units as compared to 161,984 — an 
increase of 20.33 percent. 








Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 






*Oklahoma figures for first 3 months only included in this report. 
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SCREWS HOLD 


TIGHTER WITH NICKEL STEEL 


“Allenoy,” a special Nickel alloy 
steel is largely credited with the 
successful service history of hollow 
screw products made by The Allen 
Manufacturing Company, Hartford, 
Connecticut. Making set screws 
and cap screws for securing vibrat- 
ing parts, Allen engineers realize 
the necessity for high grade ma- 
terials which can take punishment 
without danger of failure. These 
stressed set and cap screws are 
made by cold heading, heat treated 
in large batches. Minimum varia- 
tion in properties from heat to 
heat in Nickel alloy steel decreases 
rejects and increases quality. Dowel 
pins for punch and die work, 
always subject to extremely hard 
service, are made from a special 
Nickel-chromium steel, heat treated 
to develop a tensile strength of 
about 250,000 pounds per square 
inch. Hex keys for all socket 
screws are made of this same 
Nickel alloyed steel—heat treated 
to promote maxi- 
mum toughness. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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New Passenger Car Registrations, 48 States for April, ’40-’39 
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New Passenger Car Registrations by Months, 1940-1939 
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Used Cars—Service 


Nash Applies New-Car Strategy to Used Car Sales 


Dealers Reporting Success 


Chevrolet Sales Victors ... 


With «Feature Index’ System 


DETROIT.—A new “Feature In- 
dex” method of merchandising 
used cars, designed to simplify the 
selection problems of prospective 
buyers, has been placed in effect 
by Nash dealers throughout the 


-WANT ADS 


Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply’ to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER _ INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 


MEN WANTED 


WANTED—Man with technical training 
who has had recent aircraft engine test- 
ing experience. Mechanical engineering 
graduate preferred. Box 221, Automo- 
tive News, Detroit. 


SALESMEN WANTED— Manufacturer 
wants four experienced salesmen to es- 
tablish distributors and dealers in low- 
priced car field. Prefer men between the 
ages of 32 and 40. Our salesmen know 
of this ad. Give full details in initial 
letter which will be treated in confidence. 
Write to Box 217, Automotive News, 
Detroit. 


SERVICE ENGINEER— Manufacturer 
wants experienced automotive’ service 
engineer capable of setting up proce- 
dures and taking full charge of distribu- 
tor and dealer service. Give full details 
in initial letter which will be treated in 
confidence. Must be willing to locate in 
Middle West. Write to Box 218, Auto- 
motive News, Detroit. 


SALESMANAGER. Here is a real oppor- 
tunity for the right man. We want a 
man thoroughly capable of organizing 
and managing a sales force in metropoli- 
tan market. While not necessary, we pre- 
fer man who has had General Motors 
Holding experience. In writing, state in 
detail, qualifications, experience and age. 
Address Box 211, Automotive News, De- 
troit, Mich. 


JOBS WANTED 


CONSCIENTIOUS young man, 36, married, 
with 17 years of extensive experience in 
credit management, sales management, 
general office management and business 
development with large national organi- 
zations in the automotive field. Thor- 
oughly capable of executive duties, super- 
vision and organization. Would like 
connection where proven ability and 
efforts are recognized. Excellent record 
and well qualified. Available immediately. 
Address Box 219, Automotive News, 
Detroit. 


ACCOUNTANT experienced in automobile 
accounting. Will supervise or audit 
bookkeeping records, prepare _ reports, 
tax returns and other pertinent infor- 
mation. Box 220, Automotive News, De- 
troit. 


YOUNG MAN, 33, married, available 
June 1. Detroit experience as contact 
man with a leading advertising agency, 
and as editorial correspondent leading 
news and picture weeklies. Previously 
managing editor eastern college publica- 
tion and radio production department 
large New York agency. Desires agency 
contact or new business position. Or 
advertising department progressive com- 
pany. Best recommendations. Box 216, 
Automotive News, Detroit. 


BUYER WANTED 


LOCATE in Buffalo, N. Y. A payroll “ety, 
1,407 factories. Over 100,000 wage earn- 
ers. Value of manufactures over one 
billion dollars annually. Second largest 
city in New York State. 250,000 regis- 
tered cars and trucks. Aircraft, steel, 
flour milling center. Third largest fresh 
water port. Fine homes, churches, uni- 
versities. Famous for elm shaded boule- 
vards. There is now available, a fast- 
moving independent franchise. 300 new 
car potential. Established service depart- 
ment. Beautiful show room. Low rent in 
heart of auto row. Here is a deal worth 
investigating! Write quick and _ state 
your qualifications. Address Box No. 210, 
Automotive News. 


SELL ER Ww ANTED 


WE ARE always in the 
automotive surplus materials 
Box No. 212, Automotive News 


market to buy 
for cash. 


country, according to Ray Fussell, 
merchandising manager of Nash. 

“A growing tendency, on the 
part of used car buyers, to look for 
essential and useful features, rather 
than frills, has motivated Nash’s 
decision to apply new car mer- 
chandising methods to used cars. 
Today’s used car buyer, like the 
man buying a new car, is inter- 
ested in more than just appear- 
ance and accessories. He wants to 
know and be sold on what is in 
the car, its tangible engine and 
construction features, its tire size 
and wheelbase length. 


“‘Absolutely the best used car 
in town,’ ‘positively perfect,’ ‘best 
deal in the country’ and other such 
superlatives have been so _ over- 
worked in used car selling that 
prospective buyers have become 
calloused and wary. They don’t 
want trick phrases and assurances. 
They want the same kind of 
factual information that is given 
new car buyers. 


“With this in mind,’ Fussell 
said, “we have made available to 
Nash dealers a ‘Feature Index’ 
windshield sticker on which is 
printed specific data regarding the 
car’s specifications and features. 
This sticker, which is similar in 
text and makeup to the tage at- 
tached to new cars, enables the 
used car buyer to make a more 
intelligent selection. 


“Further, ‘Feature Index’ focuses 
attention on the most important 
features of the used car, which 
were outstanding when that car 
was new. These features, having 
been extensively advertised, are 
remembered by the used car buyer 
and serve as prospect persuaders, 
especially in the case of late 
models. 


“In a recent survey of Nash 
dealers who are employing new 
car sales strategy in the marketing 
of used cars, we found that a ma- 
jority have met with marked suc- 
cess,” said Fussell. 

“One dealer, Nash-Frint Retail, 
Inc., Milwaukee, applying new car 
merchandising methods to used 
cars to the nth degree, ran an 
illustrated ad in the Milwaukee 
Journal. The ad cited a specific 
feature, the Nash built-in bed, 
which could be had with any ’37, 
’38 or ’39 Nash in a group of eight. 
So instantaneous was the appeal 
of this feature to sportsmen and 
vacationers that every Nash in 
the group was sold within 10 days. 

“Again, Ed Shumate, general 
manager of Nash Motors of New 
York, reported that a series of 
used car ads playing up the 
‘Weather Eye’ air conditioning 
feature on used Nashes brought 
about results that were extremely 
satisfactory. 

“And Nash dealers are not con- 
fining themselves to emphasis of 
features a used car may have,” 
Fussell added. “Wherever possible, 
they’re putting the newest ’40 
features on late models they have 
in stock. Following color schemes 
suggested by Nash’s styling de- 
partment, they’ve put two-tone 
paint jobs on used cars—and 
moved them rapidly.” 


Ohio Compensation Act 


Applied to All Truckers 


FREMONT, O.—An appeal court 
decision has required scores of 
interstate truck lines to comply 
with the Ohio industrial compen- 
sation act. The Sixth district court 
has held that all truck drivers 
living and working in Ohio are 
entitled to compensation benefits 
regardless of where they became 
employed or where the employers’ 
home offices are located. 

The Ohio compensation commis- 
sion opposes this opinion and its 
counsel indicated the case may be 
carried to the Ohio supreme court. 
Previously interstate truck drivers | 
have been considered as coming | 
under regulations of the state in | 
which company offices are located. 


c 
ex- 
ap- 


‘Dealers Tell Me,’’ by William 
Callahan, is an open forum for the 
pression of dealers’ opinions. It 


pears weekly in Automotive News 


WINNERS IN CHEVROLET’S March-April sales contest in the Detroit zone 
were honored last week at a banquet in Hotel Book-Cadillac, given by the 


zone office. Here Roy E. 


O’Brien, zone manager, center, and A 


W. Jordan, 


General Motors Holding Corp., Detroit, left, congratulate winner John Dadan, 
Chevrolet dealer in, and former mayor of, Stevensville, Mich. 


LOUIS SULTAN, 
at the sales contest banquet. 


of Grand River Chevrolet, 
He is shown above, left, at the speakers’ table 


Detroit, was an honor guest 


with W. M. Hurd, assistant manager of Detroit zone. 


AMONG OTHER oo ceeae Chevrolet salesmen at the contest banquet 


were Robert Bolo, B Chevrolet, 
Chevrolet, right. 


zone truck manager. 


GRATIOT CHEVROLET CO. 
Bernard Donnellon, salesman; I. L. 
manager, left to right. 


was represented at the honor festivities 
Funston, dealer, and L. 
Award presentations at the meeting were made 


left, and B. J. VerHoven, VerHoven 


With them at the speakers’ table is Herman King, Detroit 


by 
H. Carter, sales 
by 


Ed C owan Jr. °9 assistant manager of Detroit zone. 


N. J. Inspection Lifts Car’s 
Life Span 2 to 3 Years 


NEWARK, N. J.— New Jersey’s 
semi-annual compulsory motor ve- 
hicle inspection program has in- 
creased the life span of _ the 
average automobile 


a survey conducted by a number 


Sales Heads’ Letters 
Promote Used Cars 


COLUMBUS, O.— Ohio State 
Journal is publishing a series of 
15 five-column used car ads, each 
comprising a letter from a top 
factory sales executive. Two of 
the ads are being run each 
week, and the total linage will 
approximate 16,000 lines at no 
cost to dealers. 

The letters, citing the values 
obtainable in current used cars 
and run in conjunction with 
photos of the factory executives, 
were obtained by Sid R. Phillips 
and Herb Thomas, of the Jour- 
nal’s staff. 


two to three | 
years, according to the findings of | 





| require 
|of former years 
| turned 


}in to the firms making the survey | 
required only superficial condition- | 
| ing, 
;ered to be in fairly good condition 


| tioned 


|greater degree of care now being 


|car because of impending inspec- 


of suburban automobile dealers in 
Essex, Union and parts of Hudson 
counties. 

The survey showed that jalopies 
are rapidly disappearing. This is 
partly attributed to the junking 
of cars unable to pass the inspec- 
tions, the greatly increased volume 
of new car sales this year and the 


shown by the average motorist in 
checking mechanical defects in his 


tion. 

Automobiles three and four years 
old are in unusually fine condition, 
the survey found, and few of them 
the complete overhauling 

when cars were | 
in only when practically 
ready for the junk heap. 

Sixty-nine percent of cars turned 


while 23 percent were consid- | 


and 


could 
at 


be thoroughly 
company 


recondi- 
garages and | 





resold 


|Pusitiae Reports. 
299 Increase in 


Salesmen’s Guili 


PONTIAC. -Pontiac’s 1940 Sale. 
men’s Guild is off to a flying stay 
with an increase of 29 percent ;, 
membership over last year, accon, 
ing to D. U. Bathrick, general Sale 
manager. 

The Salesmen’s Guild is a yx, 
tional organization of outstandip; 
Pontiac salesmen, Bathrick sail 
Officers are elected nationally ay 
in each zone, their positions « 
termined by points derived fro, 
new car sales. Awards based on 
point system are given to 4 
salesmen who qualify. 


Dealers Tell Me .. 


(Continued from Page 3) 


of the Chicago Automotive Trag: 
Assn. This step is directly in lip 
with what I have been trying ; 
urge in the past, but I must adn; 
that I was unable to think of; 
practical application of my ide 
the way Sam Shapiro, of CAT: 
has worked it out. Several tim 
in the past I have lamented th 
fact that too many association 
are bent on stirring up their mer 
bership behind some “cause” , 
against something or other, rathe 
than making a greater effort : 
help their members to corre 
their own practices which co 
tribute to bad conditions with: 
the trade. Shapiro has put im 
practice what I had in mind; 
theory, but was unable to devel 
a concrete approach to. I sincere 
think that this effort deserves t 
support of all his members a 
will prove more beneficial tha 
hours of harangue. Under tb 
CATA plan, dealers will have tb 
benefit of competent,  unbias 
criticism of their own operation 
and sound advice about how: 
correct them. I think there is» 
question that if all dealers ope 
ated soundly, our only remainir: 
ill would be innate _inefficien 
and that would correct itself. 


De Soto Names Gorham, 


Gresham to District 
DETROIT. — W. J. Gorham ap 
Herbert C. Gresham have bet 
appointed district managers by > 


Soto, it 
Wagstaff, general 

Gorham’ will headquarter ° 
Bakersfield, Calif., while Gresha 
has been assigned to Macon, & 


is announced by J. ! 
sales manage 


Dimensi 
advertisil: 


Wembhoff's Fourth 
automotive 


Pete 
offers news of 


PACACE 
HOTEL 


AS WORLD-FAMOUS AS 


Sana act 


Spacious rooms and suites, kane 


somely furnished. San Francisco "s 


famous cuisine in 
Most con: 


transporta- 


traditionally 
unique Garden Court. 


1 ¢, 


venient] y sit uated for all 


tion, and 


for the 1940 Exposition. 
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Actual top and bottom prices on 1939, 1938, 1937 and 1936 Sun Telegraph; Cincinnati — Post; Detroit — News; 


used cars, as advertised in local newspapers. SEDAN S » Chicago—Herald-American; St. Louis—Globe-Democrat; 
— oe Seek ee Oe. Perens OF Used Car Selling Prices Atlanta — Journal; Dallas — News; Denver — Post; Los 


~——| | operating include: Boston—Globe; New York—Times, Angeles—Times; Seattle—Times. 
























































Is Journal American; Philadelphia — Bulletin; Pittsburgh As Advertised, May 20-26 
ete ER oy 
mn MAKE Boston New York Phila. Pittsb’rg  Cincin’ti Detroit Chicago St. Louis Atlanta Dallas Denver Los Angeles Seattle Nat. Avg. 
wild Buick Series 40 "$9 745- 675| 775- 745| 695- 595| 765- 675| 775- 689| 679- 540| 745- 645) 745- 695| 795- 675| 795- 748| 795- 690| 695 | 850- 695 | _ 
0s 88) 625- 495| 675- 565| 625- 465| 575- 495| 595- 625| 665- 395| 595- 445| 645- 485) 595- 565| 595- 523| 575- 525| 695- 545 | | 613- 502 
ig on "87 545-395 | | 465- 365| 575- 395| 495- 395| 488- 295| 475-345) 465- 395 | l | 495- 425| 595- 435 | | 511- 383 
rent jr 395- 295| 340- 250| 395- 295| 245- 195| 385- 225 $95- 383| 425- 295| 495- 479| 377- 296 
Spey ” | 945- 945 
-al sale] Cadillac “6 ’39] | 395 | | | | 995 | | | | | | | | 95-385 

(60) *38] 975 | 798 | l | | |_ 795 | | | | | | 
} A Ne. “ 8379 635- 545 | 795- 445| 625- 595| 595 | | | 575 | 695 | | | | 595 | 845 | 670- 528 
tandin, 86% 425- 348| 465- 260 l 495- 265| 395 640 484- 201 
> o Chevrolet Master "894 545- 445) 547 | 495- 465| 575 | 595- 495| 495- 435| 595- 435| 530- 465| 595- 425| 595- 548| 595- 495| 638- 479| 635 | 572- 469 
Ons de "384 479- 325 | | 450- 335| 495- 399| 480- 395| 389- 310| 445- 345| 475- 395| 450- 385| 465- 395| 475- 445| 478- 465| 539 | 469- 381 
d fro "874 375- 275| 395 | 390- 335| 399- 205| 420- 245| 345- 245| 395- 245| 395- 260| 375- 245| 365- 325| 375- 345| 428- 325| 475 | 395- 285 
en 295- 195 195 272- 225| 325- 239| 275- 167| 295- 195| 295- 235| 295- 195| 295- 220| 325- 245| 365- 235| 400- 339| 293- 226 
"| Chevrolet Master Deluxe 39 575- 495| 495 | 565- 475| 575- 529| 595- 437| 585- 399| 595- 495| 550- 485| 545- 525| 585- 565| 675- 496| 659- 595 | | 578- 500 
— "884 495- 375 | | 455- 395| 485- 435] 451- 439| 435- 375| 495- 385| 485- 375| 465- 430| | 495- 445| 575- 445 | | 484- 410 
37] -385- 330| 350 | 395- 885| 395- 359| 395- 295| 345- 267| 350- 325| 385- 345| 345- 250| | 395- 355 | 479- 355| 465 | 397- 322 
ee 86) 325- 225| 265- 175| 295 269 295- 275| 249- 182| 295- 220| 290- 260| 295- 245| 345 $45- 242] 359- 295 | 302- 235 
3 

a .| Chrysler Royal 39] 745- 695| 625- 545| | | 795- 745| 675- 645| 735- 545 | | | 748 | | $45- 750| | 738- 654 
“in te 88) (585- 475| 545- 495| 450- 445| 550- 445| 495 | 495- 465| 495- 475 | | 550 | | 575 | 645- 625 | | 588- 489 
‘ying | 87] 465- 325| 399- 388| 395- 325| 400- 319| 445- 395| 395- 295| 435- 325 | | | 398 | 585- 425] 525- 365| 625 | 456- 351 
st adm: 36) 395- 225 235- 225| 275 345- 275 295- 275 298 | $25- 287| 469- 449| 330- 289 
> in De Soto "394 645 | 675- 565| 645- 600| 675 | | 649- 565| 545 | | | 695 | 680- 600| 795 | | 670- 583 


CAT: $8) 565- 435| 448 | 495- 485| 479- 469 | | 865 | 475 | 495 | 495 | 498- 495| 595- 467| 595- 485| 649 | 513- 472 
tim 87] 385- 295| 395- 325) | 375- 349| 450- 395| $45- 295| 445- 290| | 345 | 365 | 445- 345| 445- 425| 549- 525| 413- 360 
eee cata A ee a ea ar ann ernie epee ce eee 

















































































































































































aaa (Airstream) ’36 295- 275 | 295- 245| 263 293 $85- 295| 439 $12- 271 
ir men} Dodge "89 675- 575| G695- 495| 685- 495| 695- 595| 645- 545| 595- 495| 645- 495| 661- 535| 645- 595| 625- 525| 725- 595| 665 | 785 | 672- 540 
use” 88) 575- 445| 529- 225| 495- 425| 545- 465| 510 | 449- $95| 495- 375 | | 495 | 475- 445| 575- 485| 575- 465| 688- 645| 534- 437 
eect a "87 465- 335| 399- 195| 395- 285| 425- 295| 445- 325| 375- 285| 395- 275| 425- 345| 395- 345| 348- 295| 425- 365| 475- 395| 565 | 425- 312 
corre $75- 245| 348- 245| 295- 275| 295- 195| 375- 175| 295- 175| 295- 225| 325- 245| 295- 250| 298 375- 275| 395- 295| 399- 395| 332- 249 
‘h cont Ford V-8 “60” 39] 480- 465) | | | | 395 | | | | | 545 | | 575 | 499- 465 
“ta 88] 385-350 | | | | | | | | | | |_ 378 |_ 445 | 402- 350 
nind i 379 285- 215| 295- 195| 215- 209] 245 275- 195 275- 195| 275- 245| 295 295- 269| 295 $39-. 315| 281- 230 
devel} Ford V-8 Deluxe (85) 394 635- 435| 535 | | 555- 450 | | 595- 469| 565- 495| 550 | 595- 525| 595- 495| 650- 495| 525 | | 580- 480 
rege : "38 475- 375 | | 445- 395| 425- 385| 395 | 450- 295| 445- 395| 445 | 475- 429| 425 | 525- 395] 499- 435 | | 455- 388 
~~. ol "$7 345- 275| 365- 215| 250- 208| 322- 295| 395- 275| 319- 180| 365- 255| 295 | | 395- 350| 375- 298| 449- 325| 352- 268 
ul the "364 295- 235 169- 165| 275- 219| 295- 269| 285- 149| 245- 180 265- 260 295- 275| 315- 221| 395- 335| 283- 231 
ler ti) Graham Standard 39] | | | | | | | | | | | | | 
vert 38] | | [425 | | | ] | | | | | | 425- 425 
seated (Cavalier) ’837] 255 | l | 188 | 445 | 285- 195| 445- 185 | | | | | | | 323- 190 
SS a a l l |_ 245 |_265- 195] 285 |_ 195 ] l | | l |_247- 195 
e is 0} Hudson “112” 39] | | | 595- 488 | | 545 | 5% | | | | 650- 623| 545 | | 582- 555 
aad "884 445- 295 | | | 479 | | 419- $57| 445- 395| 395 | 435 | | 545- 350| 450 | 452- 349 
ficien (Terraplane) ’Si] 330- 229| 265- 125| 295 l | | 275- 255| 295- 265| 345 | $45- 250| 285 | 395- 297 | | 479- 395| 331- 259 
If. “ 36] 225- 195| 136 |_ 200 |_245- 199 | 299- 125] 247- 145] 295- 195| 265 | | |_295- 158| 269 |_269 |_249- 169 
LaSalle 89 875- 775| 995- 695| 775 | | | | 895 | 945 | 795 | 895 | | 1050- 895 | | 908- 788 
am, "88 695- 575| 695- 588 | | 748- 595 | | | 675- 595| 795 | | 695 | 725- 645| 845- 695| 815 | 743- 615 
stric! 87] 525- 425| 545- 395) | 495- 450| 550- 495| 399- 360| 545- 395| 495 | 495- 475 | | 595 | 625- 445| 645- 640| 538- 453 
ae dal 36) 395- 315| 325- 195 300 $25- 269| 345- 295| 365 445 357- 268 
e bee} Lincoln-Zephyr 394 950- 945|1175- 695| 745 | | 875- 745| 825- 775| 895 | 795 | 945 | 985 | | 1094- 935 | | 928- 819 
3 by a 38) 700- 595| 795- 595| 495 | 685 | 745- 675| 625- 595| 695- 595 | | 645- 595 | | 685 | 795- 695 | | 686- 621 
ne "37 545- 350| 448- 325| 375 | 455- 299| 495- 349| 450- 310| 475- 345| 423 | | 345 | 675- 396| 595- 410| 675- 475| 496- 362 
ont 86) 365- 299] 385- 285 295- 257| 245 295 395 425- 295| 565- 450| 371- 317 
‘resha} Mere 399 795- 585| 795- 525| 645 679- 635 695- 585| 695- 595 | 745 695 795- 745| 679 722- 612 
on, @) Nash Ambassador Six ’39] 650-595 | | | 645 | | 575 | 595 | 595 | | | | | | 612- 595 
iil 38) 490 | | | 395 | 545- 475| 495 | | | 565 | 599 | 515- 475 
-ertisit: pan "87 -495- 325) | | 399- 385 | | | 395- 345 | ] l l | 545 | 458- 352. 
== 36) 255- 250 265- 225| 250 295- 245| 250 265 263- 240 
Olds Six (60) °39§ 695- 565| 595 | 595- 495| 795- 595| 695- 525| 599- 555| 675- 550| 625 | 650 | 495 | 725- 599| 635 | 795- 675| 658- 570 
88) 569- 475| 569- 485| 565- 435| 575- 449| 585- 465| 595- 465| 575- 350| 525- 465| 545- 445| 475 | 695- 495| 645- 400| 695- 615| 578- 464 
: 86) 365- 260] 225 $25 $45- 250| 365- 249| 295- 224] 295- 265| 325- 275| 345- 295| 295 395- 335 | 365- 295| 420- 395] 335- 284 
Packard Six 39) 795- 745| 695 | 7715 | 744- 699 | | 625 | 775 | | | 795 | | 895 l | %62- 722 
"$89 (547- 495| 565 | 495 | 645 l | 495 | 550 | | | | 595 | 745- 599 | | 580- 547 
87) 475- 325| 445- 345) 388 _____| 369 _| 445- 365| 3895- $25| 390 | 3995. |. |. | 495 | 499° 840° 
Plymouth 39 595- 525| 650- 290| 485- 395| 645- 500| 585- 445| 547- 428| 565- 425| 556- 405| 595- 495| 595- 498| 490 | 495 | 567- 441 
38] 475- 393| 397- 215| 475- 395| 495- 395| 435- 395| 450- 345| 445- 345| 495- 395| 450- 395| 398- 345| 475- 445| 535 | | 460- 370 
el —a "87 420- 275| 415- 155| 395- 255| 365- 275| 445- 299| 375- 245| 395- 265| 395- 275| 345- 235 | 345- 298| 395- 350] 465- 395| 439 | 399- 268 
36] 345- 175| 290- 186] 295- 195| 295- 275| 325- 165| 265- 175| 295- 215| 3$15- 195| 295- 265 275- 249| 345- 265] 227 297- 210 
Plymouth Deluxe 89) 645- 495| 595- 589| 575- 495| 577 | 565- 395| 525- 450| 595- 445| 575- 560| 535 | | 650- 545| 645- 545| 635 | 593- 496 
/, "884 495- 395 | | 465- 425| 459- 399 | | 445- 365 445 | 445- 395| 475 | 395 | 425 ~—s|-:«B85- 445| 555 +~| 467- 404 
a | 37] 395- 325| 259 375- 325| 385- 295| 425- 337| 349- 260| 365- 225| 345- 295 | | 435- 365| 495- 325] 499 | 393- 306° 
| 295- 285| 289- 255 277- 195| 275- 225 | | 225 | «| «865- 295| 375- 289 | 291- 252 
| Pontiac Six 39) 745- 595| 585- 539| 595 | 666- 599 | | 650- 550| 695- 550| 675 | 698- 575| 645- 640| 595 l | 655- 578 
88) 495- 425| 485- 435) | 545- 450] 545 | 535- 395] 475-425) 499-425,  ~~=~=«(|~SS*«*«‘«~SYSCSi a | 46D | O75 655) B28- 4G 
87 495- 375 | 345- 285| 395 | 383- $25| 445- 300| 425- 250] 435- 345| 395 | 395- 295| 395- 265| 395. | | 645 . 421- 305, 
36) 350- 265 | 295 | 275- 215] 225 | 295- 225| $25- 245] 295- 185| 295 | | 375- 295! 295- 280| 395 | 310- 244 
{ Studebaker Commander 39] 715- 645, | 695 | os | | 765 | 645 | | | 945 753 G45 
___ °889 595- 495] 497 | 465 [ | 565 | | 47] 425CO|Ct i ‘(s;”SC*dY”S~*é‘“‘;‘s;™S*#*S:«@SB- 2B G50 785-625 | STi 515 
La (Dictator) ’87] 395- 298| 395 | 395- 265| 375- 365| 325 | | 385- 325| 395. 595- 325, ~_ | 475- 875 | 545-495 | 505- 445|~442- S62 
¥. “ 86) 345-235 | | 275 | | 275- 235 | | $25- 245 | $45 | | 845-295) 995 | 4a5- 860 | $49- 876” 
| Tiliys 39] 425-390) faa | 395 | 395 | | | | | 465 | 490- 435 | [434-412 
i y 38] 335 | 197- 195| 285 sf __| 295 | 295- 195| 365- 285 | Sot st anes | §45- $25 | a 
an 37] 210 | |_245- 175 | 222- 195! ais- 195 | 200- 165| 250- 185| 236 Sec |_| 265- 155) 265- 225) 925- a sal co 
hane | | 125 | l | a ened a 
“1sCO 
in the | National Average, All Makes, May 26—$489-$412 
joo | Used Car Selling Price dvertised in tlh . } ; National Average, All Makes, May 19—$505-$423 
porta jem oa . ices, - a ~ ised in the classified ssotion of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
sition. e first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index 
| Where no prices are quoted, no car of make and model was offered during the period covered. 
ee es Used Car prices in Cleveland, Indianapolis, Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week. 
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Nash Applies New-Car Strategy to 


Dealers Reporting Success 
With «Feature Index’ System 


DETROIT.—A new “Feature In- 
dex” method of merchandising 
used cars, designed to simplify the 
selection problems of prospective 
buyers, has been placed in effect 
by Nash dealers throughout the 







country, according to Ray Fussell, 
merchandising manager of Nash. 

“A growing tendency, on _ the 
part of used car buyers, to look for 
essential and useful features, rather 
than frills, has motivated Nash’s 
decision to apply new car mer- 
chandising methods to used cars. 
Today’s used car buyer, like the 
man buying a new car, is inter- 
ested in more than just appear- 
ance and accessories. He wants to 
know and be sold on what is in 
the car, its tangible engine and 
construction features, its tire size 
and wheelbase length. 


“‘Absolutely the best used car 
in town,’ ‘positively perfect,’ ‘best 
deal in the country’ and other such 
superlatives have been so _ over- 
worked in used car selling that 
prospective buyers have become 
calloused and wary. They don’t 








Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
















- . Ce TS jaa ation want trick phrases and assurances. 
Swenty-ave eens per qed tat They want the same kind of 





factual information that is given 
new car buyers. 


“With this in mind,” Fussell 
said, “we have made available to 
Nash dealers a ‘Feature Index’ 
windshield sticker on which is 
printed specific data regarding the 
car’s specifications and features. 
This sticker, which is similar in 
text and makeup to the tage at- 
tached to new cars, enables the 
used car buyer to make a more 
intelligent selection. 


“Further, ‘Feature Index’ focuses 
attention on the most important 
features of the used car, which 
were outstanding when that car 
was new. These features, having 
been extensively advertised, are 
remembered by the used car buyer 
and serve as prospect persuaders, 


three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 

WANT AD DEPARTMENT 


AUTOMOTIVE NEWS, DETROIT 


































MEN WANTED 





WANTED—Man with technical training 
who has had recent aircraft engine test- 
ing experience. Mechanical engineering 
graduate preferred. Box 221, Automo- 
tive News, Detroit. 


SALESMEN WANTED— Manufacturer 
wants four experienced salesmen to es- 
tablish distributors and dealers in low- 
priced car field. Prefer men between the 
ages of 32 and 40. Our salesmen know 
of this ad. Give full details in initial 
letter which will be treated in confidence. 
Write to Box 217, Automotive News, 





Detroit. z . 
pach especially in the case of late 
SERVICE ENGINEER— Manufacturer | models. 
wants experienced automotive’ service 


“In a recent survey of Nash 
dealers who are employing new 
car sales strategy in the marketing 
of used cars, we found that a ma- 
jority have met with marked suc- 
cess,” said Fussell. 

“One dealer, Nash-Frint Retail, 
Inc., Milwaukee, applying new car 
merchandising methods to used 
cars to the nth degree, ran an 
illustrated ad in the Milwaukee 
Journal. The ad cited a specific 
feature, the Nash _ built-in bed, 
which could be had with any ’37, 
’°38 or ’39 Nash in a group of eight. 
So instantaneous was the appeal 
of this feature to sportsmen and 
vacationers that every Nash in 
the group was sold within 10 days. 

“Again, Ed Shumate, general 
manager of Nash Motors of New 
York, reported that a series of 


engineer capable of setting up proce- 
dures and taking full charge of distribu- 
tor and dealer service. Give full details 
in initial letter which will be treated in 
confidence. Must be willing to locate in 
Middle West. Write to Box 218, Auto- 
motive News, Detroit. 


SALESMANAGER. Here is a real oppor- 
tunity for the right man. We want a 
man thoroughly capable of organizing 
and managing a sales force in metropoli- 
tan market. While not necessary, we pre- 
fer man who has had General Motors 
Holding experience. In writing, state in 
detail, qualifications, experience and age. 
Address Box 211, Automotive News, De- 
troit, Mich. 





JOBS WANTED 


CONSCIENTIOUS young man, 36, married, 
with 17 years of extensive experience in 
credit management, sales management, 
general office management and business 
development with large national organi- 


zations in the automotive field. Thor- : 
oughly capable of executive duties, super-] used car ads playing up _ the 
vision and organization. Would like ‘Weather Eye’ air conditioning 
connection where proven ability and 


feature on used Nashes brought 
about results that were extremely 
satisfactory. 

“And Nash dealers are not con- 
fining themselves to emphasis of 
features a used car may have,” 
Fussell added. “Wherever possible, 
they're putting the newest ’40 
features on late models they have 
in stock. Following color schemes 
suggested by Nash’s styling de- 
partment, they've put two-tone 
paint jobs on used cars—and 
moved them rapidly.” 


efforts are recognized. Excellent record 
and well qualified. Available immediately. 
Address Box 219, Automotive News, 
Detroit. 


ACCOUNTANT experienced in automobile 
accounting. Will supervise or audit 
bookkeeping records, prepare’ reports, 
tax returns and other pertinent infor- 
mation. Box 220, Automotive News, De- 
troit. 


YOUNG MAN, 33, married, available 
June 1. Detroit experience as contact 
man with a leading advertising agency, 
and as editorial correspondent leading 
news and picture weeklies. Previously 
managing editor eastern college publica- 
tion and radio production department 
large New York agency. Desires agency 
contact or new business position. Or 
advertising department progressive com- 
pany. Best recommendations. Box 216, 
Automotive News, Detroit. 


Ohio Compensation Act 


Applied to All Truckers 


FREMONT, O.—An appeal court 
decision has required scores of 
interstate truck lines to comply 
with the Ohio industrial compen- 
sation act. The Sixth district court 
has held that all truck drivers 
living and working in Ohio are 
entitled to compensation benefits 
regardless of where they became 


BUYER WANTED 


LOCATE in Buffalo, N. Y. A payroll city, 
1,407 factories. Over 100,000 wage earn- 
ers. Value of manufactures over one 
billion dollars annually. Second largest 
city in New York State. 250,000 regis- 


tered cars and trucks. Aircraft, steel, 2 
flour milling center. Third largest fresh |employed or where the employers 
water port. Fine homes, churches, uni- home offices are located. 

versities. Famous for elm shaded boule- . ae ; - 
vards. There is now available, a fast- _The Ohio compensation commis- 
moving independent franchise. 300 new] sion opposes this opinion and its 


car potential. Established service depart- 
ment. Beautiful show room. Low rent in 
heart of auto row. Here is a deal worth 
investigating! Write quick and _ state 
your qualifications. Address Box No. 210, 
Automotive News. 


counsel indicated the case may be 
carried to the Ohio supreme court. 


have been considered as coming 


: ae which company offices are located. 
SELLER WANTED : re , 

‘Dealers Tell Me,’’ by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 
pears weekly in Automotive News. 


WE ARE always in the market to buy 
automotive surplus materials for cash 
Box No. 212, Automotive News. 


Previously interstate truck drivers | 


under regulations of the state in |} 
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Chevrolet Sales Victors . .. 


* 


cle 


WINNERS IN CHEVROLET’S March-April sales contest in the Detroit zone 
were honored last week at a banquet in Hotel Book-Cadillac, given by the 
zone office. Here Roy E. O’Brien, zone manager, center, and A. W. Jordan, 
General Motors Holding Corp., Detroit, left, congratulate winner John Dadan, 
Chevrolet dealer in, and former mayor of, Stevensville, Mich. 








LOUIS SULTAN, of Grand River Chevrolet, Detroit, was an honor guest 
at the sales contest banquet. He is shown above, left, at the speakers’ table 
with W. M. Hurd, assistant manager of Detroit zone. 





AMONG OTHER top-ranking Chevrolet salesmen at the contest banquet 
were Robert Bolo, B & B Chevrolet, left, and B. J. VerHoven, VerHoven 
Chevrolet, right. With them at the speakers’ table is Herman King, Detroit 
zone truck manager. 





GRATIOT CHEVROLET CO. 
Bernard Donnellon, salesman; I. L. Funston, dealer, and L. H. Carter, sales 
manager, left to right. Award presentations at the meeting were made by 
Ed Cowan jr., assistant manager of Detroit zone. 


was represented at the honor festivities by 


N.J. Inspection Lifts Car’s 
Life Span 2 to 3 Years 


NEWARK, N. J.— New Jersey’s 
semi-annual compulsory motor ve- 


of suburban automobile dealers in 
Essex, Union and parts of Hudson 








hicle inspection program has in- counties. 
creased the life span of the The survey showed that jalopies 
average automobile two to three|are rapidly disappearing. This is 


years, according to the findings of| partly attributed to the junking 
a survey conducted by a number|of cars unable to pass the inspec- 
tions, the greatly increased volume 
of new car sales this year and the 
greater degree of care now being 
|shown by the average motorist in 
checking mechanical defects in his 
car because of impending inspec- 
tion. 

Automobiles three and four years 
old are in unusually fine condition, 
the survey found, and few of them 


Sales Heads’ Letters 
Promote Used Cars 


COLUMBUS, O.— Ohio State 
Journal is publishing a series of 


15 five-column used car ads, each 
comprising a letter from a top 
factory sales executive. Two of 


the ads are being run each || require the complete overhauling 
week, and the total linage will | of former years when cars were | 
approximate 16,000 lines at no ||turned in only when practically | 


ready for the junk heap. 

Sixty-nine percent of cars turned 
in to the firms making the survey 
|required only superficial condition- 
ing, while 23 percent were consid- | 
ered to be in fairly good condition | 
and could be thoroughly recondi- 
tioned at company garages and 
resold 


cost to dealers. 

The letters, citing the values 
obtainable in current used cars 
and run in conjunction with 
photos of the factory executives, 
were obtained by Sid R. Phillips 
and Herb Thomas, of the Jour- 
nal’s staff. 








Pontiac Reports 


Used Cars—Service 


Car Sale 


29% Increase jn 


Salesmen’s Guil; 


PONTIAC.—Pontiac’s 1940 Sale 
men’s Guild is off to a flying gta». 
with an increase of 29 percent ; 
membership over last year, accopi 
ing to D. U. Bathrick, general sai. 
manager. 

The Salesmen’s Guild is q » 
tional organization of outstandi, 
Pontiac salesmen, Bathrick saic 
Officers are elected nationally ah 
in each zone, their positions « 
termined by points derived fro, 
new car sales. Awards based on 
point system are given to , 
salesmen who qualify. 


Dealers Tell Me .. 


(Continued from Page 3) 


of the Chicago Automotive Trag 
Assn. This step is directly in lip 
with what I have been trying ; 
urge in the past, but I must adm 
that I was unable to think of 
practical application of my ide 
the way Sam Shapiro, of CAT; 
has worked it out. Several tim 
in the past I have lamented tt 
fact that too many associatior 
are bent on stirring up their mer 
bership behind some “cause” , 
against something or other, rath 
than making a greater effort : 
help their members to. corre 
their own practices which co 
tribute to bad conditions withi 
the trade. Shapiro has put im 
practice what I had in mind ; 
theory, but was unable to devel 
a concrete approach to. I sincere 
think that this effort deserves t 








support of all his members a 
will prove more beneficial thz 
hours of harangue. Under tb 


CATA plan, dealers will have tt 


benefit of competent,  unbias 
criticism of their own operatior 
and sound advice about how: 


correct them. I think there is» 
question that if all dealers ope 
ated soundly, our only remainir: 
ill would be _ innate __inefficien 
and that would correct itself. 


De Soto Names Gorham, 


Gresham to District 
DETROIT. — W. J. Gorham ax: 
Herbert C. Gresham have bee 
appointed district managers by > 


Soto, it is announced by J. ! 
Wagstaff, general sales manage 
Gorham will headquarter 


Bakersfield, Calif., while Greshe 
has been assigned to Macon, & 


Wembhoff's Fourth 
news of automotive 


Dimensi 
advertisiz 


Pete 
offers 


PACACE 
HOTEL 


AS WORLD-FAMOUS AS 
? 
San ache 


QQ) E 





Spacious rooms and s 


uites, hand- 


: : . . a ams T 
somely furnished. San Francisco : 


traditionally famous cuisine in the 
unique Garden Court. Most con- 


veniently situated for all transport 


tion, and for the 1940 Exposition. 
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Actual top and bottom prices on 1939, 1938, 1937 and 1936 —Sun Telegraph; Cincinnati— Post; Detroit — News; 


used cars, as advertised in local newspapers. SEDAN . ° Chicago—Herald-American; St. Louis—Globe-Democrat; 
prices only used in this comparison. Newspapers co- Used Car Selling Prices Atlanta— Journal; Dallas — News; Denver — Post; Los 
~~} | operating include: Boston—Globe; New York—Times, - Angeles—Times; Seattle—Times. 

Journal American; Philadelphia — Bulletin; Pittsburgh As Advertised, May 20-26 
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in MAKE Boston New York Phila. Pittsb’rg Cincin’ti Detroit Chicago St. Louis Atlanta Dallas _ Denver Los Angeles Seattle Nat. Ave. 
vil} Buick Series 40 '$9] 745- 675| 775- 745| 695- 595| 765- 675| 775- 689| 679- 540| 745- 645| 745- 695) 795- 675| 795- 748| 795- 600 | 695 —_—|_ 850- 695| i - 
Sale $8) 625- 495| 675- 565| 625- 465| 575- 495| 595- 525| 565- 395| 595- 445| 645- 485| 595- 565| 595- 523| 575- 525| 695- 545 | | on ee 
su] Si] 045- 906| | 466- 966| 616-906 405- 906) 408-906] "476- 945| 405° 905) 00 |_| 00 085 | OD See 
sa] Cadillac “61” ’39] | 395 | | | | 995 | | | ] Nl l l | 945- 945 
a (60) 38) 915. +| 798 ~*| l l | | 795 | | | ] | | | 856- 856 
a nl “"" 87) 635- 545| 795- 445| 625- 595| 595 | | | 535 |_ 695 | | | | 595 | 845 | 670- 528° 
nding} = SBR 425- 348| 465- 260) 495- 265| 395 640 484- 291 
aps Chevrolet Master 89 545- 445| 547 | 495- 465| 575 | 595- 495| 495- 435| 595- 435| 530- 465| 595- 425| 595- 548| 595- 495| 638- 479| 635 | 572- 469 
8 "38] 479-925 | | 450- 335 | 495- 809| 480- $95] 389- $10| 445-345 | 475-305) 450- $85| 465- $95] 475- 445| 478- 465| 539 | 469- 381_ 
fro, 987 875- 275| 895 | 890- 385| 399- 205| 420- 245| 345- 245| 395- 245| 395- 260| 375- 245| 365- 325| 375- 345| 428- 325| 475 | 395- 285 
~ 36 195 272- 225| 325- 239| 275- 167| 295- 195| 295- 235| 295- 195| 295- 220| 325- 245| 365- 235| 400- 339| 293- 226 
rot Chevrolet Master Deluxe 399 575- 495| 495 | 565- 475| 575- 529| 595- 437| 535- 399| 595- 495| 550- 485| 545- 525| 585- 565| 675- 496| 659- 595 | | 578- 500 
— 38) 495- 375 | | 455- 395| 485- 435| 451- 439| 485- 375| 495- 385| 485- 375| 465- 430| | 495- 445| 575- 445, | 48 4- 410 
"87 385- 330| 350 | 395- 835| 395- 359| $95- 295| 345- 267| 350- 325| 385- 345| 345- 250| | 895- 355| 479- 355| 465 | 397- 322 
me "86 325- 225| 265- 175| 295 269 295- 275| 249- 182| 295- 220| 290- 260| 295- 245] 345 345- 242| 359- 295 | 302- 235 
Tra} Chrysler Royal 894 745- 695| 625- 545| | | 795- 745| 675- 645| 735- 545 | | | 748 | | 845- 750| | 738- 654 
‘ee $8] 585- 475| 545- 495| 450- 445| 550- 445| 495 | 495- 465| 495- 475 | | 550 l | 575 | 645- 625 | | 538- 489 
ng | "874 465- 325| 399- 388| 395- 325| 400- 319| 445- 395| 395- 295| 435- 325 | l | 398 | 535- 425| 525- 365| 625 | 456- 351 
adn: "36 -395- 225 | 235- 225| 275 345- 275 295- 275 298 | 325- 287| 469- 449| 330- 289 
‘in| DeSoto BOY GAS | «G75- 565) G45- G00] GIS || GA 565] BAS | | S| 685 _—|-G80- 600| 795 |__| 60-583 
‘AT: $8] 565- 435| 448 | 495- 485| 479- 469 | | 365 | 475 | 495 | 495 | 498- 495| 595- 467| 595- 485| 649 | 513- 472 
a (Airstream) 36 295- 275 | 295- 245| 263 293 385- 295| 439 312- 271 
an $9] 675- 575| 695- 495| 685- 495| 695- 595| 645- 545| 595- 495| 645- 495| 661- 535| 645- 595| 625- 525| 725- 595| 665 | 785 | 672- 540 
a” $8) 575- 445| 529- 225| 495- 425| 545- 465| 510 | 449- $95| 495- 375 | | 495 | 475- 445| 575- 485| 575- 465| 688- 645| 534- 437 
‘athe| $7 465- 835| 399- 195| 395- 285| 425- 295| 445- 325| 375- 285| 395- 275| 425- 345| 395- 345| 348- 295| 425- 365| 475- 395| 565 —'|_ 425- 312 
a $75- 245| 348- 245| 295- 275| 295- 195| 375- 175| 295- 175| 295- 225| 325- 245) 295- 250| 298 375- 275| 395- 295| 399- 395| 332- 249 
cor} Ford V-8 “60” 39] 480- 465 | | | | | 395 | | | | | 545 | | 575 | 499- 465 
a 38] 385-350 | | | | | | | | | | 378 «|| «445~—SC«|«402- 850 
nd § "87 _285- 215| 295- 195| 215- 209] 245 275- 195 275- 195| 275- 245| 295 295- 269| 295 339-. 315| 281- 230 
vel} Ford V-8 Deluxe (85) 39 635- 435| 535 | | 555- 450 | | 595- 469| 565- 495| 550 | 595- 525| 595- 495| 650- 495| 525 | | 580- 480 
ere) —s™s™SCSOSCOCOCOCSCSC*«tGYSATS= 87H] SSSC=*«|«CRAG- 995 | 425- 985] 395 | 450- 295| 445- 395| 445 | -475- 429) 425 | -525- 395] 499- 435| S| «455- 388° 
‘ : 87 845- 275| 365- 215| 250- 208| 322- 295| 395- 275| 319- 180| 365- 255| 295 | | | 895- 350| 375- 298| 449- 325| 352- 268 
the "864 295- 235 169- 165| 275- 219| 295- 269| 285- 149| 245- 180 265- 260|  —=—s—|_-:295- 275| 315- 221| 395- 335] 283- 231 
_ tt) Graham Standard 39] | | | | | | | | | | | | 
tee ’33] | | 25 | | | | | | | | | | 425-425 
tio: (Cavalier) °37] 255 l l | 188 | 445 | 285- 195| 445- 185 | l l l l l | 323- 190 
iw t = "36 245 265- 195| 285 | 195 | 247- 195 
is =} Hudson “112” 39] | | | 595- 488 | | 545 | 575 | | | | 650- 623| 545 | | 582- 555 
pre 38] 445- 295 | l | 479 l | 419- 357 | 445- 395| 395 | 435 l | 545- 350] 450 | | 452- 349 
ead (Terraplane) 'Si] 330- 229| 265- 125| 295 | 275- 255| 295- 265| 345 | 345- 250] 285 | 395- 297 | | 479- 395| 331- 259 
, “ "864 225- 195| 136 200 245- 199| 299- 125| 247- 145| 295- 195| 265 295- 158| 269 269 249- 169 
LaSalle 39] 875- 775| 995- 695| 775 | | | | 895 | 945 | 795 | 895 l | 1050- 895 | | 903- 788 
n, 38) 695- 575| 695- 588 | | 748- 595 | | 675- 595| 795 l | 695 | 725- 645| 845- 695| 815 | 743- 615 
ric! 87) 525- 425| 545- 395 | | 495- 450| 550- 495| 399- 360| 545- 395| 495 | 495- 475 | | 595 | 625- 445| 645- 640| 538- 453 
an: "86 395- 315| 325- 195 300 $25- 269| 345- 295| 365 445 357- 268 
bec} Lincoln-Zephyr 39] 950- 945 | 1175- 695| 745 ] | 875- 745| 825- 775| 895 | 795 | 945 | 985 ] | 1094- 935 | | 928- 819 
yy —~—~—“Ct™sSCSC«SBY 700-595] 79H 595] 495 | OBS -745- G75] G25- 595| G95- 595|  —=s«|-G45- 595| + ~+«|~*685 +| 795- 695| + ~~+*(|+686- 621. 
no "Sif 545-350 | 448- $25) $75 | 455-200] 495-349 450- S10] 475-345) 423 || 845 675— 906| 505 410 675- 475 | 496- 362 
a 36] 365- 299| 385- 285 295- 257| 245 295 395 425- 295| 565- 450| 371- 317 
sha} Mere 89) 795- 585| 795- 525| 645 679- 635 695- 585| 695- 595 | 745 695 795- 745| 679 722- 612 
. G) Nash Ambassador Six "894 650- 595) | 645 | | 575 | 595 | 595 | | l l l | 612- 595 
-nsi 38] 490 ] | | |_ 395 | 545- 475| 495 | | | 565 | | 599 | 515- 475 
isin 87] 495- 325 l 399- 385 | | 395- 345 | l l l | 545 | 458- 352 
—|___—“‘é‘és™S™*” ‘SG 255- 250; =| | | 265- 225| 250 | 295- 245| 250...|. |.  |2e5 |} }. ® ®;:|  } | 268: 040 
Olds Six (60) °39§ 695- 565| 595 | 595- 495| 795- 595| 695- 525| 599- 555| 675- 550| 625 | 650 | 495 | 725- 599| 635 | 795- 675| 658- 570 
88) 569- 475 | 569- 485| 565- 435| 575- 449| 585- 465| 595- 465| 575- 350| 525- 465| 545- 445| 475 | 595- 495| 645- 400| 695- 645| 578- 464 
37] 195- 365| 395- 328{ 400- $25 | 439- 349| 445- 395] 399- 285| 435- 375| 425- 345| 435 +| ~~ ~+| 526- 423| 485- 378| 645- 495| 452- 369° 
36 | 325 345- 250| 365- 249| 295- 224] 295- 265| 325- 275| 345- 295| 295 395- 335| 365- 295| 420- 395| 385- 284 
Packard Six 39] 795- 745| 695 | 775 | 744- 699 | | 625 | 775 l l | 795 l | 895 | 362-722 
$8] 547- 495| 565 | 495 645 l | 495 | 550 l l | 696 | 745- 599 | | 580-647 
87] 475-325) 445- 345) 388 _____| 369 __| 445- 365| 395- 325) 390 | 395. |. |. | 495 | 422° S40 
Plymouth 39) 595- 525| 650- 290| 485- 395| 645- 500) 585- 445| 547- 428| 565- 425| 556- 405| 595- 495| 595- 498| 490 | 495 | 567- 441 
"38] _415- $08| $07- 215] 475- $05] 495-805] 485-305] 450-345 | 445-845] 495-305] 450-305] 308-845 | 475-445 | 595 __| | 460- 870 
ss 87] 420- 275 | 415- 155) 395- 255| 365- 275| 445- 299| 375- 245] 395- 265] 395- 275| 345- 235| 345- 298| 395- 350| 465- 395| 430 | 399- 268 
yh} 36] 345-175] 290- 136] 295- 195| 295- 275| 325- 165| 265- 175| 295- 215| 315- 195| 295- 265| 275- 249| 345- 265| 227 297- 210 
Plymouth Deluxe 39] 645- 495| 595- 539| 575- 495| 577 | 565- 395| 525- 450| 595- 445| 575- 560| 535 ] | 650- 545| 645- 545| 635 | 593- 496 
88] 495- 395 | | 465- 425| 459-399; |445- 365/445 | «445- 995| 475  +(| 305 ~| 495. | 685- 445| 655) 467-408 
| 37] -395- 325| 259 | 375- 325| 385- 295| 425- 337| 349- 260] 365- 225| 345- 295) | 485- 365| 495- 325] 499 | 393- 306 
i 36) 320- 220| 195 | 295- 285| 289- 255 277- 195| 275- 225 | | 225 | 365- 295| 375- 289 291- 252 
Pontiac Six "39 745- 595| 585- 539| 595 | 666- 599 | | 650- 550| 695- 550| 675 l | 698- 575| 645- 640| 595 | 655- 578 
38] 495- 425| 485- 435 | 545- 450| 545 | 535- 395] 475- 425] 499- 425) || 365- 475| 465 | 675- 655| 528- 461 
"S74 495- 375| 345- 285| 395 | 383- $25| 445- 300| 425- 250| 485- 345| 395 | 335- 295| 395- 265| 395 l | 645 | 421- 305 
36) 350- 265 | 295 | 275- 215] 225 295- 225| 325- 245| 295- 185| 295 |__|: 8%5- 295! 295- 280| 395 | 310- 244 
|_| Studebaker Commander 39) 715- 645 | 695 | | | 765 | 645 | | ! ao x 
; 88) 595- 495) 497 | 465 | | 565 ee ec Cy | 685- 525| 650 | 785- 525| 571-515. 
\ (Dictator) °3i] 395- 298| 395 395- 265| 375- 365| 325 | | 385- $25] 395 | 595- 325|  ——s«|:s«475- 875| 545- 495| 505- 445| 442- S62 
“ 86 275- 235 | | $25- 245 | | 345 . | $45- 295/395. | 485- 869) S49. 2716 
Willys 39] 425- 390 | ] | | 395 | 395 ] l l | 465 | 490- 435 434-412 
"$84 335 | 197- 195| 285 | | 295 ——|_-295- 195| 365- 285 | a WER max . $45- 325) so 
‘37 210 new sonal 245- =| 222- 195| 215- 195| 200- 165 | 250- 185| 236 | Si is - || 265- 155 | 265- 225 | $25- 295 | S85. ise 
ot = Late | | | | | 145 —t. | 135- 135, 
05 
‘ National Average, All Makes, May 26—$489-$412 


ae - | | | National Average, All Makes, May 19—$505-$423 
i aa, ; elling Prices, a advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
as ts the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national index 

Where no prices are quoted, no car of make and model was offered during the period covered. . 


Used Car prices in Cleveland, Indianapolis, Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next k 
4 C & > age ex week, 
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AMA to Ponder 
U. S. Defense At 
June 12 Meeting 


DETROIT.—Problems arising in 
connection with the industrial ex- 
pansion program for national de- 
fense will be among the subjects 
discussed by leaders of the motor 
industry at the annual meeting 
of the Automobile Manufacturers 
Assn. here June 12, it is announced 
by Alvan Macauley, president. 

Among other topics scheduled 
for informal discussion are high- 
ways, exports, sales and public 
relations, with the program largely 
focused on the industry’s outlook 
for the year ahead. 

The highway problem will re- 
ceive special attention at a lunch- 
eon at which G. Donald Kennedy, 
chief engineer of Michigan highway 
department, will outline results of 
his state’s highway planning sur- 
vey. Similar projects are under 
way in all 48 states. 

Raymond Clapper, Washington 
political writer, will analyze “The 
Washington Outlook” in a _ talk 
during the afternoon session. 

Four of the AMA’s 12 directors 
will be elected during the business 
meeting. 

* + * 


Meixell Leaves AMA 


To Enter Business 


DETROIT.— Harry Meixell, for 
the past four years manager of 
Automobile Manufacturers Assn.’s 
field relations department, has re- 
signed in order to open consulting 
offices in New York under the 
name of Harry Meixell and Asso- 
ciates. 

The new enterprise will offer 
fact-finding reporting and other 
services on buSiness and industrial 
trends in the 48 states. 


Chaminade Heads 
Detroit Sect., SAE 


DETROIT. — L. A. Chaminade, 
chassis units engineer, Chevrolet, 
has been elected chairman of the 
Detroit section, Society of Auto- 
motive Engineers. E. W. Austin, 
general manager of sales, Timken 
Roller Bearing Co., is secretary and 
chairman of the meetings commit- 
tee. F. W. Marschner, western sales 
manager, New Departure, is treas- 
urer. 

Other automotive engineers, who 
will serve as chairmen in charge of 
various activities, are H. A. Hicks, 
Chrysler Corp., chairman of pas- 
senger car activity, with L. I. 
Wilson, chief engineer, De Soto, 
as assistant; John Oswald, Olds- 
mobile, chairman passenger car 
body activity with William Tell, 
Cadillac, as assistant; H. E. Somes, 
Budd Induction Heating, Inc., 
chairman of production activity 
with Roy Cram, Chevrolet, as 
assistant; F. M. Smith, Stout En- 
gineering Laboratories, chairman 
aeronautic activities with George 
J. Higgins, University of Detroit, 
as assistant; A. D. Staley, Chrys- 
ler Corp., chairman junior-student 
activity with R. B. Sneed, Ethyl 
Corp., as assistant. 

G. A. Delaney, Pontiac, section 
representative, National Sections 
committee; Tore Franzen, Chrysler 
Corp., National Nominating com- 
mittee with Joseph Geschelin, of 
Chilton Co., and R. N. Janeway, of 
Chrysler, as alternates; A. J. Un- 
derwood, editor of Detroit Super- 
charger; A. C. Hazard, Chevrolet, 
entertainment committee; W. F. 
Sherman, Detroit editor, Iron Age, 
field editor for SAE; Joseph Gesch- 
elin, placement committee; E. M. 
Schultheis, Clark Equipment Co., 
plant representative committee; A. 
Vance Howe, Bendix-Westinghouse 
Automotive Airbrake Co., member- 
ship committee and Lawrence 
Fischer, Timken-Detroit Axle Co., 
in charge of special programs. 


AC Spark Plug Ups 
Langdon and Selzer 


FLINT.—Appointment of Walter 
J. Langdon as assistant comptrol- 
ler, and Elmer D. Selzer as assist- 
ant treasurer of AC Spark Plug 
division of General Motors, is 


announced by Eskild Bondesen, 
comptroller. 

Both of the appointees started 
in the automotive industry as time 
checkers. Langdon started with AC 
in May, 1919, while Selzer came to 
AC from Buick in 1934. 
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LEFT, STANLEY HORNER of Washington, D. C., who now is 
serving his second term as NADA president, and Walter Blanchard, 
general manager of the association. 


Chapter LXXV—NADA As of Today 


Enactment of the NRA presented the NADA with an 
outstanding opportunity to improve its position and 
initiate industry reforms which were long overdue. Rea- 
lizing the favorable possibilities of the act at once, a 
group of dealers, under the leadership of President 
F, W. A. Vesper of St. Louis, then NADA president, be- 
gan and carried through a program of organization ex- 
pansion which achieved remarkable results in the way 
of increased membership, and influence for the as- 
sociation. 

The association, even before the NRA bill was 
presented to Congress, had representatives in Washing- 
ton conferring with sources close to the president. Of 
particular interest to dealers was the inclusion in the 
code of provisions to regulate used car allowances, which 
had reared its ugly head as the root of unhealthy prac- 
tices in the industry. 

Even before the advent of the New Deal, the market 
for new cars had reached a point where it was pre- 
eminently one of replacement. Therefore, in an over- 
whelming majority of cases, the sale of a new motor 
vehicle involved the taking in of a used one as part pay- 
ment. The used car eventually became a dominant factor 
in automobile merchandising, creating a competitive 
situation wherein the amount of allowance for the used 
car in the purchase of a new one determined the trans- 
action. The competition was further intensified by the 
desire for leadership in the industry, particularly in the 
low-price field. 

While existing dealers were spurred on to increase 
sales, many new outlets were added, so all of them had 
to bid against each other for sales limited by a replace- 
ment market. The practice resulted in over-allowing on 
used cars, which reduced profits and forced many dealers 
to fail, while the capital structure of others was im- 
paired. 

In consolidating dealer forces to take advantage of 
NRA under the banner of the national association, meet- 
ings were held in 30 strategic locations throughout the 
country. In a period of 30 days, 50 local associations 
joined NADA. At a meeting with 33 accredited dele- 
gates from all parts of the country, the board of direc- 
tors adopted the code on Aug. 18, 1933. Vesper was 
made national chairman for its administration. 

Meanwhile, the newly-organized statistical staff at 
headquarters was increased at a record pace to meet a 
new form of service to be supplied the members of 
NADA through the Guide. Compilation of the statistics 
and the printing of the Guide Books for each of the es- 
tablished districts in the United States became a huge 
task. Test sales figures were obtained from all sections 
of the country and these were carefully checked against 
each other in a logical effort to predetermine accurately 
the natural territory boundaries. 

After conducting a thorough and painstaking survey 
of the marketing districts, 20 logical trading areas were 
determined upon. 


Compiling the Guide Book 

Within one week approximately a million used car 
sales reporting forms were mailed direct to every dealer 
on record. In addition, supplies were mailed to all state 
and local associations to enable them to take care of 


their members quickly. 
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A total of approximately 3,500,000 sorts and com. 
pilations were required to arrive at the final figures fo, 
each district. There were 300 pages in the first issue of 
the NADA Official Used Car Guide. Within six week, 
from the time work started, 40,000 complete copies were 
mailed. Evidence that went into this first book was ob. 
tained from 261,000 individual used car sales reports, 

Civic pride forces me right here to file the claim for 
Chicago as the originator of the used car guide book 
idea. It was Henry M. Allison, then Packard branch 
manager and president of the Chicago Automobile 
Trade Assn., which was about in 1910, who, sensing 
the need of statistics on used car values, set up the 
Blue Book. At first it was a local effort but so valuable 
did it become that soon it was accepted nationally. At 
first it was published by the Chicago Automobile Trade 
Assn. but later on a separate company, which included 
several of the leading Chicago distributors and dealers, 
took over the job. The Blue Book and its auxiliary pub- 
lications still thrive and is in competition with the 
NADA guide books. Allison, however, now is a NADA 
staff man on the West Coast. 

As everyone knows, the NRA soon ceased to be ef- 
fective because of tremendous opposition and was finally 
declared unconstitutional by the United States Supreme 
Court. However, it had served to make the NADA 
stronger and more capable of leadership in seeking gso- 
lutions for pressing problems which the spectacular 
growth of the motor vehicle business had created and 
permitted to become very serious. At the close of the 
code period, the most pressing problems were—they 
still are—used cars and factory-dealer relations. After 
the death of the NRA, the association continued and 
improved the Guide, and its widespread use is evidence 
of its recognition as an authority in valuing used cars. 

Without the regulation in compiling price data de- 
manded by NRA, the staff was able to overcome some of 
the apparent weaknesses of the old code compilation 
formula. At that time no provision was made for the 
time lag between date of sale and date of compilation, 
hence even the degree of statistical perfection attained 
still left more to be desired. However, the vast amount 
of experience obtained in preparing literally hundreds 
of editions each year, coupled with thousands of dealer 
contacts and a good backlog of information, has enabled 
the NADA staff, part of whom date back from the first 
issue, to meet the dealers’ needs, and is now enjoying 
wholesome respect and steady growth. 


Dealer Councils Formed 

As a further outgrowth of the situation caused by 
the competition for leadership, the NADA gave its at- 
tention to the development of more satisfactory rela- 
tions between the manufacturers and the dealers. The 
aim has been to create a better understanding of the 
conditions brought about by unreasonable demands 
upon retail outlets. 

The success in this is shown by the establishment of 
dealer councils within the organization of the manu- 
facturers whereby dealers now have a voice in shaping 
merchandising policies. Dealer councils have been highly 
productive not only of harmonious relations, but of use- 
ful information in meeting the demands of the public. 


The peculiar nature of the sales agreements between 
manufacturer and dealer has also been the source of 
irritation in the trend of competition, to the improve- 
ment of which the NADA has directed a large part of 
its efforts. Since 1936 there has been a steady revision 
of contract terms that include territory protection, pro- 
tection on leases and new car stocks, and adjustments 
at “clean up” time. It was a radical innovation in dealer 
sales agreements when the 90-day cancellation clause 
was provided, but this year, 1940, the dealers of one 
manufacturer were given a term contract for one year 
for the first time. 


In the meantime, agitation had grown for an investi- 
gation of the automobile industry, and in 1937, in be 
half of NADA, Congressman Withrow introduced 4 
resolution calling for this investigation. Congress ap- 
propriated a sum to carry out the work, and the report 
was issued in April, 1939. This proved to be one of the 
most comprehensive studies ever made of a major in- 
dustry in the United States, and corroborated in numer- 
ous instances the conditions that NADA had demanded 
should be remedied. 


Steps were taken in 1940 to introduce a federal bill 
covering certain destructive practices in the industry, 
but in a national referendum this was rejected. Under 
its new program, NADA plans to explore the possibill- 
ties of improving conditions through negotiation an 
voluntary action of the various branches within the 
industry. 

Among the regular activities of the NADA are the 
conduct of trade surveys which reveal useful informa 
tion for dealers, leadership in fighting the legislative 
battles of the industry, and publishing the NADA 
Bulletin, its monthly official organ, which keeps the 
membership informed on association activities. 

NADA maintains a legal service headed by Charles 


(Continued on Next Page) 
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party, couldn't help but feel that|a free hand in improving the cars 
this great showing can be at-| they designed. 
tributed to the unshaken belief of So it was no wonder that as 
Founder Chrysler in engineering | Zeder finished his eloquent speech 
being the foundation stone that/on engineering progress that he 
made this success possible and|turned to a new oil painting of 
that engineering pays dividends. | Walter P. hung back of the ros- 
President Keller gave us the credo|trum and said in a voice choked 
of the corporation in the following | with emotion: “These new labora- 
words: tories are the projection of his 
«. , the important thing about| ideals. It was his encouragement 
these new laboratories is not what| and faith in engineering that led 
yor have seen. (The birthday|us on. ... With these thoughts in 
party had been built around the | mind, we are gathered here today 
dedication of these magnificent |to dedicate these laboratories to 
new laboratories). They are built | him—Walter P. Chrysler.” 
to give free rein to the creative * * * 
imagination of Chrysler Corp. engi- 
neers. To give them the best pos- 
sible facilities to look ahead 5, 
10, or 15 years and develop the kind 
of fundamental automobile im- 
provements for which the corpora- 
tion is known.” 

* * ~ 
FURTHER stressing this credo, 
Keller defined the eras of the 
American automobile industry. 
One, he said, was the era of the 
“assembled car” which lasted un- 
til the birth of the Chrysler Corp., 
which introduced an “engineered 
car,” built on sound engineering 
principles. Now, thanks to the new 
laboratories, Chrysler enters the 
third era, that of the “scientific 
car” in which the automobile calls 
upon “pure science” for the im- 
provement Chrysler brings to the 
public. 





THE DAY BEFORE the Chrys- 
ler birthday party this commen- 
tator witnessed another milestone 
event—at Pontiac, where 14 years 
after the birth of the Pontiac car 
the 2,000,000th unit of that make 
came off the assembly line. It had 
taken nine years to build the first 
million but the second million was 
built in five years, one year after 
Harry Klingler had become gen- 
eral manager of this GM unit. 

As the historic new Pontiac was 
officially declared born and the 
anticipated “blessed event” had 
become an actuality, it was pushed 
across the floor and placed along- 
side two others—one, the first Pon- 
tiac and the other the first 
millionth. Grandpappy Pontiac 
looked benignantly over his glasses 
and saw his son, No. 1,000,000 and 
then shifted his gaze to the grand- 
son, No. 2,000,000. His old eyes 
were quick to note the changes in 
which he shared with his engineer- | the 14 years since he had come off 
ing team mates, Carl Breer and | the assembly line. 

Owen Skelton. The trio had ae ee, On 

worked hand in hand in engineer- WHICH LED Harry Klingler to 
ing development even before they} point out the transition through 
hooked up with Walter Chrysler—| which the Pontiac car has gone 
the Three Musketeers, as it were.|in those 14 years. As he said, 
But, too, Zeder paid tribute to the | “perhaps we’ve been too close to 
founder of the corporation, who, | the woods to see the trees, so here 
even during the depression, opened | are a few comparative figures: 
the corporation’s purse to _ his “The base price of the 1926 Pon- 
engineers and let them spend with! tiac was $903. The base price of 
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* * * 


IT WAS Fred Zeder’s big day 
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W. Bishop, general counsel. At regular intervals in- 
formation on proposed legislation and court decisions 
is sent to the members, and to state and local dealer 
associations to keep them advised on legal develop- 
ments affecting motor vehicle retailing. This service is 
also available to members who seek advice. 


During the past year this department has been in- 
strumental in gaining results that can be measured in 
dollars and cents value to automobile dealers. These 
are the Wage and Hour decision clarifying the position 
of automobile dealers under the provisions of the act, 
and the restoration of automobile transportation on 
Great Lakes carriers. Both of these accomplishments 
are the outgrowth of projects initiated at the NADA 
convention in Washington in January, 1940. 


Up until a definite ruling was obtained, automobile 
dealers were uncertain as to the extent they were en- 
gaged in interstate commerce and subject to the pro- 
visions of the Wage-Hour Act concerning employes. 
The words “substantial” and “minor” were used as 
measuring sticks in the original rulings. Upon petition 
of NADA Counsel Bishop, the Wage-Hour Division ruled 
that an automobile dealer is exempt if 50 percent or 
more of the total sales were made within the state and 
if more than 50 percent of the total dollar volume of 
sales was at retail. The ruling meant that practically all 
retail dealers and direct dealers with associate dealers 
were exempt, resulting in savings to them of thousands 
of dollars. 


By consultation with Great Lakes carrier lines, Bishop 
also obtained an agreement from them to resume ship- 
ment to automobile dealers in the Northwest. The car- 
riers were hesitant to accept contracts while the 
Wheeler-Lea Transportation Act was pending. Auto- 
mobile dealers wanted to restore this service because of 
the savings in freight charges by water transportation. 

NADA headquarters offices are located in the United 
Artists Bldg., Detroit. They are manned by an expe- 
rienced staff and the association has adequate finances 
to carry out the projects which have been or will be 
undertaken. In brief, it is one of the most important 
and active trade organizations of the country. 

This is the seventy-fifth installment of Chris Sinsabaugh’s memoirs 
Succeeding chapters will appear in subsequent 
issues of AvuTOMOTIVE NEws. 


today’s Pontiac is $783. Wheelbase 
was 100 inches and now is 117 and 
120 inches. Weight has been in- 
creased from 2,320 pounds to 3,195 
and horsepower from 36 to 87 and 
105. 

“Price per pound of a Pontiac 
car has dropped from 35 cents to 
23 cents and price per horsepower 
from $22.91 to $9. Per inch of wheel- 
base Pontiac purchasers are pay- 
ing $6.69. In 1926 they paid $7.50. 
In addition, as standard equipment, 
the 1940 Pontiac has dual equip- 
ment, bumpers, safety glass, en- 
closed springs, air cleaner, and a 
host of features which are today 
taken for granted but which in 
1926 were extra equipment and 
purchased as accessories. 

“Front seat width—to cite only 
one body improvement—has grown 
from 44 inches to 55 inches. Ac- 
cording to Chief Engineer Ben 
Anibal, the 1940 Pontiac has 167 
separate and distinct mechanical 
features which the 1926 did not 
have. 

“The 1926 Pontiac was a good 
car. Make no doubt of that. It set 
a sales record for first year cars 
which has never been topped. I 
have compared it with the 1940 
Pontiac to show where we’ve been 
and where we are going. For a 
product must always improve. 
There is no going backward.” 

* * * 

IT WAS HARD to believe the 
1,000,000th Pontiac was a used car, 
but its case history, which I 
learned from Admanager Bill 
Mougey, proves that it has passed 
through four hands already and it 
shows no signs of punishment. 
Originally Klingler gave it to the 
community chest of Pontiac, and 
of course it was sold. From there 
it wandered through three states 
and finally was located in Detroit. 
The present owner turned it over 
for the ceremony and in return it 
was put in spick-span condition 
after having been driven some- 
thing like 127,000 miles. 


Penna. Truckers 
Set Program for 


Annual Conclave 


HARRISBURG, Pa. — (UTPS) — 
Pennsylvania Motor Truck Assn. 
will hold its seventh convention 
June 13-15 at Hotel Conneaut, Con- 
neaut Lake, Pa. 


Morning sessions will feature 
business and speeches by promi- 
nent persons either affiliated with 
highway transportation, or state 
and federal agencies, according to 
Harry L. Gormley, of New Castle, 
general chairman. Afternoon and 
evenings will be devoted almost 
exclusively to sports and dancing. 
A few committee meetings are 
scheduled for the evenings. 


“Dealers Tell Me,’’ by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 


pears weekly in Automotive News. 


















Hupmobile calls its new Skylark four-passenger 


CAR YOUTH,” 
convertible model. The Hupp Skylark line, which includes also standard and 


“THE 


deluxe four-door sedans and convertible coupes, is now being shown in 


metropolitan markets. 


New Hupps Shipped Dealers; 
Graham Contract Explained 


(Continued from Page 1) 


Graham — which is the first of|eral years past, who first joined 
its kind among independent car|the Hupp organization in 1914. 
makers—cuts manufacturing costs | Norman deVaux continues as gen- 
for both companies,” Drake said.|eral manager. All Hupp officials 
“It does not mean a merger of the | and department heads will con- 
two corporations. The Hupp-Gra-/| tinue to be located in their present 
ham contract is a most favorable | offices at the Hupp plant. 


one for both of us, as careful siitinmnitinbiaeaiclcaiaamnisianibatitie 
checking of all production costs Machine Tool 
Industry Set for 


demonstrated that great savings 
Defense Output 


could be made by combining our 
manufacturing programs. Hupp 
CLEVELAND.—An orderly, 
clear-cut procedure for the manu- 


continues as a separate organiza- 

tion in every respect, having its 
facture of machine tools for na- 
tional defense has now been es- 


own engineering and production 

staffs, sales and service organiza- 

tions, distributors and _ dealers 
tablished and production will go 
rapidly forward as soon as specific 
requirements are determined, it is 


throughout the country.” 
One of the biggest advantages 
announced by Clayton R. Burt, 
chairman of the defense com- 


of the new arrangement, Drake 
declared, is the fact that it makes 

mittee of the machine tool in- 
dustry. 


available a large part of Hupmo- 
“The production plan,” Burt said, 


bile’s one million square feet of 

factory capacity and much modern 
“was developed in conference with 
Wm. S. Knudsen, of the govern- 


machine tool equipment, for pro- 
duction of materials needed in the 
new national defense program, as 
ment’s Advisory Defense Commis- 
sion in Charge of Manufacturing. 
The plan is as follows: 


well as by the Allies. Drake added 
1 “The setting up of a machine 


that Hupp has a representative 
tool co-ordinating committee, 


dealer organization which has 

placed orders for the new Skylarks 
consisting of Knudsen as chair- 
man, and Harold S. Vance, chair- 


that will take all of the Hupp 
production for several months to 

man of the board of Studebaker 
Corp., as vice-chairman, two rep- 


come. 
The Hupp Skylark line includes 
the four-door sedan, both with and 
resentatives from the defense com- 
mittee of the machine tool in- 
dustry, two representatives from 


without deluxe equipment, and a 
custom model with a _ complete 

the navy, and two representatives 
from the army. 


group of accessories. Convertible 

models will be available either in 

the five-passenger phaeton type or 
the four-passenger cabriolet 
equipped with automatic top. It is 

oe - 2 “This co-ordinating committee 

will then determine the spe- 

cific requirements of the army, the 

navy, U. S. manufacturers and 

foreign customers, and establish 


expected that there will be con- 

siderable ‘demand for special up- 

holstery, paint, trimming and 

equipment. Prices start at $895 for 
the four-door sedan. reign : 

Performance of the 1940 Hupp| Priorities for the guidance of the 
Skylark is said to be spectacular. machine tool industry in filling 
Owing to the way the car hugs these requirements. In determining 
the ground — it is wider than it priorities national defense will take 
is high — it can be driven safely | Precedence over all other con- 

siderations. 
“It is anticipated that Congress 


at higher speeds, it is claimed. 


The 101-horsepower, high-compres- 
sion Hupp Hornet engine is said 
to give unusual acceleration and 
speed in a car weighing less than 
3,000 pounds. 


Pistons are aluminum alloy, fit- 
ted with two compression rings and 
two oil rings. Lubrication is full- 
pressure to all main, camshaft and 
connecting rod _ bearings, piston 
pins and valve lifters. Brakes are 
fully weather - protected, of the 
latest double-acting hydraulic type. 
Total braking area is 166 square 
inches. Emergency brake is me- 
chanically operated. 


Oude 


ard in all windows and windshields. 
The rear luggage compartment 
opens from the outside and con- 
ceals the spare tire. Upholstery is 
of high quality. The long, low 
raciness of the car is indicated 
by its over-all height of only 
60% inches and its over-all length 
of 190 inches. 





Newark Dealers Golf 
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| Beg 














3 will shortly pass a law author- 
izing the navy to requisition for 
national defense purposes machine 
tools now on order for foreign cus- 
tomers. This, however, is purely a 
matter of selection and is not in 
any sense an embargo upon foreign 
shipments. 
4 “The machine tool industry will 
undertake to make deliveries 
of machine tools in time to meet 
the requirements of the national 
defense program by expanding 
present working forces and facili- 
ties, and by subletting production 


) of parts, and if necessary com- 
All bodies are of steel, reinforced | plete machines, to various fac- 
with steel; with safety-glass stand-| tories not engaged in important 


government work. 


5 “The machine tool industry will 
inaugurate a comprehensive 
program of training the additional 
men required to speed up produc- 
tion. 

“It is expected that in the near 
future the army and the navy will 
be prepared to submit details 
covering sizes, kinds and types of 


Hupp Skylark sales will be| machines which will be required, 
under the direction of W. A./|and the time at which they must 
MacDonald, vice-president and|be available. As soon as this spe- 
| director of sales of Hupp for sev-| cific information has been ob- 


tained, the machine tool industry, 
under priority rulings of the co- 
ordinating committee, will be able 
to set up definite delivery sched- 


| | NEWARK. — First golf tournament | ules 
| —. of the season for members of Newark | “rs 
atmmneccncnrntt automonile Trade Assn. will be held It must be emphasized that this 
: June <0 at the Forest Hill course in| program covers not merely ma- 
me e ’ sloomfield. ™. A; Gilroy is chairman | chine tools to be ‘chas 
10to courtesy Detroit Free Press uM “es committee, assisted by R. | i a, Penenene tae ie 
Mr. Knudse . , : MacKenzie, H. MacWright, William |@®"™y and navy, but the entire 
sen Goes to Washington Queripel and C. S. Whitman }machine tool needs of the U. 8.” 





DEALERS WIN WITH 
FIVE-POINT PLAN 





Volume And Profits Follow If All 


Essentials Are Covered 





Wate market conditions change from 
year to year, the essentials of success in 
selling cars do not change. To make money, 
year after year, a dealer must add to his 
own ability a line of cars which offers him 
these five basic advantages: complete mar- 
ket coverage ... prestige . . . superior engi- 


neering . . . wide public ac- 
ceptance . . . liberal factory 
policies. 


Take away one or more of 
those essentials and the dealer 
is severely handicapped. 
That’s why so many dealers 
have turned to Chrysler... 
why you, too, will be happier 
with Chrysler and its time- 
tested five-point plan. 


Complete Market Cover- 
age. No matter how small or 
how large your town, every 
car buyer in that town is a 
logical prospect for a Chrysler 
or a Plymouth. Every price 
range is fully covered with a 
superior car, from the low- 
est-price field to the luxury 
class ...a car for every need 
and pocketbook. You need that coverage, 
if you want volume. 


F 


Prestige. Your prestige as a dealer is de- 
termined by the kind of cars you sell. If you 
handle a prestige line, you’re a prestige 
dealer. Chrysler Corporation’s rise has been 
the most spectacular in the industry .. . 
from a brand new company to the second 
largest producer of motor cars in the world. 
You need prestige like that. 


Tops in Engineering. That’s Chrysler’s 





WANT A PARTS DEPARTMENT LIKE THIS? 
You can tell a successful dealer by his parts department. 
This view shows the fine department built up through 
selling Chryslers and Plymduths, by Harry Heiman, 


dealer at Utica, N. Y 


You'll Be Happier 
With— 


Here’s opening day, April 22, at Fenner Tubbs, Inc., new Chrysler and 
Plymouth dealer at Lubbock, Texas... quite typical of what’s been happen- 
ing in Chrysler showrooms all over the country, in cities, towns and hamlets. 
You get the good things first from Chrysler, and the public knows it. 


reputation everywhere . . . in the industry, 
in the trade, among motor car owners. It’s 
deserved, too, because of the constant flow 
of great advancements from Chrysler engi- 
neering laboratories. You need good things 
to sell in order to make money . . . and you 
get the good things first from Chrysler. 





FLUID DRIVE PACKS °EM IN 





Public Acceptance. Always popular, the 
demand for Chrysler and Plymouth for 1949 
is the greatest in history. Experience shows 
that a big demand one year is followed by 
another the next year, as Chrysler’s history 
proves. If you want success from the very 
start, investigate Chrysler. 


ALWAYS IN THE PUBLIC EYE 

You naturally associate Chrysler with big events. Here is 
Harry D. Gibson, Chairman of the Board of the New 
York World’s Fair Corporation, accepting delivery of the 
new World’s Fair official reception car for 1940, from 
W. D. Stewart, president of the Chrysler New York Com. 
pany. It’s a 1940 Chrysler Crown Imperial Phaeton with 
a special custom built body by Derham, similar to that 
used by King George VI and Queen Elizabeth when they 
visited the World’s Fair. 

A Liberal Franchise . . . Plus. A Chrys- 
ler franchise means more than just signing 
a paper. It means an active factory interest 
in you all the year .. . helping you to make 
money selling new cars, used cars, parts and 
service. Backing you with the best in na- 
tional advertising, local advertising, sales 
promotion. You want to make money... 
pick a company that helps you all the way. 

* * * 

Because of the growing demand, we have 
room for more dealers. If you think you’d 
be happier with Chrysler, write to Chrysler 
Corporation, Chrysler Sales Division, 12200 


East Jefferson Avenue, Detroit. 


COMPLETE MARKET COVERAGE 


Every Buyer is Your Prospect! 


Plymouth Roadking ... one of a line of great 
new Plymouths at $645 and up. 


Plymouth Commercial Cars . . . $585 and up 
. chassis and cab $555. 


Chrysler Royal Coupe...one of 13 Royal and 
Windsor models, from $895 to $1350. 


Chrysler Royal Sedan...a great big quality car 
for only $995. 


Chrysler Traveler... one of eleven Traveler, 
New Yorker and Saratoga types, $1095 to $1450. 


Chrysler Crown Imperial...Chrysler’s Finest, 
three luxury styles, $2245 to $2445. 


All prices delivered in Detroit including Federal tax. Transportation, State and local taxes, if any, and 


special equipment extra. 





CHRYSLER ~» PLYMOUTH 


ADVERTISEMENT? 
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